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ABSTRACT

This paper introduced the development of e-commerce education in China within the
framework that the advantages, development, and education of e-commerce are func-
tionally interactive. The first part of the paper is dedicated to explaining the advantage
of e-commerce as well as the present situation and prospects of e-commerce in China.
Then, the next two sections are focused on reporting the rapid progress of e-commerce
education and its limitation in China. Next, we analyze its irrationality according to
our sampling survey on e-commerce specialized courses in China. The final section
is mainly to design the knowledge structure for e-commerce applied professionals
combined with our teaching experiences, understanding of e-commerce development,
and analysis of typical position setting in e-commerce enterprises within two prin-
ciples of the requirements of markets and the professional character of e-commerce.

Keywords: e-commerce education, interactive framework, training models, knowl-
edge structure

INTRODUCTION .
portunity as well as enormous challenges

to e-commerce education. The three parts
including the advantages of e-commerce,
the development condition and prospects
of e-commerce, and the education of
e-commerce are interactive in function.
Therefore, we attempt to discuss e-com-
merce education in the background of its
development. We consider it helpful for us
to understand what and how we should do
in the field of the e-commerce education.

In the past several years, both e-com-
merce and education in China have been
developing at a superb speed. During the
development of e-commerce, the training of
qualified personnel is of vital importance.
What is the present condition and prospects
of China’s e-commerce education? How
can e-commerce education be better orien-
tated to the development of e-commerce?
They are the two topics of this paper. The
fast development of e-commerce brings op-
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How should e-commerce education
be developed? In China, there are many
discussions on this topic. In the literature
(Qing, 2002), an idea is mentioned that
the compound training models are a trend
in e-commerce education in universities.
According to Li (2002), each university
should have its individual style and char-
acteristics in its e-commerce so as not
to cause serious market competition. In
Zhang (2002), the idea is presented that
the object of e-commerce education in
universities is to train applied manag-
ing professionals. In Wang (2002b), the
authors introduce the training models of
Lille University (France), which consist of
three groups including a social economics
module of information and communica-
tion technology, a multimedia designing
module for the popular market, and an e-
commerce technology group. E-commerce
training models and curriculum design
of the Liverpool University in England
were presented by Zhou (2002), and four
aspects were given: the technologies of the
Internet, information system, e-commerce
system, and management system. Although
this paper aims to discuss e-commerce
education in China, the research frame-
work of e-commerce education overseas

still deserves reference. In Ravindra et al.
(2002), a discussion is held about knowl-
edge of e-commerce in China. A relatively
complete comparison is mentioned in
James (2002), with American graduate
students’ courses in e-commerce. Some
basic conditions of American e-commerce
are introduced, and some typical teaching
materials are recommended (Lin, 2001).

Research Framework of
E-Commerce Education

The following three factors should
be taken into serious consideration:
the educational development, the tech-
nique development, and the develop-
ment of e-commerce. The relation-
ships among them serve as our research
framework of e-commerce education:

. There are interactive functions among the
social influence, relative advantages and
development basis, the development con-
ditions, and the prospects of e-commerce.

. There are interactive functions among
the development conditions, prospects,
and limits of e-commerce, and contents,
levels, and methods of e-commerce
education. Before knowing Chinese
e-commerce education, it is necessary
for us to know about the development
and prospects of it, because the educa-
tion must be oriented to the market and
should be facilitated by the market.

. There are interactive functions between
the development basis, advantages of
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