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Corporate Social 
Responsibility:

Theory and Applications

ABSTRACT

This chapter emphasizes the overview of corporate social responsibility (CSR); the 
practices and disclosure of CSR; CSR and human values; CSR in mining operations; 
CSR in sports tourism industry; CSR in emerging economies; and the perspectives 
of CSR in the digital age. A strategic approach to CSR is crucial to a company’s 
success. CSR can bring various benefits in terms of risk management, cost savings, 
access to capital, customer relationships, human resource management, and innova-
tion capacity. CSR encourages more social and environmental responsibility from 
the corporate sector at a time when the crisis has damaged consumer confidence 
and the levels of trust in business. Socially responsible companies can improve their 
brand reputation, attract more customers, and increase stakeholder engagement. 
The chapter argues that promoting CSR has the potential to enhance organizational 
performance and reach strategic goals in the digital age.
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INTRODUCTION

Corporate social responsibility (CSR) has gained an increasing attention across 
the globe (Zhu & Zhang, 2015). CSR is a business strategy that enables organiza-
tions to act in a socially responsible manner based on their premises (Asif, Searcy, 
Zutshi, & Fisscher, 2013), and is recognized as an important instrument for driving 
sustainable development (Mutti, Yakovleva, Vazquez-Brust, & di Marco, 2012) 
and for maximizing long-term benefits for organizations (Mohr, Webb, & Harris, 
2001). CSR is the volitional contribution by organizations to improve the environ-
ment, society, and economy based on either altruism value or competitive advantage 
enhancement (Huang, Ye, & Kao, 2015). CSR is the right thing to do because firms 
have responsibility to any person or entity that is affected by their CSR activities 
(Freeman, Wicks, & Parmar, 2004).

CSR positively relates to stakeholders’ perceptions (Gonzalez-Rodriguez, Diaz-
Fernandez, & Simonetti, 2015). The assessment of stakeholders’ perceptions toward 
CSR considerably affect top management’s decision to respond in an encouraging 
manner to CSR initiatives (Okpara & Wynn, 2012). The CSR perspectives (e.g., 
social activism, globalization, and transparency) have increased the requirements of 
companies beyond aspects of business, giving importance to economic, social, and 
environmental issues (Jamali, Safieddine, & Rabbath, 2008). Firms have adopted 
CSR practices to help increase both shareholder and social values by integrating 
stakeholder and shareholder interests into company’s decision making (Detomasi, 
2008).

Many business firms have started to assume social and political responsibilities 
that go beyond legal requirements and fill the regulatory vacuum in global gover-
nance (Scherer & Palazzo, 2011). Developed countries have initiated the national 
projects to promote CSR practices among companies (Cramer, 2005). CSR efforts 
in developed countries are demonstrated to bring performance improvement, such 
as productivity (Sun & Stuebs, 2013) and competitive success (Gallardo-Vazquez 
& Sanchez-Hernandez, 2014). CSR practices are usually voluntary for most com-
panies in developed countries, such as Sweden, Denmark, and Germany (Oxfam 
Hong Kong, 2010). However, even in Organization for Economic Cooperation and 
Development (OECD) countries, governmental intervention is used to promote CSR 
practices (Gonzalez & Martinez, 2004).

This chapter aims to bridge the gap in the literature on the thorough literature 
consolidation of CSR. The extensive literature of CSR provides a contribution to 
practitioners and researchers by describing the theory and applications of CSR in 
order to maximize the business impact of CSR in the digital age.



 

 

29 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/corporate-social-responsibility/174875

Related Content

What Stops Creativity?
 (2018). Creativity in Workforce Development and Innovation: Emerging Research

and Opportunities  (pp. 46-66).

www.irma-international.org/chapter/what-stops-creativity/191098

Reviewing Motivations for Engaging in Decision Support Social Networks
Francisco Antunesand João Paulo Costa (2014). International Journal of Human

Capital and Information Technology Professionals (pp. 1-14).

www.irma-international.org/article/reviewing-motivations-for-engaging-in-decision-support-social-

networks/105570

An Analysis of Web-based Document Management and Communication

Tools Usage Among Project Managers
Tomislav Rozman, Tanja Kocjan Stjepanoviand Andrej Raspor (2017). International

Journal of Human Capital and Information Technology Professionals (pp. 1-24).

www.irma-international.org/article/an-analysis-of-web-based-document-management-and-

communication-tools-usage-among-project-managers/169858

The Dynamics of Workplace Relationships, Employee Well-Being, and the

Fourth Industrial Revolution: Perspectives of Workplace Relationships and

Industry 4.0
Isaac Idowu Abe (2021). Future of Work, Work-Family Satisfaction, and Employee

Well-Being in the Fourth Industrial Revolution (pp. 99-112).

www.irma-international.org/chapter/the-dynamics-of-workplace-relationships-employee-well-

being-and-the-fourth-industrial-revolution/265610

Intellectual Property and Patenting Software Period 2012 - 2017
Marcela do Carmo Silva, Davidson de Almeida Santos, Philip Santos Carvasand

Carlos Francisco Simões Gomes (2020). International Journal of Human Capital and

Information Technology Professionals (pp. 64-78).

www.irma-international.org/article/intellectual-property-and-patenting-software-period-2012---

2017/249145

http://www.igi-global.com/chapter/corporate-social-responsibility/174875
http://www.igi-global.com/chapter/corporate-social-responsibility/174875
http://www.irma-international.org/chapter/what-stops-creativity/191098
http://www.irma-international.org/article/reviewing-motivations-for-engaging-in-decision-support-social-networks/105570
http://www.irma-international.org/article/reviewing-motivations-for-engaging-in-decision-support-social-networks/105570
http://www.irma-international.org/article/an-analysis-of-web-based-document-management-and-communication-tools-usage-among-project-managers/169858
http://www.irma-international.org/article/an-analysis-of-web-based-document-management-and-communication-tools-usage-among-project-managers/169858
http://www.irma-international.org/chapter/the-dynamics-of-workplace-relationships-employee-well-being-and-the-fourth-industrial-revolution/265610
http://www.irma-international.org/chapter/the-dynamics-of-workplace-relationships-employee-well-being-and-the-fourth-industrial-revolution/265610
http://www.irma-international.org/article/intellectual-property-and-patenting-software-period-2012---2017/249145
http://www.irma-international.org/article/intellectual-property-and-patenting-software-period-2012---2017/249145

