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Chapter  18

Factors Affecting Listening

ABSTRACT

In this chapter, the author looks at the difficulties that stem from listening materials in terms of affecting 
listening. To be able to select or create effective listening materials, some of the vital points that need to 
be known are the difficulties that stem from listening materials. Providing that we know what and how 
they affect listening, adequate listening materials can then be selected or created. To this purpose, first, 
the author looks at them in detail to see clearly from what components listening materials might consist. 
Afterwards, they focus on and diagnose the problematic features, find out what difficulties these elements 
cause in listening, and show how such problems can be overcome.

INTRODUCTION

It is a well-known fact that language learners face 
difficulties when listening to listening texts (Goh, 
2000, pp. 55-75), whether they are in the form of 
conventional materials (i.e. tape cassettes, video 
cassettes; Turel, 2014a) or hypermedia environ-
ments (i.e. interactive multimedia applications; 
ibid: 2014a). The major factors that affect listen-
ing comprehension are categorised into different 
groups by different researchers (Rubin 1994, p. 
199; Mangiafico, 1996, pp. 10-25; Türel, 1996, 
pp. 28-42). Rubin (1994, p. 199) groups them as 
“(1) text characteristics (variation in a listening 
passage… or associated visual support); (2) inter-
locutor characteristics (variation in the speakers’ 
personal characteristics); (3) task characteristics 
(variation in the purpose for listening and as-

sociated responses); (4) listener characteristics 
(variation in the listener’s personal characteristics); 
and (5) process characteristics (variation in the 
listener’s cognitive activities and in the nature of 
the interaction between speaker and listener)”.

Mangiafico (1996, pp. 10-25) divides the fac-
tors that affect listening comprehension into two 
major groups: (1) those exterior to the listener, 
which are further divided into three groups: (a) 
characteristics of the speaker, (b) characteristics 
of the message and (c) situational factors. (2) 
Those interior to listener, which are categorised 
into different groups such as listener’s age, level 
of intelligence, strategies, world knowledge and so 
on. As well as this, the factors affecting listening 
comprehension are also divided into four groups: 
(1) language-based factors, (2) background factors, 
(3) learner-based factors, and (4) teacher–based 
factors (Türel, 1996, pp. 28-42).
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However, here we only look at the factors that 
stem from listening materials. To be able to select 
or create effective listening materials, one of the 
vital points that need to be known is the difficul-
ties that stem from listening materials. Providing 
that we know what and how they affect listening, 
adequate listening materials can then be selected 
or created. To this purpose, it is better first to have 
a look at them in detail to see clearly from what 
components listening materials might consist of. 
Afterwards, we can focus on and diagnose the 
problematic features, find out what difficulties 
these elements cause on listening, and how such 
problems can be overcome.

Figure 1 clearly shows that listening materials 
might consist of a diverse range of different ele-
ments such as visuals, input/text, speech/sound, 
tasks and tests, which also have their own sub-
components. In this chapter, we only look at two 
of these elements: (a) input and (b) speech. While 
looking at the input element, we look at the length 
and amount of the input, cultural differences aspect 

of the input, subject matter, coherence, types of 
the input, unfamiliar items, discourse markers 
and glossary. While looking at speech, we look 
at speech rate, voice and background noise, pause 
and hesitation phenomena, stress, intonation and 
rhythm patterns, the number of speakers, expert-
ness and gender of speakers, and accents. The 
pertinent issues will be looked at one by one, the 
potential problems will be diagnosed, and possible 
solutions will be put forward. Moreover, implica-
tions for selecting and/or creating listening mate-
rials as a part of the FLL process will be drawn.

INPUT (TEXT)

Length and Amount of Input

The length of any listening text and the amount 
of information that it features might considerably 
affect listening comprehension. The assumption 
is that when the length increases, “the time for 

Figure 1. The framework of the elements that listening materials might feature (Turel, 2004, p. 56)
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