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Chapter  4

Innovative Research 
Methodology

ABSTRACT

The knowledge economy requires that social science researchers start questioning the type of knowl-
edge they are producing and the type of methods they are using to produce this knowledge. This chapter 
explains how the knowledge economy is linked to creativity, innovation, and qualitative research. This 
chapter aims specifically to highlight the need and importance of innovative research methodologies in 
a knowledge economy. Emerging innovative qualitative research methodologies in social sciences are 
briefly identified, and arguments for and against methodological innovation are explored. The stages 
of creativity and phases of innovation are highlighted in a research environment to show social science 
researchers that innovative research methodologies can be generated and that barriers to creativity and 
innovation can be overcome using various techniques. After reading this chapter, the reader will be able 
to apply creativity and innovation to identify new and novel ways of undertaking qualitative research, 
as well as being able to integrate innovate methodologies with existing methodologies.

INTRODUCTION

The modern global economy can be described 
as a knowledge economy which is marked by 
technological innovations, the globally competi-
tive need for innovation and the development of 
new products and processes to improve human 
life and solve problems (Baron & Shane, 2008). 
The transition from the post-industrial economy 
required that the rules and practices that deter-
mined success in the industrial economy were 
rewritten to meet the demands of a globalized and 

interconnected economy. In the current economic 
landscape, human capital is more likely to be 
valued for intellect, social skills, and reputation 
(DeNisi, Hitt & Jackson, 2003).

The knowledge economy has impacted on 
research methodologies as well. Social science 
researchers need to critically consider the type 
of knowledge they are producing and the type of 
methods they are using to produce this knowl-
edge. This ultimately determines their ability 
to remain relevant and compete for competitive 
funding (grant applications), book publishing 
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and academic career progression (Wiles, Crow 
& Pain, 2011). This has led to an emerging range 
of qualitative research methodologies and the use 
of multi-method research designs in an effort to 
contribute to richer data and improved knowledge 
creation. There is also a focus on “newness”, 
novelty and innovation in research due to societal, 
political and ideological pressures, market forces 
and institutional cultures.

The aim of this chapter is to expose the readerto 
the need and importance of innovative research 
methodologies in a knowledge economy and to 
briefly identify emerging innovative methodolo-
gies in social sciences. After reading this chapter, 
the reader will be able to identify new ways of 
undertaking qualitative research and be able to 
integrate innovate methodologies with existing 
methodologies. The reader will also be able to 
generate creative and innovative ideas when s/he 
undertakes research in social sciences.

BACKGROUND

Researchers have various preferences when it 
comes to identifying and using suitable research 
strategies when they undertake research in social 
sciences. Often their preferences can be linked to 
the way they were taught by their research super-
visors or the strategy they are most comfortable 
with, rather that the type of knowledge that the 
research will produce.

The challenge is that people are the objects of 
social sciences and they are able to ascribe mean-
ing to their environments(Schutz, 1962, cited in 
Bryman & Bell, 2011). Researchers need to view 
the social world through the peoples’ eyes to truly 
understand events and the social world. This un-
derstanding will lead to valuable social knowledge 
being produced, because researchers will get the 
‘insider view’, be able to probe beneath surface 
appearances and gain deeper understanding due 
to the attempt to give people a voice (Casey, 1995 

cited in Bryman & Bell, 2011). Power imbalances 
are also prevented if people actively participate in 
knowledge generation and knowledge production 
about themselves (Bless, Higson-Smith & Sithole, 
2013). Participation in knowledge generation can 
lead to long-term solutions to social problems 
as well.

There is therefore a need that researchers 
critically look at the use of innovative research 
methodologies to generate social knowledge and to 
question the types of knowledge that results from 
any of their research activities. Qualitative research 
seems to be more suitable for innovative research 
methodologies because it aims to understand 
respondents’ lived experience; examine the way 
respondents construct meaning in their lives by 
studying people in their natural context; describe 
diverse respondents’ experiences and specifically 
amplify respondents’ voices (Bless et al., 2013).

LITERATURE REVIEW

Knowledge, Creativity, Innovation, 
and Qualitative Research

This section exploresthe link between knowledge, 
creativity, innovation and qualitative research. The 
role of knowledge management in research will 
be highlighted, creativity will be explained and 
reasons to innovate will be given. The difference 
between innovation, adoption and adaptation 
will also be highlighted with specific reference 
to qualitative research.

Knowledge Management in 
Social Sciences Research

Knowledge refers to the theoretical or practical 
understanding of a subject, which can include 
factual information and descriptions, and/or skills 
acquired through education or experience. Knowl-
edge can be implicit (practical skill or expertise) 
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