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Abstract

The World Wide Web opened the door for many organizations with international
ambitions to go global. Organizations that did not have a global presence or access
to international markets could create Web sites to offer products/services to a new
customer base, and companies that were already internationally entrenched could
make their products easily accessible. However, developing a process to deliver
products in a timely fashion and ensuring availability of items is still a challenge. This
chapter explores the impact of telecommunications, customer relationship management
(CRM), and supply chain management (SCM) and its impact on meeting customers’
expectations, regardless of location. We also address the challenges, advantages, and
future trends in each of these areas. Finally, this chapter provides suggestions to help
companies implement strategies that will effectively overcome the challenges of
globalization.
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Introduction

With the rapidly evolving telecommunications industry, especially in the US, it is
becoming all the more challenging for companies to innovate and integrate. This is more
so with businesses that choose to globalize, since even with the right telecommunica-
tions solution technologically, companies still need to ensure that they are communicat-
ing effectively with customers and providing them with detailed product information.
This is where the supply chain systems become extremely important in modern global-
ization scenarios. An effective customer relationship management (CRM) solution will
allow companies to provide timely and accurate data on customer orders and/or demand
that can be used by the supply chain management (SCM) system to plan and schedule
the manufacture of goods with minimal overruns. However, there is concern about
whether domestic and/or global sourcing can effectively manage CRM, SCM, and
telecommunications. These concerns arise from the fact that, although technology has
evolved, the question of whether it is possible to improve the process of globalization
by merely improving functionality of the technology in the areas of CRM, SCM, and
telecommunications still remains. Before reviewing the technology components needed
for globalization, it is imperative that a discussion occur on the means of communication.
Implementation of a correct telecommunications solution is akey element in successfully
managing and meeting customer demand. Therefore, a review of telecom technology and
strategies will follow in order to understand the role it plays in the supply chain
management process as well as the effect it has on meeting customer expectations. Later
in this chapter, we provide an overview of the steps that companies can follow to review
the customer needs and processes and develop a strategy that will help them achieve
globalization.

Background

The introduction of the World Wide Web opened the door for many companies seeking
to go global and made it easy for companies to create a way to view their products online.
However, developing a process to deliver products in a timely fashion and ensure
availability of items is the challenge. As companies strive to reduce expenditures by
outsourcing jobs to locations beyond the US, they also want to grow revenues by
attracting international business. This chapter explores the impact of telecommunica-
tions, customer relationship management (CRM), and supply chain management (SCM)
and its impact on effectively meeting customers’ expectations, regardless of the custom-
ers’ locales. It addresses the challenges, advantages, and future trends in each of these
areas. Finally, this chapter will provide suggestions to help companies implement
strategies that will effectively help them overcome the challenges of globalization.
Taking a closer look at all of these components will enable a review of the full cycle of
customer processes, which will aid in developing a comprehensive global software
strategy.

Copyright © 2006, Idea Group Inc. Copying or distributing in print or electronic forms without written
permission of Idea Group Inc. is prohibited.



13 more pages are available in the full version of this document,
which may be purchased using the "Add to Cart" button on the
publisher's webpage: www.igi-global.com/chapter/going-global-

technology-review/19233

Related Content

Stores Management

Michael Quayle (2006). Purchasing and Supply Chain Management: Strategies and Realities
(pp. 228-263).

www.irma-international.org/chapter/stores-management/28237

Information Technology Implementation Prioritization in Supply Chain: An Integrated
Multi Criteria Decision Making Approach

Debendra Mahalikand Gokulananda Patel (2010). International Journal of Information Systems
and Supply Chain Management (pp. 83-96).
www.irma-international.org/article/information-technology-implementation-prioritization-supply/48514

Automatic Equipment Design of Intelligent Manufacturing Flexible Production Line
Based on Industrial Motorized Spindle

Rungin He (2022). International Journal of Information Systems and Supply Chain Management
(pp. 1-13).
www.irma-international.org/article/automatic-equipment-design-of-intelligent-manufacturing-flexible-

production-line-based-on-industrial-motorized-spindle/287627

B-School Selection by Fuzzy TOPSIS and AHP

Vivek Agrawal, Vikas Tripathiand Nitin Seth (2016). Innovative Solutions for Implementing Global
Supply Chains in Emerging Markets (pp. 1-27).
www.irma-international.org/chapter/b-school-selection-by-fuzzy-topsis-and-ahp/145281

Supply Chain Management Practices of Indian Automobile Industry

B. S. Sahay, Vikram Sharmaand G. D. Sardana (2011). International Journal of Information
Systems and Supply Chain Management (pp. 60-78).
www.irma-international.org/article/supply-chain-management-practices-indian/55597



http://www.igi-global.com/chapter/going-global-technology-review/19233
http://www.igi-global.com/chapter/going-global-technology-review/19233
http://www.irma-international.org/chapter/stores-management/28237
http://www.irma-international.org/article/information-technology-implementation-prioritization-supply/48514
http://www.irma-international.org/article/automatic-equipment-design-of-intelligent-manufacturing-flexible-production-line-based-on-industrial-motorized-spindle/287627
http://www.irma-international.org/article/automatic-equipment-design-of-intelligent-manufacturing-flexible-production-line-based-on-industrial-motorized-spindle/287627
http://www.irma-international.org/chapter/b-school-selection-by-fuzzy-topsis-and-ahp/145281
http://www.irma-international.org/article/supply-chain-management-practices-indian/55597

