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IntroductIon

A satellite communication policy is required in 
every country, recognizing the vital role of com-
munication in nation building. A national policy 
on the operation and use of satellite communica-
tions is very essential. A modern, efficient and 
adequate satellite communications facilities and 

services is required to promote the pole vault-
ing strategy of the government to become the 
telecommunications hub in the Asian continent. 
In 1959, the government of India took TV equip-
ments on loan. Philips (India) made an offer to 
the government of a transmitter at a reduced cost. 
Earlier, the company had demonstrated its use at 
an exhibition in New Delhi. A United Nation’s 
Educational Scientific and Cultural Organization 
(UNESCO) grant of US$20,000 for the purchase 

AbstrAct

This chapter on satellite communication policy in India aims to deliver first hand information and gives 
insight into the satellite invasion in the country. The Government passed cable bill from time to time to 
regulate the operation of cable television networks, seeing the haphazard mushrooming of cable tele-
vision networks all over the country. In the last few years, foreign television network started to enter 
India. This has been perceived as a ‘cultural invasion’ in many quarters since the programs available 
on these satellite channels is predominantly western and totally alien to Indian cultures. This chapter 
briefly studies the communication policy in India and intends to answer some pertinent questions like –the 
question of autonomy of Doordarshan, the policy of expansion of television network, the software policy 
for television, the need for setting up new broadcasting regulations to meet the global media trends. As 
a part of conclusion, we try to come out with a solution for proper balance of information sharing and 
development of satellite communication in India.
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of community receivers and a United States offer 
of some equipment proved much too tempting to 
resist, and on 15 September, 1959, the first ever 
TV transmission started at 6 pm, when Pratima 
Puri welcomed the audiences for the first stint with 
audio-visual media. The range of the transmitter 
was 40 kilometers round and about Delhi. Soon 
programs began to be beamed twice a week, each 
of 20 minutes duration. The fortunate audience 
comprised of members of 180 ‘Teleclubs’ who 
were provided free sets by UNESCO. Thus, the 
government ushered the country into the age of 
(audio visual) mass communication. The first 
TV centre was called Doordarshan Kendra. After 
seven years, the second TV Centre came up in 
Bombay. Entertainment and information programs 
were introduced from August 1965, in addition to 
social education programs for which purpose alone 
TV had been introduced. The Federal Republic of 
Germany was helping in setting up a TV produc-
tion studio in the country. By 1970, the duration 
of the broadcasting service was increased to three 
hours, with the addition of two weekly programs 
running up to 20 minutes each for “Teleclubs” 
and another weekly program of the same duration 
called “Krishi Darshan” for farmers in 80 villages.

By 1970, there were 22, 000 imported TV sets, 
excluding the community sets. By mid 1970’s 
Indian made TV sets were in the market, and the 
number overshot the 1, 00,000 mark in quick time. 
The demand continued and within a decade, there 
were more than 2, 00,000 sets in Delhi and the 
neighboring states of Haryana, Uttar Pradesh and 
Punjab. The Bombay centre was opened in 1972 
and within a year TV centers began to operate 
in other small cities like Srinagar, Amritsar and 
Pune as a relay centre. In 1975, three more cities 
– Calcutta, Lucknow and Madras were put on the 
television map of the country. From 1st January, 
1976, “commercials” came to be telecast at all 
the centers. During the same year, the ownership 
of TV was separated from the All India Radio. 
Television became an independent media unit 

in the Ministry of Information and Broadcasting 
(I&B), under a new banner “Doordarshan”.

In the year 1977, Terrestrial transmitters were 
put up at Jaipur, Raipur, Gulbarga, Hyderabad, 
Shambhalpur and Muzaffarpur, extending cov-
erage to a population of more than 100 million. 
The Asian Games in 1982 gave further impetus 
to the rapid expansion of the national television 
network. By mid 1980’s, a second channel was 
introduced in New Delhi and Bombay. Later, it 
was further extended to other metro cities as well.

In this chapter, we want, first, to show the 
growth and development of communication 
system in India. Second, we wish to study the 
different policy and regulations of the government 
and Committee’s report on broadcasting media. 
This chapter intends to answer some significant 
questions like the question of autonomy of Door-
darshan, the policy of TV network expansion, the 
issue of TV accessibility, software policy for TV, 
Direct to Home Broadcast (DTH) and Conditional 
Access System (CAS). Finally, we wish to begin a 
discussion of the potential of satellite communica-
tion in terms of providing information, considering 
the future trends of satellite communication policy 
in India. Around 2002, India had about 38 million 
homes with satellite television cable connection. 
Now the number is increased manifold and seri-
ous regulations are recommended in the sphere 
of satellite communication.

need for a communication Policy

Television is the dominant medium for young 
people and adults around the world. From the 
mid 1980s to the 1990s, the number of television 
channels, household television sets and hours 
spent watching television more than doubled. 
Satellite television reaches all continents, offering 
increasing numbers of channels targeting specific 
market segments, including young viewers (Naval 
& Narendra, 2007).

The prevalence of television viewing among 
young people raises serious concerns about the 



 

 

13 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/satellite-communication-policy-india/45415

Related Content

Born Global Market Dominators: Insight into a Unique Class of Young Companies and Their

Environment
Simone Wurster, Knut Blindand Sebastian Fischer (2014). International Journal of IT Standards and

Standardization Research (pp. 1-16).

www.irma-international.org/article/born-global-market-dominators/111332

ICTs and Border Security Policies in the United States and the European Union
Peter Shields (2011). Handbook of Research on Information Communication Technology Policy: Trends,

Issues and Advancements  (pp. 373-401).

www.irma-international.org/chapter/icts-border-security-policies-united/45396

Selected Intellectual Property Issues in Standardization
Martin B.H. Weissand Michael B. Spring (2000). Information Technology Standards and Standardization: A

Global Perspective  (pp. 63-79).

www.irma-international.org/chapter/selected-intellectual-property-issues-standardization/23728

Web 2.0 for eParticipation: Transformational Tweeting or Devaluation of Democracy?
Elizabeth Tait (2013). IT Policy and Ethics: Concepts, Methodologies, Tools, and Applications  (pp. 1631-

1655).

www.irma-international.org/chapter/web-eparticipation-transformational-tweeting-devaluation/75093

The Evolutionary Path of Legal Responses to Cybercrime Threats Over the Last Decade
Krassie Petrova, B. Dawn Medlinand Adriana Romaniello (2011). Handbook of Research on Information

Communication Technology Policy: Trends, Issues and Advancements  (pp. 711-723).

www.irma-international.org/chapter/evolutionary-path-legal-responses-cybercrime/45419

http://www.igi-global.com/chapter/satellite-communication-policy-india/45415
http://www.irma-international.org/article/born-global-market-dominators/111332
http://www.irma-international.org/chapter/icts-border-security-policies-united/45396
http://www.irma-international.org/chapter/selected-intellectual-property-issues-standardization/23728
http://www.irma-international.org/chapter/web-eparticipation-transformational-tweeting-devaluation/75093
http://www.irma-international.org/chapter/evolutionary-path-legal-responses-cybercrime/45419

