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ABSTRACT

Small and medium family businesses have distinct characteristics that differ from large corporations, 
with distinct challenges to their owner-managers. Many entrepreneurial families seek to achieve non-
economic goals and share familial resources without compensation, not necessarily maximization of 
their sustainable value. As a consequence, traditional financial reporting is of limited use to them, as it 
does not reflect their priorities. This article introduces sustainability elements in the socio-emotional-
wealth theory; identifies a family business type called resource-sharing; proposes a financial ruleset to 
quantify the sustainable financial position of the company regarding the achievement of non-economic 
goals of the family; and introduces an integrated mechanism to identify strategic implications for both 
family and business. Concepts are applied to family businesses from three countries, to verify applica-
bility and usefulness.
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INTRODUCTION

Given the complexity of the family business system where there are emotional and rational components 
in their decision making, the study of its sustainability is not simple. Current literature shows recent 
advances on the inclusion of emotional issues based on Socio Emotional Wealth (SEW) (Gómez-Mejía, 
Takács, Núñez-Nickel, Jacobson, & Moyano-Fuentes, 2007) while quantitative elements are borrowed 
from different sources of corporate economics and finance. Family business literature shows scant treat-
ment about sustainability at large in this topic, and particularly in financial terms. Owner-managers of 
small- and medium-sized family business have demonstrated patterns of financial management based on 
the premise that the business is part of the family (Chrisman, Chua, Pearson, & Barnett, 2012; Damodaran, 
2012; Doria, 2012) and its assets and benefits are for the family to use for their own agenda (Debicki, 
Kellermanns, Chrisman, Pearson, & Spencer, 2016; Gómez-Mejía, Takács Hynes, Núñez-Nickel, Ja-
cobson, & Moyano-Fuentes, 2007).

Recognizing the complexity of family businesses, this paper focuses on Small and Medium Sized 
Private Companies (SMPC) only. They are defined in economic terms as companies with less than 250 
employees, and in financial terms as entities that do not trade equity or debt in public markets nor pub-
lish financial reports for external users (IASB, 2015). Following the family business typology proposed 
by Gimeno, Baulenas, & Coma-Cross (2010), those are companies led by a single person or a family 
team, with centralized decision-making processes and little or no use of standardized financial reports 
or formal strategy planning processes. The main purpose of this paper is to relate financial information 
with owner-manager decision making and its relationship with the long-term financial sustainability of 
the company.

Evidence from literature on private family businesses (Andersson, Carlsen, & Getz, 2002; Gallo, 
Tàpies, & Cappuyns, 2004; Jaouen & Lasch, 2015) indicate that in some cases:

• Company funds are intentionally used for family purposes, for example: home expenses paid with 
company’s checks, or firm’s vehicles used by offspring to attend school. To be able to do this, fam-
ily business owner-managers (FBOM) register those expenses in company’s financial records and 
thus report a higher cost unrelated to the firm’s operations;

• These observations led to finding that the company also uses assets owned by family members, be-
ing shareholders or not, without any compensation, either rent or recognition as capital increases. 
Cost does not reflect the use of those assets.

For this article, companies that practice both will be called “resource sharing family business” (RSFB) 
as it is the main concept of this research.

Family business owner managers (FBOM) of such companies then make strategic and operational 
decisions based on financial information that could be distorted by the possible presence of cost and/or 
expenses not related to the company, and the lack of recognition of the cost of using those family assets.

To address these issues, this work is centered on three research questions:

1.  What are the financial consequences of family business’ decision to transfer their expenses to their 
company, and use their assets for company’s benefit?

2.  What are the consequences on company’s strategic decisions that are based on distorted financial 
reports?



 

 

10 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/the-sustainability-of-resource-sharing-family-

business-in-relation-to-family-non-economic-goals/288282

Related Content

Designing Digital Marketplaces for Competitive Advantage
Dinesh Rathiand Lisa M. Given (2011). E-Business Issues, Challenges and Opportunities for SMEs: Driving

Competitiveness  (pp. 1-19).

www.irma-international.org/chapter/designing-digital-marketplaces-competitive-advantage/46816

The Analysisof Tourism Cluster Development of Istanbul: A Longitudinal Study in Sultanahmet

District (Old Town)
Aslihan Nasir, Melih Buluand Hakki Eraslan (2007). Small Business Clustering Technologies: Applications

in Marketing, Management, IT and Economics  (pp. 184-197).

www.irma-international.org/chapter/analysisof-tourism-cluster-development-istanbul/29019

The Significance of Online Reviews for Hotel Entrepreneurial Success
Zilmiyah Kamble, Quoc Toan Doan, Hoai Nam Nguyen, Zeqi Zengand Liao Liao Zihui (2020).

Entrepreneurial Development and Innovation in Family Businesses and SMEs (pp. 75-86).

www.irma-international.org/chapter/the-significance-of-online-reviews-for-hotel-entrepreneurial-success/257088

Information Technology in Small Business: Issues and Challenges
Stephen Burgess (2002). Managing Information Technology in Small Business: Challenges and Solutions

(pp. 1-17).

www.irma-international.org/chapter/information-technology-small-business/25865

Start-Ups in the Czech Republic and Europe
Tomáš Krulickýand Veronika Machová (2023). Handbook of Research on Acceleration Programs for SMEs

(pp. 453-485).

www.irma-international.org/chapter/start-ups-in-the-czech-republic-and-europe/315926

http://www.igi-global.com/chapter/the-sustainability-of-resource-sharing-family-business-in-relation-to-family-non-economic-goals/288282
http://www.igi-global.com/chapter/the-sustainability-of-resource-sharing-family-business-in-relation-to-family-non-economic-goals/288282
http://www.irma-international.org/chapter/designing-digital-marketplaces-competitive-advantage/46816
http://www.irma-international.org/chapter/analysisof-tourism-cluster-development-istanbul/29019
http://www.irma-international.org/chapter/the-significance-of-online-reviews-for-hotel-entrepreneurial-success/257088
http://www.irma-international.org/chapter/information-technology-small-business/25865
http://www.irma-international.org/chapter/start-ups-in-the-czech-republic-and-europe/315926

