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INTRODUCTION

In the last twenty years, there has been a sharp
increase in the consumption of the electronic
equipment, particularly Information Technology
(IT) and Telecommunications ones, such as pc,
mobile phones. They are the key to the innova-
tion capability and thus they affect the economic
success of developed and developing nations. The
price paid for this enormous growth in data rates
and market penetration is a rising power require-
ment of these systems.

This scenario demonstrates the need for stud-
ies and researches examining the sustainability of
this sector according to two critical aspects that
are related to the behavioral patterns of the users:
the first is the energy consumption of electronic
devices and their associated equipment, and the
second is related to the conflicting link between
potential dematerialisation due to the miniaturisa-
tion of the devices and the resource consumption
and waste generated in this sector.

According to the well-known concept of
sustainability, which is to increase quality of life
for all without compromising future generations’
ability to meet their needs, this research focused
on the several aspects of the sustainability in this
sector, particularly the mobile phones one, and
on its role in energy efficiency and sustainable
development.
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The increased environmental burden of mobile
phones use and manufacturing is due to the short
life-cycle of this equipment, and to the consequent
growth in sales of the newest mobile devices. So
that this non-stop technological progress has cre-
ated a large potential amount of electronic waste
and, at the same time, a rising consumption of
resources (such as energy, water and chemical
substances) to manufacture new mobile phones.
Besides, the behavioural usage patterns, as un-
derlined in this research, lead to the increasing
electricity consumption.

New challenges require dedicating a massive
research effort to a sustainable development, which
involve the energy and material efficiency of IT
and Telecommunications systems.

Prof. Carsten Schaefer, Prof. Christoph Weber
and Prof. Alfred Voss (Schaefer et al., 2003), at
the Institute of Energy Economics, and the Ratio-
nal Use of Energy of the University of Stuttgart
(Germany) are among the first scholars to address
the issue of the energy consumption in the mobile
phone sector.

Prof. Eric D. Williams at the United Nations
University (Japan) (currently, at Rochester Institute
of Technology, USA), Prof. Robert.U. Ayres at
the Center for the Management of Environmental
Resources-CMER at INSEAD (France), and Dr.
Miriam Heller at the National Science Founda-
tion (USA) are among the first scholars who have
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addressed the topic of the energy and material
flows in the sector of electronic devices (Williams
et al., 2002).

Finally, Prof. Eric D. Williams at the United
Nations University (Japan) (currently, at Rochester
Institute of Technology, USA), Dr. Jinglei Yu and
Dr. Meiting Ju atthe Department of Environmental
Science and Engineering of Nankai University
(China) are among the leading experts in the area
(Yu et al., 2010).

OVERVIEW

Mobile phones are characterized by a high turn-
over rate (Assinform, 2007-2011; ITU, 2009);
in fact, although their potential life span is ap-
proximately ten years, most users change their
phones frequently, causing the usable life of these
devices to decrease to less than two years (Huang
et al., 2008). Such a behavior is clearly fostered
by the technological obsolescence of mobile
devices and by fashion trends. This, in conjunc-
tion with decreasing mobile phone prices and
with the marketing strategies of mobile network
operators, has led to an exponential increase of
mobile phone sales (Lagioia, Paiano, & Gallucci,
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2006). For the sake of example, Figure 1 shows
the markedly-increasing trend of the Italian
mobile communications market. The so-called
penetration rate (the number of active lines per
100 inhabitants) is greater than 146, which is the
highest in the European Union (EU) (European
Commission, 2010). Also, mobile broadband rep-
resents a significant option in many countries; the
average penetration rate is 19% in the EU, which
is equivalent to over 95 million users. Italy has
an expansion rate of 16.5% and accounts for 10
million users, of which approximately 6 million
connect by phone and just over 4 million (6.8%)
by cards, modems and other tools. As a matter of
fact, the Italian market exhibited a growing trend
in the mobile sector and it was less affected by the
slowdown than the rest of the European Union.
Currently, there are approximately 95 million ac-
tive lines in Italy, while there were approximately
63 million users in 2004 and approximately 89
millionin 2009 (the reference year in this chapter).

Also worldwide, the mobile phone sector has
had a steady growth, as shown in Figure 2, which
shows the number of active mobile lines worldwide
in the 2001-2010 decade.

However, the mobile phone sector has grown
at different rates in different countries and/or

Figure 1. Trend for users and active lines in Italy from 1990 to 2010 (million) (© 2013, Elsevier, used

with permission)
100
25
90 5 4= Lines/Users
15
80 RRARRARANZEY
1 om0
70 05
0
60 |
Q &V o> o H O
S ¥ & P P S
TR T AP

50 +—i

40

30

M Active lines

20—
Users
10

0 =

1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

339




14 more pages are available in the full version of this document, which may
be purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/sustainability-of-the-use-of-mobile-
phones/130153

Related Content

Innovation and Financial Inclusion in Kenya Innovation and Financial Inclusion in Kenya: A Case
Study of M-PESA

Josphat Njuguna Omangaand Johannes Kabderian Dreyer (2017). Technological Integration as a Catalyst
for Industrial Development and Economic Growth (pp. 207-227).
www.irma-international.org/chapter/innovation-and-financial-inclusion-in-kenya-innovation-and-financial-inclusion-in-
kenya/181241

The Relationship Between User Satisfaction, System Attributes and the Motivating Potential of
System Use

Jason F. Cohenand James Matheri Kangethe (2019). Human Performance Technology: Concepts,
Methodologies, Tools, and Applications (pp. 1350-1377).
www.irma-international.org/chapter/the-relationship-between-user-satisfaction-system-attributes-and-the-motivating-

potential-of-system-use/226621

Cross-Cultural Differences in Perceptions of E-Learning Usability: An Empirical Investigation
Panagiotis Zaharias (2008). International Journal of Technology and Human Interaction (pp. 1-26).
www.irma-international.org/article/cross-cultural-differences-perceptions-learning/2925

A Motive Analysis as a First Step in Designing Technology for the use of Intuition in Criminal
Investigation
Ingerid Rodseth (2009). International Journal of Technology and Human Interaction (pp. 13-34).

www.irma-international.org/article/motive-analysis-first-step-designing/2934

Human Computer Interaction and the Best Mix of Face-to- Face and E-Interactions in
Educational Settings

Bolanle A. Olaniran (2009). Human Computer Interaction: Concepts, Methodologies, Tools, and
Applications (pp. 1423-1435).
www.irma-international.org/chapter/human-computer-interaction-best-mix/22324



http://www.igi-global.com/chapter/sustainability-of-the-use-of-mobile-phones/130153
http://www.igi-global.com/chapter/sustainability-of-the-use-of-mobile-phones/130153
http://www.irma-international.org/chapter/innovation-and-financial-inclusion-in-kenya-innovation-and-financial-inclusion-in-kenya/181241
http://www.irma-international.org/chapter/innovation-and-financial-inclusion-in-kenya-innovation-and-financial-inclusion-in-kenya/181241
http://www.irma-international.org/chapter/the-relationship-between-user-satisfaction-system-attributes-and-the-motivating-potential-of-system-use/226621
http://www.irma-international.org/chapter/the-relationship-between-user-satisfaction-system-attributes-and-the-motivating-potential-of-system-use/226621
http://www.irma-international.org/article/cross-cultural-differences-perceptions-learning/2925
http://www.irma-international.org/article/motive-analysis-first-step-designing/2934
http://www.irma-international.org/chapter/human-computer-interaction-best-mix/22324

