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ABSTRACT

The aim of the research is to analyze the strategy and the value creation system from a sustainable point 
of view adopted in an Italian family firm, with a particular focus strategic intensions and strategic 
projects under implementation. This work has been conducted through the qualitative method of case 
study, where theory and empirical research are intertwined. In particular, semi-structured interviews 
and internal document analysis have been conducted. The research shows how the company has imple-
mented the strategy, focusing on sustainability critical success factors and key projects in order to lay the 
foundation for innovation and growth. The chapter has some theoretical and practical implications as it 
contributes to integrate the existing literature on family firms, strategic planning, and sustainability, and 
allows managers better understand how a sustainability strategy can be translated into operational terms.

INTRODUCTION

Over the last years, increasing attention was given to the topic of family business and to management 
systems.

The importance of family business for the worldwide economy has been largely demonstrated in 
literature and it derives from the significant presence of family firms in many countries, as continental 
Europe, Asia, and Latin America, (Claessens et al.; 2000; Faccio & Lang, 2002; IFERA 2003; La Porta 
et al., 1999; Neubauer and Lank 1998).
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At the same time, literature has widely recognized the importance of managerial tools for compa-
nies’ management and performances, as they allow to drive the organization towards the established 
goals (Brusa, 2007; Kaplan & Norton, 1996, 2001, 2004, 2006, 2008; Shank, 1989, 1996). Among the 
management accounting systems, an important role is played by the tools that allow to facilitate the 
strategy implementation by explicating a wide range of strategic variables on a long-time horizon and 
integrating economic and financial dimensions with the non-financial ones through cause-and-effect 
links. Indeed, a strategy, whatever it is, cannot be effective if it is not supported by managerial system 
able to translate the conceptual roles of the strategy’s tangible and intangible elements into operational 
terms (Culasso et al., 2016). In addition, it should also be noticed that a part of the literature focused on 
sustainability within management accounting systems in order to create an organizational sustainability-
oriented culture (Epstein & Buhovac, 2014; Epstein & Roy, 2001; Schaltegger et al., 2012). Figge et 
al. (2002) argued that the business performance model can help to account for all relevant aspects of 
sustainability issues in a balanced way.

Despite the relevance of such tools, researches on management accounting systems in family firms 
are fragmented (Salvato & Moores, 2010; Songini et al. 2013; Prencipe et al., 2014) and require a greater 
attention by scholars (Songini et al., 2013)

Consequently, this study tries to fill this gap understanding the features of strategic planning systems, 
as a means that aid managers in strategic decision-making process and address the behavior of managers 
and employees towards company’s goals (Horngren et al. 2010), with a particular focus on the sustain-
ability strategy and on implementation projects. In particular, Hansen and Schaltegger (2016) suggest to 
study performance management systems with regard to their design, implementation, use and evolution 
(de Geuser et al. 2009; Searcy 2012). This research tries to follow this recommendation, analysing the 
design and implementation of sustainability strategic goals in an Italian family firm operating in the 
beverage sector that was able to integrate the profit needs with a sustainability orientation. In particular, 
the research aims at investigating in the selected case how the economic, social and environmental goals 
are related to each other in order to guarantee high quality products, respectful of the environment and 
the local community’s needs.

This research is also justified also by the scarce number of research about economic and financial 
features of firms that operate in beverage sector (Capasso et al., 2015).

The next section of this paper focuses on the literature review on management accounting systems 
in family firms, sustainability strategy and management accounting tools. Then, the research goals, the 
method chosen and the findings are provided. Finally, the last section focuses on discussion, conclusions 
and future developments.

BACKGROUND

Management Accounting Systems in Family Firms

Over recent decades, interest in the study of family businesses has significantly increased in the business 
and management literature (Bird et al., 2002; Gedajlovic et al., 2012).

It is not easy to find a definition for the expression “family firm” and ambiguities persist in the litera-
ture. When researchers try to give a precise definition, it emerges that the phenomenon is very complex 
(Hoy & Verser, 1994). The doubt exists because different criteria have been used to classify FFs.



 

 

14 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/matching-sustainability-strategy-and-

results/288279

Related Content

International Effect on Family SME Financial Distress Prediction
Ines Lisboaand Magali Costa (2022). Research Anthology on Strategies for Maintaining Successful Family

Firms (pp. 197-214).

www.irma-international.org/chapter/international-effect-on-family-sme-financial-distress-prediction/288259

Open Innovation in SMEs: From Closed Peripheries to Networked Paradigm
Hakikur Rahman (2013). Small and Medium Enterprises: Concepts, Methodologies, Tools, and Applications

(pp. 160-174).

www.irma-international.org/chapter/open-innovation-smes/75963

Mapping the Diffusion of the Internet Technology Cluster: An Examination of Irish SMEs
James Griffin (2004). Electronic Commerce in Small to Medium-Sized Enterprises: Frameworks, Issues

and Implications  (pp. 128-145).

www.irma-international.org/chapter/mapping-diffusion-internet-technology-cluster/9434

Earnings Management and Default: The Case of the Plastics Sector in Portugal
Ines Lisboa, Inês Amadoand Nuno Teixeira (2023). Handbook of Research on Acceleration Programs for

SMEs (pp. 367-386).

www.irma-international.org/chapter/earnings-management-and-default/315921

The Effect of Gender on Associations between Driving Forces to Adopt ICT and Benefits Derived

from that Adoption in Medical Practices in Australia
Rob Macgregor, Peter N. Hylandand Charles Harvey (2013). Small and Medium Enterprises: Concepts,

Methodologies, Tools, and Applications  (pp. 1186-1207).

www.irma-international.org/chapter/effect-gender-associations-between-driving/76012

http://www.igi-global.com/chapter/matching-sustainability-strategy-and-results/288279
http://www.igi-global.com/chapter/matching-sustainability-strategy-and-results/288279
http://www.irma-international.org/chapter/international-effect-on-family-sme-financial-distress-prediction/288259
http://www.irma-international.org/chapter/open-innovation-smes/75963
http://www.irma-international.org/chapter/mapping-diffusion-internet-technology-cluster/9434
http://www.irma-international.org/chapter/earnings-management-and-default/315921
http://www.irma-international.org/chapter/effect-gender-associations-between-driving/76012

