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Chapter XII

Corporate
Sustainability Reporting:

A Case for the Internet

Ralf Isenmann, University of Kaiserslautern, Germany

Abstract

Corporate environmental reporting using the Internet – especially the
WWW – is a rapidly emerging and increasingly popular method. Today,
online environmental reporting has become part of business practices and
daily affairs for a number of companies, and thus many of the environmental
communication vehicles provided for companies’ target groups and other
stakeholders (users) are available on the WWW: reports, brochures,
leaflets, newsletters, press releases, slides, presentations, audio sequences,
video clips and so forth are accessible via download and/or online,
prepared for being pulled or automatically disseminated via e-mail or other
current push technologies. Despite the considerable progress companies
have made in recent years, however, it is not yet clear just how environmental
reporting will advance to the next stage. In particular, the role of the
Internet as an emerging computer-based medium and its unique capabilities
in form and content need to be understood better. This chapter describes
how to develop from early environmental reporting stages towards the more
advanced sustainability reporting, while exploiting the Internet’s specific
capabilities properly. This path is illustrated as a progression in
environmental reporting along three dimensions: integration of financial
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and social issues into environmental reporting, provision of reporting
instruments on various media and fine tuning communication vehicles
according to users’ needs and preferences. These trends in terms of a more
balanced reporting approach, cross media availability and customization
seem to be converging to push the field towards sustainability reporting
based on the Internet as a backbone for companies’ underlying ICT
infrastructure. Without support from ICT, progress in the field toward
sustainability reporting is seen as quite difficult, as moving away from
orthodox environmental reporting is a complex task. Hence, a framework
on how to use the Internet and its associated technologies is proposed,
including four conceptual components: stakeholder analysis, information
requirement analysis, XML-based document engineering and ICT
architecture of an Internet-based reporting system. When employing such
an Internet-based approach, it is argued here, the company will be in a
position to carry out its tasks of information management well, using its
human and organizational resources more efficiently, and communicating
on environmental and sustainability issues in a meaningful way; that is,
facilitating stakeholder dialogue, interactivity, feedback possibilities and
tailor-made reports that respond precisely to the requirements of certain
reporting standards and guidelines, or exactly to the information needs of
the target groups.

Introduction

Corporate environmental reporting using Internet technologies and Internet
services – in particular the WWW – is a rapidly emerging and increasingly
popular method. The rationale as to why more and more companies are making
use of the Internet can be seen in its unique capabilities in form and content and
other technical benefits, for example the opportunity to address multiple issues
in flexible depth, ease of access, great potential to reach a wider audience or
disseminate target group tailored vehicles to specific stakeholder groups, many
facilities to effect two-way and even one-to-one communication, ease of
updating, and – no less importantly – great potential for producing a number of
customized, target group tailored, individualized or even personalized communi-
cation vehicles in an effective and cost-saving manner (cf. Isenmann & Lenz,
2001, 2002).

Compared with traditional methods on print media, Internet-based environmental
reporting embraces a broader range of beneficial characteristics, for example
combining text, still images and moving ones, sound, feedback, interaction,



 

 

47 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/corporate-sustainability-reporting/23455

Related Content

Culinary Narratives and Community Revitalization: The Role of Media in

Promoting Sustainable Gastronomy Tourism
Vishal Jainand Archan Mitra (2024). Promoting Sustainable Gastronomy Tourism and

Community Development (pp. 67-80).

www.irma-international.org/chapter/culinary-narratives-and-community-revitalization/342696

Wind Turbine Remote Maintenance With Wearable Technologies
Buket Celik Ünaland Onur Ünal (2017). International Journal of Green Computing

(pp. 36-54).

www.irma-international.org/article/wind-turbine-remote-maintenance-with-wearable-

technologies/201501

Spatial Resources and Sustainable Development of Business Tourism in

Serbia
Snežana Šteti, Šimievi Darioand Sanja Pavlovi (2015). International Journal of

Sustainable Economies Management (pp. 16-39).

www.irma-international.org/article/spatial-resources-and-sustainable-development-of-business-

tourism-in-serbia/130686

A Multi-Analytical Approach to Investigate the Motivations of Sustainable

Green Technology in the Banking Industry: Do Gender and Age Matter?
Mohamed Bouteraa, Meshari Al-Daihani, Brahim Chekima, Rudy Ansar, Elhachemi

Tamma, Suddin Lada, Abderrahmane Baddou, Abderrahmane Elkheloufiand Lim

Ming Fook (2023). International Journal of Social Ecology and Sustainable

Development (pp. 1-32).

www.irma-international.org/article/a-multi-analytical-approach-to-investigate-the-motivations-of-

sustainable-green-technology-in-the-banking-industry/332416

Microfinance Institutions Influenced by National Culture: An Evidence Based

on Investigating 35 Countries
Zsuzsanna Banászand Anikó Csepregi (2018). Managerial Strategies for Business

Sustainability During Turbulent Times (pp. 185-206).

www.irma-international.org/chapter/microfinance-institutions-influenced-by-national-

culture/186010

http://www.igi-global.com/chapter/corporate-sustainability-reporting/23455
http://www.igi-global.com/chapter/corporate-sustainability-reporting/23455
http://www.irma-international.org/chapter/culinary-narratives-and-community-revitalization/342696
http://www.irma-international.org/article/wind-turbine-remote-maintenance-with-wearable-technologies/201501
http://www.irma-international.org/article/wind-turbine-remote-maintenance-with-wearable-technologies/201501
http://www.irma-international.org/article/spatial-resources-and-sustainable-development-of-business-tourism-in-serbia/130686
http://www.irma-international.org/article/spatial-resources-and-sustainable-development-of-business-tourism-in-serbia/130686
http://www.irma-international.org/article/a-multi-analytical-approach-to-investigate-the-motivations-of-sustainable-green-technology-in-the-banking-industry/332416
http://www.irma-international.org/article/a-multi-analytical-approach-to-investigate-the-motivations-of-sustainable-green-technology-in-the-banking-industry/332416
http://www.irma-international.org/chapter/microfinance-institutions-influenced-by-national-culture/186010
http://www.irma-international.org/chapter/microfinance-institutions-influenced-by-national-culture/186010

