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ABSTRACT

Thisstudyaimstoexplorechallenges,prospects,andbarriersforyounggraduatePakistaniwomen
entrepreneurs. The article is qualitative, and the scholars used the case study research method.
Researchersconductedsemi-structuredinterviewswithyounggraduatefemaleentrepreneursand
analyzedusingGioiamethodology.Thisstudyexploredthatthewomenentrepreneursusede-business
platforms(e.g.,socialmediamarketing)asatoolforpromotingtheirinnovativebusinessideas.The
currentresearchdocumentsthechallenges,barriers,opportunities,andsupportavailabletoPakistani
womenentrepreneursinlightoftheexperiencesoftheyounggraduatefemaleentrepreneurs.Further,
thisarticleisvitalintermsofexclusivemethodology,scarcelystudiespopulation,contextualvalue,
theoreticaladvancementbyexploringnewthemesandpractical implications.Thepaperportrays
implicationsforpolicymakerstoeradicatebarriers,addressthechallenges,andprovideopportunities
tofemalesbydeliveringentrepreneurialtrainingandfundingopportunities.
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INTRodUCTIoN

Societieseyeingtoachieveextensivedevelopmentshouldprovideopportunitiesforthegrowthand
prosperityofwomenthroughwomen’sentrepreneurship(Ziyae,Sadeghi,Nejad&Tajpour,2021).
Nevertheless,thedisparityinthesocialstatusofwomenismoreprominentdespitebeingalmost
equal innumbers, especially in the subcontinent (Agarwal&Lenka,2018).Therefore,women’s
entrepreneurshipisthebasisforthetransitiontowardtheUnitedNation’sSustainableDevelopment
Goals (SDG’s) by providing innovative products, services and devising ideas to solve social/
environmentalproblemsthroughthebusinesslens(Mahajan&Bandyopadhyay,2021).

Moreover, therecentglobalcrisis (i.e.,climatechangeandCovid-19)alsostresses theneed
to engagewomen in entrepreneurship tomeet the economicdevelopmentgoalsof the countries
(Pastran, Colli & Poclaba, 2021). More importantly, startup businesses are the real drivers of
economicdevelopment (Salim&Anis,2021).Besides, researchersexpectsustainablegrowthof
femaleentrepreneurshipduetotheCovid-19pandemic(Martinez-Rodriguez,Quintana-Rojo,Gento
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&Callejas-Abinana,2021).Scholarsalsofindthatresearchconcerningwomen’sentrepreneurship
started almost three decades ago from western countries and recently expanded to non-western
countriesduetoitssignificanceforeconomicdevelopment(Roy,Mohapatra&Banerjee,2021).

Prior research reveals that Asia has become the fastest-growing region globally regarding
investment,technology,innovation,andproduction(Khanna,2019).Womenentrepreneurshavea
considerableroleinthiseconomicdevelopmentinAsia(Li,Cho&Chaudhuri,2020).However,the
WorldEconomicForum’s(2018)gendergapreportrankedPakistanat146among149countries
regardingwomen’sparticipationineconomicparticipationandopportunity.Whereas,accordingto
MckinseyGlobalInstitute’s(2018)reportonwomen’sequality,theregionhasamassivesparkfor
economicdevelopmentbyincreasingwomen’sroles.TheGlobalEntrepreneurshipMonitor(2018)
stressedpromotingwomen’sentrepreneurshipinAsiaforsustainableeconomicgrowth.

Consequently, the research on entrepreneurship, especially female entrepreneurship, is a
burgeoningareaofresearchinthe21stCenturyduetoitssignificanceforeconomicdevelopment
(Rashid&Ratten,2020).TheAsiancontextofwomenentrepreneurshipisdifferentfromthewest
duetotraditionalcultureandreligiousbeliefsandthemultipleinferiorstatusesofwomen.Thus,the
literatureandpracticeoffemaleentrepreneurshiparescarce,specificallyinthePakistanicontext,
despiteincreasingtrendsofwomenentrepreneurshipglobally(WorldBank,2017).IntheUnited
States,femalesownmorethan11.6millionfirmsthatemployover9millionpeopleandgenerated
1.7 trillionsalesasof2017.Thus, it increases the importanceofstudyingwomenentrepreneurs
(NationalAssociationofWomenBusinessOwners,2020).

According to the global entrepreneurship index published by the global entrepreneurship
anddevelopmentinstitute,Pakistanisranked109among137countries(Acs,Szerb,Lafuente&
Markus,2019).However,accordingtothePakistanBureauofStatisticssurveyin2017-18regarding
employmenttrends,thefemalelaborforceparticipationisonly22.8%inPakistan(PakistanBureau
ofStatistics,2018).Consideringthefullrangeofopportunitiesandgapsinwomenentrepreneurship
(Kalim,2012;WorldBank,2017),theimportanceandtrendoffemaleentrepreneurshiparegrowing
inPakistan(AbrarulHaq,Akram,Ashiq&Raza,2019).

Itisafactthatwomenarethefastest-growingpopulationofyoungentrepreneursacrosstheglobe
andmakingasignificantcontributiontoglobalwealth,economies,jobcreationaswellasinnovation,
yetwomenentrepreneursareunderstudied (Bruin,Brush,&Welter,2006).Themarket-oriented
pressindicatesthatthefutureoftheworldeconomyisinthehandsofwomen.TheFinancialTimes
publishedtheheadline“ForgetAsia:WomenaretheDriversofGlobalGrowth”(deThuin,2006).
TheEconomist(2007)printedthearticle“WomenomicsRevisited”andconcludedthat“Menrun
theworld’seconomies,butitmaybeuptowomentorescuethem.”Theabovedetailsshowwomen’s
centralroleinglobaleconomies(Hanson,2009).

Undoubtedly,educationhasempoweredwomenwithconfidence,encouragement,andvision
todevelopinnovativeideasandbusinessavenues(Kalim,2012).However,Pakistaniwomenface
numeroussocial,cultural,andfinancialchallengestobecomesuccessfulentrepreneurs(Nawaz,2018;
Younis,Hashim&Anderson,2019;Soomro,Anwar&Rajar,2019).Remarkably,somesuccessful
femaleentrepreneursemergedfromthesechallengesbyavailingopportunitiesthroughpassionand
creativityusingE-commerce.

Inthescenariodiscussedabove,mostcountriessetupbusinessincubatorstoimprovestartup
creation(Gabarret&D’Andria,2021).Henceforth,thecurrentarticlestudiedthesuccessfulyoung
womenentrepreneurswhograduatedfromPakistaniuniversitiesandsucceededinincubatingtheir
ideasatBusinessIncubationCenters(BIC).Uponcompletingone-year training, facilitation,and
investmentopportunitiesatBIC,theychosetobesuccessfulentrepreneursbyrunningonlinebusinesses
andgloballysellinginnovativeproducts/servicesusingsocialmediaservices.Theirideasemerged
duringfinalyearstudyprojectsbasedonpersonalexperiences.

Subsequently,thepresentresearchexploresandhighlightstheopportunities,challenges,and
barriers for women entrepreneurs in Pakistan in light of the experiences of the aforementioned
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