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ABSTRACT

Entrepreneurship has become an important component for the development of productivity and
economic growth. The contribution of the entrepreneurship and Small and Medium Enterprises
(SMEs)totheeconomyhasattractedtheattentionofresearchersandpolicymakersinbothdeveloped
andtransitioneconomies.Withthisinconsideration,basedontheliteraturereview,theauthorshave
triedtoexploreandsummarizecriteriaofentrepreneurshipsuccessmeasure.Understandingofthese
successmeasureswillhelporganizationstoadoptappropriateimplementationstrategiesleadingto
successofentrepreneurshipandSMEs.Thisarticlealsopresentsareviewofsomepopularmodels
ofentrepreneurshipandSMEsuccess.Anattemptismadeheretohighlightthefactorsconsiderin
variousmodels.Basedonthefactorsidentifiedauthorshavedevelopedconceptualstudymodelwhich
willultimatelyhelptounderstanduniquecharacteristicsofthemodel.
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INTRodUCTIoN

Thecontributionofentrepreneurshipthroughvibrantsmallandmediumenterprises(SMEs)inthe
nationaleconomicandsocialdevelopmentofacountryhasbeenwidelyacknowledged(Goel&Jones,
2016;Petersetal.,1999;Valliere&Peterson,2009).Inviewofitsincreasingimportance,success
of smallandmediumenterprises (SMEs)hasbeenof interest tomanyresearchers, international
organizations,andpolicymakersandthereforehasbecomethesubjectofagreatdealofanalysis.
Research has shown that success is closely connected to factors such as political environment,
government, infrastructure, technology etc. Cooper (1985) reported three factors responsible for
entrepreneurialdevelopmentandsuccessatthegrassrootlevel.Thesearebackgroundfactorssuch
asfamilyinfluence,skillsandknowledge,theincubatororganizationi.e.theorganizationwherethe
entrepreneurswereemployedpriortostartingtheirownbusinessandenvironmentalfactors,e.g.,
infrastructure,politicalenvironment,accesstocapital,roleofgovernment,etc.

Thebenefitsthatentrepreneurialactivitiesthroughsmallandmediumenterprises(SMEs)provide
foreconomicdevelopmenthavelongbeenacknowledgedandarewellrecognized(Procházková&
Straka,2017).Consequently, theperformanceof theSMEs sector is closelyassociatedwith the
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economicgrowthofthenation.SMEsareconsideredtheenginesofeconomicgrowthindeveloping
countries(Islametal.,2011).Mostgovernmentsinnumerousemergingeconomiesacrosstheworld
haverealizedtheimportantcontributionmadebySMEstowardsachievementofsustainablegrowth,
employment generation, innovation and poverty reduction and overall development (Jasra et al.,
2012;Nyathietal.,2018).Numerousprogramshavebeendesignatedtosupporttheentrepreneurship
andSMEsbygovernmentofdifferentcountriestoprovideassistanceandfinancialsupports(Keh
etal.,2007).However,irrespectiveofcountries,SMEsfacehighfailurerateintheirfirstfiveyears
(Valliere&Peterson,2009).ThereisrisingevidenceinliteraturethatthemainproblemforSMEs
indevelopingcountriesisnottheirsmallsizebuttheirremoteness,whichhindersaccesstomarkets,
aswellastoinformation,financeandinstitutionalsupport(Mead&Liedholm,1998;Swierczek&
Ha,2003).Thenumberoffactorspreventsthemfromrealizingtheirfullpotentialasentrepreneurs,
wheretheycouldmakesignificantcontributiontosociety.Thesefactorsrelatetothecharacteristics
ofentrepreneurs,psychologicaltraits,finance,capitalization,marketing,technology,socialnetwork,
gender,governmentpolicyissues,andmanagementandperformanceofthefirms.Whileseveralof
thesechallengesareininherenttomanycountries,afewofthemaremoresevereinsomeregions
(Stokes&Blackburn,2002).

Specially, researchers have shown interest on the factors associated with enterprise success
for sustainableentrepreneurship.Sustainableentrepreneurship isaconcept that links sustainable
developmentwithentrepreneurialactivities(Schaltegger&Wagner,2008).Researchonsustainable
entrepreneurship through SMEs has attracted wide interest following global developments that
emphasissustainabilityinaddressingenvironmentalandsocialissues(Googins&Escudero,2014).
Indeed,researchershavesuggestedtheintegrationofsustainabilitymanagementandbusinesspractices
amongentrepreneurstocontributetosustainabledevelopment(Tilley&Young,2009;Parrish,2010).
Sustainableentrepreneurshipisinharmonywithentrepreneursstrivingforprofitaswellasimproving
local,global,environmentalandsocialconditions(Rohani,2013).

Fromthefinancialviewpoint,Strezovetal.(2017)viewedsustainabledevelopmentaseconomic
developmentthataddressestheissuesofthepresentwithoutcompromisingthecapacityoffuture
generationstoaddresstheirownissues.Basically,sustainabledevelopmentisimpartial,balanced
andfordevelopmenttocontinueindefinitely,itshouldconsiderbalancingtheinterestsofgroupsof
peopleacrossgenerationssimultaneouslyinthreemajordistinctareas:social,environmentaland
economic.Businesssustainabilitythereforemeasuresthecapabilityoforganizationstowithstandand
surviveshocksthatisnormalforinsinuateassociationofthebusinesstosolidfinancial,socialand
ecologicalframeworks(Schalteggeretal.,2012).Thus,toattainbusinesssustainability,entrepreneurs
needtolookintothefactorsaffectingthesuccessentrepreneurship&SMEs.

Builtontheoriesandresearchonentrepreneurship,thisstudyhasattemptedtocapturethe
essence of identification of factors affecting the success of entrepreneurship & SMEs. This
study is to understand criteria of entrepreneurship success measure of operating small and
mediumenterprises(SMEs).Inaddition,ithighlightsthefactorsconsideredinvariousmodelsof
entrepreneurshipandSMEsuccessindifferentregions.Thepurposeofthisstudyis,therefore,to
reviewsomeofthemodelsaffectingbusinesssuccessofsmallandmedium-scaleentrepreneurs
andbasedonthefactorsidentifiedinvariousmodels,anewconceptualstudymodelisproposed.
Oneofthemajorimpactsofthisstudyisthatitwillconstituteanaidtopolicymakers,researchers,
academia,andthebusinesscommunityaswellforimprovingtheperformanceofentrepreneurs
ofsmallandmediumsizedenterprises.

Theremainderof thepaper isorganizedas follows:First, theentrepreneurialandSMEs
successmeasureandsuccessdefinebyvariousresearchersinliteratureareprovided.Then,the
modelsrelatedtoentrepreneurshipandSMEsuccessaredetailedandexplained.Next,various
factorsconsideredindifferentresearchmodelsandframeworksaresummarized.Basedonthe
factors identifiedadevelopedconceptual studymodelwillbediscussed.Finally, this article
endswithabriefconclusion.
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