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Chapter III

Systems and Processes
Framework in Global
Business Transition

In this chapter we discuss:

• The systems and processes framework for global enterprise transition.
• Global transition factors in business perspective.
• Global transition factors in human resources perspective.
• Global transition factors in end user perspective.
• Global transition factors in cultural perspective.
• Global transition factors in environmental perspective.
• Global transition factors in technology perspective.

Global Enterprise Transition
Framework

Having argued for and created a vision of the global entity, we now consider
the system and process framework for GET. During global transition, organi-
zations often face many explicit as well as implicit factors that could delay or,
in the worst cases, even destroy the globalization process. In order to eliminate
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these unnecessary incidents, enterprises need to identify, document and follow
the activities of the process of GET.
In the past decade, researchers have made significant efforts to identify the
global information systems management (GISM) activities. Most notable are
Senn’s six key information technology issues (Senn, 1992), and the eight
multinational categories of global information technology challenges by Palvia
and Saraswat (1992). Based on the implication of activities on the process of
globalization, six categories are identified to facilitate classification and colla-
tion of the GISM activities (Figure 3.1). The core concept of categorization
intends to provide the organizations with an abstract overview of concerns in
relation to the transition to globalization. These categories are labeled as:

• Business
• Human Resources
• End User
• Cultural
• Environmental
• Technology

This chapter provides a detailed discussion of each activity and its underlying
factors in relation to the global transition process.

Figure 3.1. Global transition factors

 

T r a n s i t i o n ! !

Traditional
Organization

Global
Organization

Proactive Reactive

BUSINESS
HUMAN RESOURCES

END USERS
CULTURAL

ENVIRONMENTAL
TECHNOLOGY



 

 

31 more pages are available in the full version of this document,

which may be purchased using the "Add to Cart" button on the

publisher's webpage: www.igi-global.com/chapter/systems-

processes-framework-global-business/18913

Related Content

Self-Expressiveness as Consumers' Motivation to Share Online Video Advertisements

in Jakarta
Adilla Anggraeniand Sarah Diandra (2017). International Journal of Asian Business and

Information Management (pp. 38-50).

www.irma-international.org/article/self-expressiveness-as-consumers-motivation-to-share-online-video-

advertisements-in-jakarta/172817

The Implications of India's Special Characteristics for FDI Spillovers
Manoj Kumar (2016). International Journal of Asian Business and Information Management (pp.

1-25).

www.irma-international.org/article/the-implications-of-indias-special-characteristics-for-fdi-spillovers/159909

Empirical Investigation of Relationship Among Destination Brand Equity Dimensions: A

Mediation Analysis Approach
Vikrant Kaushal, Suman Sharmaand Nurmahmud Ali (2019). International Journal of Asian

Business and Information Management (pp. 74-90).

www.irma-international.org/article/empirical-investigation-of-relationship-among-destination-brand-equity-

dimensions/233579

Interactive Strategies for Cultural Heritage Tourism and Macau City Development: The

Tourists’ Perspectives
Aliana M. W. Leongand Jacky X. Li (2010). International Journal of Asian Business and

Information Management (pp. 1-19).

www.irma-international.org/article/interactive-strategies-cultural-heritage-tourism/49551

Developing Sustainable Relationships Through Organizational Citizenship Behavior: An

Indian Context
Vivek Tiwari (2019). International Journal of Asian Business and Information Management (pp.

38-54).

www.irma-international.org/article/developing-sustainable-relationships-through-organizational-citizenship-

behavior/216918

http://www.igi-global.com/chapter/systems-processes-framework-global-business/18913
http://www.igi-global.com/chapter/systems-processes-framework-global-business/18913
http://www.irma-international.org/article/self-expressiveness-as-consumers-motivation-to-share-online-video-advertisements-in-jakarta/172817
http://www.irma-international.org/article/self-expressiveness-as-consumers-motivation-to-share-online-video-advertisements-in-jakarta/172817
http://www.irma-international.org/article/the-implications-of-indias-special-characteristics-for-fdi-spillovers/159909
http://www.irma-international.org/article/empirical-investigation-of-relationship-among-destination-brand-equity-dimensions/233579
http://www.irma-international.org/article/empirical-investigation-of-relationship-among-destination-brand-equity-dimensions/233579
http://www.irma-international.org/article/interactive-strategies-cultural-heritage-tourism/49551
http://www.irma-international.org/article/developing-sustainable-relationships-through-organizational-citizenship-behavior/216918
http://www.irma-international.org/article/developing-sustainable-relationships-through-organizational-citizenship-behavior/216918

