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ABSTRACT

Financial technology (FinTech) is not one to be ignored under any 
circumstances. It is not only growing as a concept but a phenomenon that 
has been manifested in non-financial sectors using innovative technology 
to bring financial services straight to the customers. The creation and 
practical applications of FinTech supported by government regulations and 
financial policies, high mobile adoption, rising rates of internet penetration, 
and increasingly literate and millennial generation, strongly indicates that 
the various scopes of FinTech in ASEAN are very promising in supporting 
economic growth and financial inclusion. This chapter will provide an overview 
of FinTech and examine the development of FinTech initiatives to shed light 
on some challenges and solutions facing the ASEAN’s financial landscape 
today and in the future.
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INTRODUCTION

The use of Information and Communication Technology (ICT) has a long 
history in the financial services and business industries. Financial services 
industry, being regarded as the early adaptors of ICT (Puschmann, 2017), 
has brought about the fastest digital revolution of Financial Technology 
(FinTech). From simply providing and supporting back end technological 
support for financial service providers to a more user centric services and 
automation of decision-making (Dorfleitner et.al, 2017).The significance of 
FinTech is very much relevant today because it offers simplified and cost-
effective services to customers, gives them access to a variety of value-added 
services, and enables organisations to meet their needs and preferences. More 
importantly, FinTech has brought the need to communicate everywhere and at 
all times without being confined to one space or location. Internet and mobile 
banking has gradually reduced the physical interaction between customers 
and financial institutions and replacing money with digital currency. This 
has considerably reduced customers’ need to visit bank branches, which is 
however viewed as ‘disruption’ in the financial services ecosystems by the 
financial service providers.

The issue with FinTech Innovation and its applications are growing too 
fast that even regulators are struggling to keep up with it, and the financial 
industry is a high profile industry that demands the paramount security. 
Although FinTech can be seen as disruptive innovations to traditional banking 
transactions or conventional services, the growth of FinTech companies has 
increased rapidly over the years and the new trends in the services industry 
will also likely continue to expand globally. Figure 1 shows that North 
America received the largest amount of funding in general, increasing from 
US$2,583M (in 2013) to US$8,281M (2015). The amount decreased by 
US$2,390 in 2016, but later increased by US$1,946M in 2017. Asia is the 
next largest FinTech funded continent – increasing dramatically from 2013 to 
2016 by more than 1600%, and decreased for the first time in 2017 by only 
10%. Europe FinTech funding grew over 120% in 2017 from US$1,210M to 
US$2,676M (Gromex, 2018).



 

 

26 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/paving-the-way-for-the-development-of-

fintech-initiatives-in-asean/231125

Related Content

Engaging Customers and Managing Customer Relationships: Strategies and

Initiatives
Pratap Chandra Mandal (2023). Journal of Business Ecosystems (pp. 1-14).

www.irma-international.org/article/engaging-customers-and-managing-customer-

relationships/322405

Building an Ethical Culture in the Post-Bureaucratic Era: Empowerment,

Dialogue, and Virtue
Anthony Fabianoand Henry Hornstein (2017). Evolution of the Post-Bureaucratic

Organization (pp. 206-232).

www.irma-international.org/chapter/building-an-ethical-culture-in-the-post-bureaucratic-

era/174846

Intellectual Property Protection and Process Modeling in Small Knowledge

Intensive Enterprises
Riikka Kulmalaand Juha Kettunen (2012). Organizational Learning and Knowledge:

Concepts, Methodologies, Tools and Applications  (pp. 2963-2980).

www.irma-international.org/chapter/intellectual-property-protection-process-modeling/58251

Innovation Trends in Human Management for Competitiveness in SMEs
Rafael Ignacio Perez-Uribe, Omar Orlando Ovalle-Mora, David Ocampo-Guzmanand

Maria Del Pilar Ramirez-Salazar (2020). Handbook of Research on Increasing the

Competitiveness of SMEs (pp. 1-25).

www.irma-international.org/chapter/innovation-trends-in-human-management-for-

competitiveness-in-smes/246454

The Role of Cultural Dynamics in the Digital Age
Kijpokin Kasemsap (2017). Organizational Culture and Behavior: Concepts,

Methodologies, Tools, and Applications  (pp. 1144-1162).

www.irma-international.org/chapter/the-role-of-cultural-dynamics-in-the-digital-age/177620

http://www.igi-global.com/chapter/paving-the-way-for-the-development-of-fintech-initiatives-in-asean/231125
http://www.igi-global.com/chapter/paving-the-way-for-the-development-of-fintech-initiatives-in-asean/231125
http://www.igi-global.com/chapter/paving-the-way-for-the-development-of-fintech-initiatives-in-asean/231125
http://www.irma-international.org/article/engaging-customers-and-managing-customer-relationships/322405
http://www.irma-international.org/article/engaging-customers-and-managing-customer-relationships/322405
http://www.irma-international.org/chapter/building-an-ethical-culture-in-the-post-bureaucratic-era/174846
http://www.irma-international.org/chapter/building-an-ethical-culture-in-the-post-bureaucratic-era/174846
http://www.irma-international.org/chapter/intellectual-property-protection-process-modeling/58251
http://www.irma-international.org/chapter/innovation-trends-in-human-management-for-competitiveness-in-smes/246454
http://www.irma-international.org/chapter/innovation-trends-in-human-management-for-competitiveness-in-smes/246454
http://www.irma-international.org/chapter/the-role-of-cultural-dynamics-in-the-digital-age/177620

