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ABSTRACT

Thisstudyidentifiedfactorsthatcontributetoadolescents’onlinetrust.Twohypothesesarestated:(1)
thereisasignificantinfluenceofsociallonelinessandself-esteemtowardself-disclosure;and(2)social
supporthasasignificantinfluencetowardonlinetrust,withself-disclosureasamediator.205high
schoolstudentscompletedasurveycoveringfourself-ratedscales:onlinetrust,self-disclosure,social
support,andloneliness.Eachscalemetthepsychometricstandardsofvalidityandreliability.Data
wasanalyzedusingstructuralequationmodelling(SEM).Thefindingsconfirmedbothhypotheses.
TheGoodnessofFitasindicatedbyachi-squarecoefficientof345.06(p=.00);RMSEA:.04;CFI:
.98;andTLI:.98,exceededthesetcriteria.Themaindeterminantofthedirecteffectofsocialtrust
andonlinetrustmodel(β=.35**)wasself-disclosure,amediatorontheeffectofsocialsupport
towardonlinetrust(β=.05).Thevariableswhichdirectlyinfluencedself-disclosurewereloneliness
(β=-.31**),self-esteem(β=.14),andsocialsupport(β=.24**).
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INTROdUCTION

The remarkable continuous development in information technology has expanded our social
interactionstoincludedigitalworldinteractions(George&Odgers,2014).Indonesiaisoneofthe
countrieswiththemostmassivenumberofsocialnetworkusers,with150millionusersinJanuary
2019andthelikelihoodthatitwillcontinuetoincreaseby2020(WeareSocial,2019).Asosiasi
Penyelenggara Jasa Internet Indonesia (APJII – the Association of Indonesian Internet Service
Providers)alsofoundthatmorethaneightofteninternetusersinIndonesiaaccesssocialnetworks
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(eMarketer,2015).ANielsenstudyofdigitalconsumersaddedthatsocialmediasitesaremainly
usedforprivatemessaging(71%),postingpubliccomments(61%),browsingotherpeople’sprofiles
(59%),andupdatingpersonalprofiles(56%)(UNICEFNewYork,2012).Amongthesesocialnetwork
users,adolescentsagedbetween15and35yearsrepresentthelargestgroupandtheyuseitmainly
foraccessingFacebookandTwitter(Loras,2016;UNICEFNewYork,2012).

Thissignificantchangeindicatesashiftoftrendfromfriendshipsbasedondirectsocialinteraction
tothoseresultingfromonlineinteractions.Trustplaysacentralroleinthedevelopmentofanysocial
relationship(Dunbar,2018;Riyanto&Jonathan,2018;Sutcliffeetal.2012;Ostrom&Walker,2003).
Assuch,itbecomescriticaltoexplorethefactorsthatmayinfluencethedevelopmentofonlinetrust.
However,thedefinitionofonlinetrust–aswellastrustingeneral–isstillsubjecttomanydebates.
WangandEmurian(2005)intheiroverviewofonlinetrust,statedthatresearchersstillfinditdifficult
toagreeonhowbesttooperationalizeeventhebasicdefinitionoftrust.Twofactorscontributetothe
challengeofdefiningtrust.First,trustisanabstractconceptthatisoftenusedinterchangeablywith
otherconceptssuchascredibilityandconfidence(Wang&Emurian,2005).Second,trustconsistsof
cognitive,emotional,andbehavioraldimensions(Lewis&Weigert,1985)andassuch,eachdiscipline
hasitsownwayofunderstandingandoperationalizingtheseconcepts.

Moststudiesononlinetrusthavelargelybeenwithinthecontextofunderstandingits’relationship
withconsumerbehavior(Roghanizad&Neufeld,2015;Hwang&Lee,2012)ande-commerce(Kim
&Peterson,2017).Asanimplication,thedefinitionanddimensionsthatmakeupthisconcepthave
beentailoredspecificallytothatcontext.Threecommonattributesofonlinetrustareintegrity,ability,
andbenevolence.AccordingtoHwangandLee(2012),integrityisthebeliefthatatrustedpartyshows
asenseofhonesty,respect,andcommitment;Abilityisthebeliefintheskillsandcompetenceofthe
trustedparty;andbenevolenceisthebeliefthatthetrustedpartyaimstodogoodalbeitalsohoping
togainprofit.Theseattributesfocusmoreonthecognitiveaspectofonlinetrust.However,very
fewstudieshavefocusedononlinetrustaspartofapsychologicalfactorinnaturalsocialcontexts.

Ameta-analysisofonline trust relationshipshasshown thatonline trustexhibits significant
relationshipswithseveralantecedents(e.g.,perceivedprivacy,perceivedservicequality)aswellas
consequences(e.g.,loyalty,purchaseintention)(Kim&Peterson,2017).Again,thismeta-analysis
wasconductedinthecontextofe-commerce.However,studiesconductedinamoregeneralcontext
withadolescentsalsoidentifiedseveralsignificantfactorsthatcouldinfluenceonlinetrust,including
thecharacteristicsofthepotentialonlinefriendandwebsite(Chang&Fang,2013)andpersonality
(Hong&Cheng,2018).Studiesononlinetrustbecomeanimportantissuebecausethestrengthof
individuals’trusttowardstheirpeerscouldleadthemtomakepoorlifechoices(Born,Akkerman,
&Thommes,2015;Moriarty&Higgins,2015;George&Odgers,2014).

Giventheimportanceofonlinetrustinadolescentstoday,andlackthereof,thepurposeofthis
presentstudywastoidentifyfactorsthatcontributetotheadolescents’onlineinterpersonaltrustin
socialnetworksites.Specifically, theauthorsexplored therelationshipofself-esteem, loneliness
andperceivedsocialsupportandonlinetrust,andwhetherself-disclosuremediatesthisrelationship.

Self-esteem, Loneliness, Social Support, and Online Trust
Todayyoungpeoplefinditeasiertoinitiatearelationshipbecausetheyonlyneedtointeractwith
othersthroughchatroomsandlatercontinueitwithmorein-depthonlineinteraction.Self-esteemhas
beenfoundtocontributetothevarianceofonlinetrust(Ruotsalainen,2003).Itgenerallyreferstoan
individual’soverallevaluationofhisorherownworthasaperson,his/hercapabilities,orgeneralized
feelingsofself-acceptance,goodness,andself-respect(Vogel,Rose,Roberts,&Eckles,2014;Cast
&Burke,2002).Muchoftheresearchonriskregulationhasfocusedondispositionalself-esteem
asaproxyforinterpersonaltrustandsecurity.Peoplewithlowself-esteemseemtopreferbuilding
relationshipsonlineasopposedtothereal-worldones(Eskisu,Hosoglu,&Rasmussen,2017;Lee,
Moore,Park,&Park,2012).Interpersonaltrustishasalsobeenassociatedwithappropriatehelp-
seeking which, in turn, predicts individual’s social support (Corry &Leavey, 2017; Mortenson,
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