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ABSTRACT

Carnivalesque theory has been used as a model and a structure in the works carried out in many fields
such as communication, literature, and sociology. In fact, Carnivalesque appears in many environ-
ments/areas, particularly in the social networks, which are the manifestation of social life. This chapter
examines social networks in the context of carnivalesque theory to reveal facts of carnivalesque in
Twitter. Content analysis technique was used in the research. Research data came from 10 Twitter ac-
counts which have a maximum number of followers in Turkey. These data were analyzed and examined
in terms of grotesque, dialogism, carnival laughter, upside-down world, marketplace, and marketplace
speech belonging to the carnivalesque theory. According to the findings, the structure of Twitter, which
is one of the most popular social networks in Turkey, is largely similar to the structure of the carnival
and features of carnivalesque theory.
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Carnivalesque Theory and Social Networks

INTRODUCTION

Human beings, who started living in the big communes, have the birth and development of many in-
novations in social, political, artistic and technological aspects since they have the common mind, the
ability to work together and the ability to think and invent individually. These innovations have led to
the transformation of the individual and society in many respects. The internet, which is the most recent
example of these innovations, has led to the transformation of everyday life in more ways and numbers
than ever before although it is included human life into more than half a century ago.

Figure 1.

771



16 more pages are available in the full version of this document, which may
be purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/carnivalesque-theory-and-social-
networks/305368

Related Content

Occupational Networking as a Form of Professional Identification: The Case of Highly-Skilled IT
Contractors
Katerina Voutsina (2010). International Journal of Virtual Communities and Social Networking (pp. 42-54).

www.irma-international.org/article/occupational-networking-form-professional-identification/49703

The Emergence of Social Media as a Contemporary Marketing Practice

T. Solomonand R. Peter (2018). Social Media Marketing: Breakthroughs in Research and Practice (pp. 1-
20).
www.irma-international.org/chapter/the-emergence-of-social-media-as-a-contemporary-marketing-practice/203290

Valuating Business Social Networking Services as Intangible Corporate Assets: Experiences
and Ideas

Adamantios Koumpis, Epaminondas Christofilopoulosand Nikos Melanitis (2012). Handbook of Research
on Business Social Networking: Organizational, Managerial, and Technological Dimensions (pp. 495-508).

www.irma-international.org/chapter/valuating-business-social-networking-services/60327

Making Foreign Policy Through Twitter: An Analysis of Trump's Tweets on Iran

Duygu Dersan Orhan (2023). Research Anthology on Social Media's Influence on Government, Politics,
and Social Movements (pp. 350-364).
www.irma-international.org/chapter/making-foreign-policy-through-twitter/312683

Using Mixed Methods to Understand the Positive Correlation between Fear of Cyberbullying and
Online Interaction
Szde Yu (2016). International Journal of Virtual Communities and Social Networking (pp. 29-36).

www.irma-international.org/article/using-mixed-methods-to-understand-the-positive-correlation-between-fear-of-

cyberbullying-and-online-interaction/161742



http://www.igi-global.com/chapter/carnivalesque-theory-and-social-networks/305368
http://www.igi-global.com/chapter/carnivalesque-theory-and-social-networks/305368
http://www.irma-international.org/article/occupational-networking-form-professional-identification/49703
http://www.irma-international.org/chapter/the-emergence-of-social-media-as-a-contemporary-marketing-practice/203290
http://www.irma-international.org/chapter/valuating-business-social-networking-services/60327
http://www.irma-international.org/chapter/making-foreign-policy-through-twitter/312683
http://www.irma-international.org/article/using-mixed-methods-to-understand-the-positive-correlation-between-fear-of-cyberbullying-and-online-interaction/161742
http://www.irma-international.org/article/using-mixed-methods-to-understand-the-positive-correlation-between-fear-of-cyberbullying-and-online-interaction/161742

