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Abstract

This chapter is on cultural aspects of information-communications systems embed-
ded into new media environment and invisible e-technologies, and on a new age 
of social responsibility for information technology professionals. Besides the key 
issues in information technology development that create smart environment and 
ambient intelligence, the chapter also discusses digital e-culture and the new media 
role in cultural heritage. From the viewpoint of information technology, the current 
information-communications systems converge with media. This convergence is 
about tools-services-content triangle. Thus, we are confronted with a new form of 
media mostly presented with the term digital, reshaping not only media industry but 
also a cultural milieu of an entire nation on a regional and global basis. The discus-
sion follows on the World Library idea that is rebuilding with new form of World 
Memory (World Brain), the shift from visible culture domination to the domination 
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of invisible culture in the world of e-technologies predominance. From this scenario, 
information technology professionals coping with information systems projects, e-
services development, and e-content design have more cultural responsibility than 
in the past when they worked within closer and inner cultural horizons and when 
their misuse of technologies had no influence on culture as a whole.

Introductory.Remarks

The information society is, above all, an economic concept but with important 
social and cultural implications. The new forms of direct access to information 
and knowledge create new forms of e-culture. E-culture is a part of a culture. It not 
only concerns users but the community of information professionals as well. When 
one speaks of information technology, it is always from the Western point of view, 
whereas e-technology (especially its applications) takes place throughout the world, 
and every culture has a different understanding of it. The shift to an e-culture at 
the level of society in general is translated to the individual level, enabling cultural 
change to be described empirically. The term e-culture refers to the diffusion of new 
technology, its application for various purposes (especially information and com-
munication), and shifts in related attitudes, values, and norms. E-technology may 
not be gnawing at the roots of our culture, but those roots are gradually absorbing 
it. As with all innovation, cultural or otherwise, this technology will reinvigorate, 
transform, and inspire older cultural forms. We are living in the era of globalization, 
the information economy, with borderless communities and multiple citizenships. 
E-culture literacy and attainment will require serious attention to new infrastructure, 
to the building blocks and platforms for e-culture. These are critical issues for the 
pursuit of information professionals’ excellence, for creativity in an information 
society, as well as for fundamental imperatives for commerce and trade in a new 
media environment.
The main notion of the following text is on cultural aspects of information-com-
munications systems embedded into a new media environment, on invisible tech-
nologies, and on a new age of cultural responsibility for information technology 
professionals. The key issues in information technology development that create 
invisible e-technologies and smart environments are under e-culture influence. From 
the viewpoint of information technology, the current information-communications 
systems converge with media. This convergence is about tools-services-content 
triangle. Thus, we are accepting a new form of media mostly presented with the 
term digital, reshaping not only media industry but also a cultural milieu of an entire 
nation on a regional and global basis. The discussion follows on the new e-technol-
ogy and information-communications systems convergence as the basis for defining 
pervasive computing and positive e-technologies. The findings at the end of this 
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