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ABSTRACT

Theobjectiveofthispaperistoformulatenewapproachtoentrepreneurshipanditsresultthatis
challengedbyappearanceofnovelspheresofentrepreneurialactivityrelatedtosocialinnovations,
socialnetworks,solutionforcorporatemanagementandpeople`swellbeing,productionofgadgetfor
precariouswants.Theseitemsinspirethestudyofaxiologicalbasesofvaluecreatedbyentrepreneurs.
Thispurposesuggestsaddressingandrevisitingthenotionsofentrepreneurialactionandvalue.Their
completeconceptualizationapplyingtonascentneweconomyisunlikelytobepossible.Withthisin
mind,wefocusedonsearchingformetaphorsthatcancastlightonthespecificsofnewly-emerging
phenomenarelatedtoentrepreneurialactionandvaluecreatedbyit.Usingthetheoryofmetaphor,
wefindthatentrepreneurialactionisofmetaphoricalnatureitself.Inthearticle,thecreationofvalue
isdescribedbymeansofthetransferalofenterprisingconstituentsofentrepreneur’sidentityonto
producedthings.Wespecifytheseconstituentsasreferredtothedifferentperiodsofentrepreneurial
history. The identificationof the constituentswasbasedon the theory of pillars and carriers of
institutionsbyW.R.Scott.Themetaphorsofappropriateness,utilityandwellbeingwereproposed
forthedifferentperiodsofthedevelopmentofvalue.Themetaphorofrhetoricwasdefinedasaroot
metaphorforallmodusesofentrepreneurialactionconsideredasaprocessofconvincingonthevalue
ofthingsproduced.Specialmetaphorsforentrepreneurialactionforeachperiodofvaluedevelopment
werealsoproposed.Themetaphorofperformative rhetoricwasconsideredasshedding lighton
dominantmodusofentrepreneurialactionandmodusofvalueunderconditionsofknowledgesociety.
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INTRodUCTIoN

Entrepreneurshipisaphenomenonthatisdifficulttodescribewithtermsofstaticrealitysoitmustbe
treatedasadynamicprocess.Withthisinmind,theuseofthemovementmetaphorwithitswell-known
aporiasisalsorelevant.Infact,viewingtheentrepreneurialprocessasamanifestationofmovement
ofeconomyunderliesthemostprominenttwentiethcenturyachievementsincomprehendingboth
entrepreneurshipandeconomicsasawhole.

Consideredmetaphorically,movementmeanscommunicationof thepresentandfuture.The
entrepreneurcausesanewrealitytoemerge.Thisrealityrepresentsamodificationoftheformer
realityperformedbyselectingandimplementingoneofthenumerousopportunities.Mostdefinitions
ofentrepreneurshipaimedatcapturing theessenceofentrepreneurialmovementareconfined to
revealingthesealternatives.Theessentialdivergencesinauthors’viewsarefoundintheirapproaches
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toidentifyingthenatureofopportunitiesandthemechanismofcommunicationofthepresentreality
withthefuturereality,whichiscreatedasaresultofemployingoneoftheopportunities.

Twobasicconceptshavebeendevelopedtoaddressthenatureofopportunities,viz.theobjectivist
andsubjectivistconcepts.Advocatesoftheobjectivistconceptclaimthattheroleoftheentrepreneur
istorevealtheavailablebutstillunnoticedopportunities(Shane&Venkataraman2000,p.220),
whichispossibleduetotheentrepreneur’sdistinctivefeature,i.e.alertness(Kirtzner,1973,p.67;
Foss&Klein,2010).Representativesofthesubjectivistconceptarefocusedonthesubjectivenature
ofopportunities,whicharecreatedbytheentrepreneur(Alvarez&Barney,2007).

Theissueofconnectionofthefutureandpresentrealitiesisraisedwithtwoessentiallydifferent
approaches(Burrell&Morgan,1979,pp.10-20),whichcanbedefinedasconstructivistandregulative
approaches.Accordingtotheconstructivistapproach,theimageofthefutureisexogenousinrelation
tothepresent.Itisobviousthatcreationofsuchfuturerequiressearchingforrelevantresources.In
thiscontext,anobjective,whichdeterminestheprocessofresourcesupplyandimpacttheprocessas
acause,emerges.S.Sarasvathyemploystheterm“causation”todefinethistypeofrelation(2001).

Infact,causationistypicalofthebureaucratizedmechanismofbusinessplanningthatfunctions
andreproducesitselfinacertaininstitutionalenvironmentofcorporatecapitalism.However,thelogic
isalsoinherenttoentrepreneurs,especiallythoseofthemwhodevelopedinsuchanenvironment.
Thissituationconfirmstheprinciplesofinstitutionalisomorphism(DiMaggio&Powell,1983).

The logic of causation is based on “…fantasy that entrepreneurship — and, more broadly,
creativity — can be systematized... that success in the startup game can be not only taught but
rationalized,madepredictable…”(Lewis-Kraus&Gideon,2014).

Inthispaper,wedonotprovideadetailedanalysisofthetechnological,social,economic,and
political conditions that justify and facilitate the emergence and distribution of the stated logic;
however,weshouldemphasizethefactthatintheframeworkofthislogic,opportunitiesaresecondary
inrelationtoaparticularobjectiveembodiedinaprojectofobviouslyconstructivistnature.

Anotherlogic,i.e.theregulativeapproachisendogenousinrelationtothepresentrealityand
drivenbyabstractidea(viz.theideaofprofitthatismadefromwhatisavailableatthemoment)rather
thanbyparticularlyimageryofthedesirablefuture.Inthiscase,anynewpropertiesoftheavailable
resourcesornewpropertiesoftheavailableelementsoftheexternalenvironmentmetamorphoseinto
opportunities.Ifthefocusingondiscoveryofnewpropertiesofcapitalfacilitatedtheachievementsof
themodernAustrianeconomictheoryfollowers,thenfocusingonmarketenvironmentistypicalof
bothearlyAustriansandmostofentrepreneurialtheoriesthatconsidercapitalasaninherentmarket
economyphenomenon.Themarketingpracticalorientationofeconomicsalsopermeatetheworksof
sociologistswhosestudieslieintheframeworkoftheenvironmentalistandespeciallypopulationist
approach(Hannan&Freeman,1977).

Accountingforallthedifferencesinfocusing,inthefirstcaseonheterogeneousresourcesinthe
entrepreneurialorganization,andonparametersofthemarketenvironment–onthesecondcase,the
focalpointshaveonecommonfeature,whichisthefactthatentrepreneurialactivityisconsideredas
routineworkonconstantredefinitionofpropertiesoftheinternalandexternalresourcesaswellas
updatingnewones(previouslyneglected).Putinotherterms,thisisaworkonconstantreshuffling
(Lachmann,1956:13)of resourcesandproducingofsubjective judgments (Foss,Foss&Klein,
2007;Fossetal.,2006).Thelogic,objectivesandimagesofthefutureareextractedfromthepresent
realitybytheentrepreneuranddefinedas“effectuation”byS.Sarasvathy.Thedirectionsofactivity
areidentifiedbymeansofroutinepracticesofsearchingforprospectswiththepresentreality.This
approach,basedonacontinuousflowofpractices,appearstobeprospective,especiallyifitisfocused
notonexternalorinternalconditionsofentrepreneurialactivity,butonitsproductregardedasthe
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