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ABSTRACT

In the networked world supply chain, integration and networking is being echoed in various industries
as a strategic imperative solution for firms. Firms are recognizing the power of the Internet as a platform
for creating different forms of relationships and collaborations aimed to enhance value and achieve a
sustainable competitive advantage. Digital Marketplaces represent one of the most powerful solutions
adopted by firms to manage their supply chains and to support the networking practices among firms,
especially among SMEs. In fact they enable firms to more efficiently buy, sell, and manage their sup-
ply chain processes on a global scale. However, SMEs Supply chains may differ in the modalities of
coordination and collaboration, in the intensity of relations between actor and more specifically in the
technological infrastructure and competencies available. These factors may affect the success of digital
marketplaces and their potentialities for firms networking. The authors suggest that digital marketplaces
could provide a viable model for SME networking; however, successful path toward networking requires
a harmonization of digital marketplace business model with supply chain characteristics.

INTRODUCTION

boundaries of the organizations and reconfigur-
ing their structures and strategies. Therefore, we

The Internet technology is one of the most char-
acterising features of current socioeconomic
scenarios. This technology has been changing
the interactions among people as well as the
way businesses operate by enlarging the physical
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can say that the internet offers new opportunities
& perspectives, as well as a great level of inter-
activity for firms, mainly the small and medium
enterprises (SMEs).

Changes in the economic environment have
sped up companies’ process of focusing their ac-
tivities on core competencies, outsourcing others
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to partners and therefore increasing the space for
inter-organizational relations among firms in order
to increase economic benefits, explore and develop
new techniques of production and marketing,
design, and develop new products and services.

To meet the challenges of the new competi-
tive environments the supply chains integration
is being echoed in various industries, and com-
panies are learning that they must collaborate to
compete (Bleeke and Ernst, 1993). Accordingly,
different forms of relationships, collaborations and
networking are being experienced among firms
namely suppliers, competitors, customers, and
research institutes and universities. Many forms
and models of information technology solutions
are being adopted by companies to facilitate the
process of integration and networking with other
actors of the supply chain. In fact, Digital Market-
placesrepresent one of the most powerful solutions
adopted by firms to increase their competitiveness,
support the networking practices among firms,
reduce the transaction costs, enhance the economy,
and perform benefits of the outsourcing. However,
many of these digital marketplaces have failed to
realize their core objectives because of the lack of
aconsistent business model that takes into account
the peculiarities of small and medium enterprises
and the nature of relationships that characterize
and monitor their supply chains.

Thus, in this study we aim to demonstrate
how the usage of digital marketplaces can build
strong relationship and create a network among
SME organizations. In this context, we will try
to provide a viable digital marketplace model
for SME that guides them toward networking
approaches. Having said that, with the use of this
model, it can be possible to trace the evolution-
ary path that the firms, participating in a digital
marketplace, need to follow in order to develop
progressively the necessary resources and capa-
bilities (relational, technical and infrastructural)
to enhance their competitiveness in the current
digital economic landscape.
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LITERATURE REVIEW
SME Networks

SME networks, identified with traditional in-
dustrial districts in Italy and clusters in other
countries, have been acknowledged as success-
ful models for SMEs. SME networks have been
defined as groups of firms that combine forces
to achieve competitive advantages that would
be difficult to achieve individually (Mezegar,
Kovacs, & Paganelli, 2000; Sherer, 2003). They
have been considered as a viable model for SME
competitive advantage (Hamel, 1991, Nonaka,
1994, Powell et al, 1996) and value creation
through interactions that may take place within
a firm and between firms. Scholars suggest that
networks offer greater potential as they allow
firms to access key resources such as industry
information, capital, goods and services that
have the potential to maintain or enhance a firm’s
competitive advantage (Gulati, 2000).

It is argued that through networks, SMEs
can partly resolve their problems liked to size.
Cooperative relationships can help firms gain
competence, build resources, share risks, under-
take quick market movements, and make solid
investments (Malmstrom, 2002).

According to the social exchange theory no
firm can survive by exclusively combining its
internal resources, but it is always dependent
on other firm’s provision of resources, which
causes a situation where this latter is exchanging
resources with other firms. Accordingly, anetwork
offer greater potential as they allow firms to ac-
cess key resources from its environment, such as
information, capital, goods, services that have the
potential to maintain or enhance a firm’s competi-
tive advantage (Gulati, 2000). By building relation
—specificassets, knowledge-sharing routines, and
effective relational governance mechanisms into
relationships, firms can leverage networks for
knowledge acquisition and exploitation.



12 more pages are available in the full version of this document, which may
be purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/digital-marketplaces-viable-model-sme/73340

Related Content

Research on the Production Scheduling Method of a Semiconductor Packaging Test Based With
the Clustering Method

Zhonghua Han, Quan Zhang, Yongqing Jiangand Bin Duan (2019). International Journal of Information
Systems and Supply Chain Management (pp. 36-56).
www.irma-international.org/article/research-on-the-production-scheduling-method-of-a-semiconductor-packaging-test-
based-with-the-clustering-method/225027

Clustering Tourists Based on Reason for Destination Choice: Case of Izmir

Ulas Akkucukand Serhat Ata (2019). Ethical and Sustainable Supply Chain Management in a Global
Context (pp. 289-303).
www.irma-international.org/chapter/clustering-tourists-based-on-reason-for-destination-choice/226134

Application of RFID Technology in Banking Sector

Lotfollah Forozandeh Dehkordi, Ali Ghorbaniand Ali Reza Aliahmadi (2013). Supply Chain Management:
Concepts, Methodologies, Tools, and Applications (pp. 749-764).
www.irma-international.org/chapter/application-rfid-technology-banking-sector/73367

Key Success Factors of an SME's Multi-Site Organizational Restructuring: A Case Study
Approach

Surajit Bag (2017). International Journal of Applied Logistics (pp. 1-20).
www.irma-international.org/article/key-success-factors-of-an-smes-multi-site-organizational-restructuring/190400

GIS, Grid Computing and RFID in Healthcare Information Supply Chain: A Case for Infectious
Disaster Management

Yenming J. Chen (2012). Cases on Supply Chain and Distribution Management: Issues and Principles (pp.
256-268).

www.irma-international.org/chapter/gis-grid-computing-rfid-healthcare/62169



http://www.igi-global.com/chapter/digital-marketplaces-viable-model-sme/73340
http://www.irma-international.org/article/research-on-the-production-scheduling-method-of-a-semiconductor-packaging-test-based-with-the-clustering-method/225027
http://www.irma-international.org/article/research-on-the-production-scheduling-method-of-a-semiconductor-packaging-test-based-with-the-clustering-method/225027
http://www.irma-international.org/chapter/clustering-tourists-based-on-reason-for-destination-choice/226134
http://www.irma-international.org/chapter/application-rfid-technology-banking-sector/73367
http://www.irma-international.org/article/key-success-factors-of-an-smes-multi-site-organizational-restructuring/190400
http://www.irma-international.org/chapter/gis-grid-computing-rfid-healthcare/62169

