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Mobile Phones: News Consumption, 
News Creation, and News 
Organization Accommodations

INTRODUCTION

This chapter discusses how mobile phones have 
impacted the way news content is consumed and 
created. It also covers the accommodations made 
by news organizations based on these changes. 
The consumption of news content refers to ac-
cessing news in any way that is available through 
the use of a mobile phone. This can include using 
applications, which are more commonly referred 
to as apps. It can also involve accessing webpages 
on a mobile phone browser, viewing videos, 
and listening to audio stories. It also includes 
receiving mass news text messages known as 
short message services (SMS) and multimedia 
messaging services (MMS). SMS are text-based 
only messages, while MMS contain both text and 
multimedia components. The creation of news 
content refers any way an individual can create 
news stories with their mobile phone. This can 
involve the creation of videos, audio recordings, 
photographs, and written components. News orga-
nization accommodations include changes made 
to the way news is distributed and created. The 
term, “mobile phone” refers to both smartphones 
and non-smart phones. In addition, any mention of 
the term, “phone” refers specifically to a mobile 
phone. The use of the term, “tablet” refers to a 
portable media device such as an iPad, Kindle or 
other similar technology. The term “news” refers 
to the process of communicating information about 
current events through the use of mass media, 
including mobile phones.

OVERVIEW

Researchers have long examined advances in 
mass media technologies and how they change 
the way people consume media content. Early 
studies include an examination of how people used 
videocassette recorders (VCRs) to take control 
of their media experience by viewing recorded 
television programs (Lin, 1993). Scholars also 
examined audience use of cable television and 
the impact of multiple program choices (Jacobs, 
1995). Research concerning podcasting looked at 
the same capabilities associated with VCRs and 
cable TV (control and program choices) plus the 
mobility of programming based on the use of a 
portable digital media device (McClung & John-
son, 2010). In particular, this chapter discusses 
how mobile phones relate to news content. This 
includes news consumption, news creation, and 
news organization accommodations. Although the 
topic of mobile phones and news consumption is 
still in its infancy, there are scholars who opened 
to the doors for the opportunity to explore a topic 
such as this. This includes the work of Dr. Louis 
Leung from the University of Hong Kong and Dr. 
Ran Wei from the University of South Carolina 
(see Leung & Wei, 2000). Another pioneer also 
includes Dr. Rich Ling (2004) from the University 
of Copenhagen. Today, Oscar Westlund (2008, 
2010, 2014) is a leading expert in the area, and 
Ran Wei (2013, 2014) continues to contribute 
valuable knowledge to this body of literature.

Kristine Johnson
Rowan University, USA



 C

Category: Communication and Daily Life

281

CURRENT SCIENTIFIC KNOWLEDGE

News Consumption

What was once used primarily for interpersonal 
communication purposes (i.e., phone calls and 
text messages) has now become a means for 
accessing mass communication content. Based 
on the technological advances of mobile phones 
coupled with faster connections and widespread 
availability, these devices are commonly used 
for accessing the news. More than 80 percent of 
Americans own a cell phone, and about one-third 
of these individuals use their devices to consume 
news content, with that number continuing to rise 
(Purcell, Rainie, Mitchell, Rosenstiel, & Olmstead, 
2010). Research also suggests more than half of 
those who own more technologically advanced 
phones, namely smartphones, use their device to 
keep up with the news (Mitchell, Rosenstiel, & 
Christian, 2012).These individuals are believed 
to be highly involved with news content, as they 
tend to read longer and more in-depth articles 
The amount of time spent doing this on a smart-
phone trails slightly behind other common phone 
activities such a`s checking email and playing 
video games (Mitchel, Rosenstiel, Santhanam, 
& Christian, 2012).

People turn to their phones for the news in 
part because the device enables them to bypass 
the time constraints of traditional media (Baron, 
2013; Dimmick, Feaster, & Hoplamazian, 2011; 
Gerard & Larissa, 2009; Goggin, 2011). Given 
the mobility of portable phones, people can now 
dictate when and where they tune into the news 
In essence, consumers have become accustomed 
to checking the headlines regardless of the loca-
tion or time of day and are no longer confined to 
waiting for the evening news or delivery of the 
morning newspaper. However, despite the freedom 
of accessing information whenever one wishes, 
study findings indicate most people tend to seek 
out news content on their phones during certain 
times of the day. Those who typically check the 

headlines once a day primarily do so before 12:00 
pm, with a quarter of these individuals accessing 
the news before 8:00 am. Among those who check 
stories multiple times a day, about half examine 
the headlines both during the morning and evening 
hours. Yet when breaking news occurs, most users 
rely on their devices to check for news throughout 
the day (Mitchel, et al., 2012).

There is a subgroup of heavy users among those 
who use their phones to consume news content. 
Members of this group are referred to as “on-the 
go news consumers,” and it is these individuals 
who regularly use their phones to check the at 
all hours. The typical on-the-go consumer tends 
to be male, mid-thirties, college educated, and 
when compared to the general U.S. population, 
is more likely to be the parent of a small child. 
These individuals also tend to have an interest in 
a number of different news topics and are more 
likely to sign up for news alerts and updates (Pur-
cell et al., 2010).

Research suggests the use of mobile phones to 
access the news is not used to replace news from 
other media, but rather as a means of supple-
menting content from other sources, including 
traditional and new media. In particular, support 
for this is noted in number of individuals who own 
multiple digital devices. For example, more than 
half of those who own a smartphone also own a 
tablet, and these individuals report accessing news 
by using both devices. In addition, smartphone 
users also report getting news from their laptops 
or desktop computers as well as from print media, 
including newspapers and magazines. Almost one 
quarter of smartphone owners indicate consuming 
news using four platforms–smartphone, tablet, 
laptop or desktop, and print media. However, when 
comparing the level of involvement associated with 
the use of each platform, individuals tend to be 
most consumed with news content when using a 
smartphone news app. In particular, people spend 
more time when using a smartphone app and tend 
to return to the news source more often than when 
compared to other news options. Yet, despite the 
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