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ABSTRACT

Thetwenty-firstcenturyproblemisof“Othering.”Inaworldbesetbychallenges,global,national,
and regional conflict wrapped within or organized around group-based difference. The concept
of“Othering”isusedforsocialmediaplatformsasthecauseofmany,ifnotallofthestressesof
globalization,andthe“collisionofcultures.”Thisarticlediscussestheadvantagesanddisadvantages
ofsocialmediainthewakeofpoliticalotheringontheZimbabweanpoliticallandscape.Moreso,
politicalotheringisviewedasexacerbatedbythevariousmanipulationsofdifferentsocialmedia
platforms.Thearticleusescriticaldiscourseanalysistounraveltheunequalpowerrelationsinherent
in social media platforms as both users and receivers of the peddled messages. Much as public
mediaplatformsareknowntopropagateacertainkindofmediatedrealityaimedatagendasetting
andideologicalpersuasioninthepresumedreceivers.Socialmediaplatformsareusedtonegatively
propagaterivalry,especiallyamongpoliticalopponents.
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INTRODUCTION

Conflictislooselydefinedastheantagonisticforcesbetweentwoormoreparties.InZimbabwedue
toprevailingeconomichardships,politically,sociallyandeconomically,entitiesandindividualshave
becomehyper-sensitivetoinformation.Thetraditionalmediaplatformshavebeenhighlypolarized
becauseoftheideologicalinclinationandtheagendathattheirmediahousessubscribeto.Therefore,
theonlyplatformwherethoughdebatableindividualscanmanipulatetoreachouttotheirintended
recipientwithoutsomuchmediationofthemessagesisthesocialmediaplatforms.Thesocialmedia
platformiscurrentlygivingvoicetothevoiceless,thatis,tothegeneralreadersandcommunities
wheretheirworksmanifestfrom.Byfindingaventofsomesorttoventtheiremotionalanger,political
expectationsandeconomicdreamsthegeneralpopulaceengagesinwhatthisdiscussionrefersto
as“politicalothering.”Thepapermakesuseofsocialmediaplatformsthathavebeenmanipulated
byplayersintheruntoandthepost-electionperiodsof2018Zimbabwe’sHarmonizedElections.
Thediscussioncentersonthethreepopularlyusedsocialmediaplatformsandhowtheyhavebeen
manipulatedtopoliticOthering.AmongthethreearetheFacebook,theTweeterandWhatsApp.
Thisdiscussionemployscriticaldiscourseanalysistoanalyzetextandimagesusedonthesesocial
mediaplatformsasanendtoameans-PoliticalOthering.
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The Discussion will Be Guided by and Try to Answer Some of these Questions
Howmuchnoiseissocialmediamakingascomparedtoestablishedformalmediaplatforms?

HowisSocialMediahelpinginshapingthesocial,politicalandeconomicspheresoflifein
Zimbabwe?

Howpowerful is socialmediaasapolitical, socialandeconomic toolused topropagatean
ideology?

Issocialmediahavingahandinsocialcontrolofindividuals?
Issocialmediahelpinginresolvingthesocial,politicalandeconomicwoesofZimbabwe?
Theprecedingsectionwillhighlightabriefliteraturereviewonthekeyelementsofthediscussion.

Firsttheliteratureonotheringandthebirthofeachofthethreemediaplatformsanalyzedinthis
paper.TheadvantagesanddisadvantagesofSocialMediaPlatformsingeneralwillbehighlighted.

THE CONCEPT OF OTHERING

Staszak (2008)objectifies that, scholarswhoworkwithStructuralist,post-structuralist, feminist,
Marxist,andothermethodologieswhichdependon“binaryoppositions”oftenlookforworksin
whichcharactersarecreatedbyinvokingsomerhetoricof“otherness.”Thepropercharacterscan
bedistinguishedbytheirdifferencefromtheimpropercharacterswhoarerepresentedassomehow
“Other”thanthenorm,thestandardsattributedbytheauthortothework’simpliedaudience.Inthe
samevein,Staszak(2008)statesthat,othernessisawayofthediscursiveprocessbywhichadominant
group“Ustheself”constructsoneormoredominatedout-groups“Them”bystigmatizingadifference-
realorimagined-presentedasanegationofidentityandamotiveforpotentialdiscrimination.The
differencebelongstotherealmofdiscourse.

Staszak (2008) further insists that, the creationofotherness/othering consists of applying a
principlethatallowsindividualstobeclassifiedintotwohierarchicalgroups:themandus.Theout-
groupisonlycoherentasaresultofitsoppositiontothein-groupanditslackofidentity.Thislack
isbaseduponstereotypesthatarelargelystigmatizing

Language of Othering
According to Black (2006), language is structured around differences. Whenever a definition is
profferedsomething,isatleastimplicitlydefiningitintermsofwhatitisnot.Thisideaofdifference
becomesparticularlypertinentwhenthinkingabouthumanrelations.Black(2006)furtherrelays
that,atthefundamentallevel,alllanguageshavewaysofdistinguishingbetween“them”and“us”;
theseverypronounshighlightthedistinctionbetweenthegroups.Asthefirst-personpluralpronoun,
“us”placesthespeakerwithinagroupwithasharedidentity.Bycontrast,“them”isthethirdperson
plural,whichisusedtorefertopeopleatadistance.Intheirdenotation,theirmeaning,thewords
“us”and“them”containnoindicationofpowerstructuresorperceptionsofthesegroups.However,
thepowerofwordsdoesnotjustderivefromtheirdefinitions,butalsofromtheconnotationsthat
theyacquirethroughusage.

Thepowerof languageto“other”peoplebecomesevenclearerwhenconsideringthewords
usedtoreferto“them”.InEnglish,theword“foreigner”derivesfromtheLatinforãsmeaning“out
ofdoors”.Thisliteralmeaningremained,butbytheearly15thcenturyithadbeenalmostentirely
overtakenbythemetaphoricalmeaningof“ofothercountries”(Black,2006).Similarly,theFrench
word“étranger”derivedfromtheLatinextraneous,meaningoutside,andthencametoacquirethe
metaphoricalmeaningof“quiestd’uneautrenation”(Robert,2000).Thesewordsdonotmerely
designate those fromelsewhereasseparate,butalsoasdifferent.Thisdesire todistinguish“us”
from“them”oftenleadstowordsforthe“other”acquiringexplicitlynegativeconnotations.These
negativeconnotationsareusuallymorepronouncedinreferencetogroupsthataregeographically
closeto“us”astheneedtodistinguish“them”isevenmorefraughtwithsocial,culturalandpolitical
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