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Chapter XI

E-Government:
Trick or Treat?

Alison Hopkins, National Consumer Council, UK

ABSTRACT
This chapter approaches the topic from a consumer perspective, looking at some of the
principal challenges for governments in developing not just e-government, but responsive
e-government.

SETTING THE CONTEXT
Consumer, in the context of this paper, is a broad term overlapping with citizen, and

includes individual users or potential users of government services. Public services need
to respond to the diversity of consumer demand, so it is more meaningful to think about
the plurality of individuals as consumers, service users, stakeholders, and individuals
concerned with the wider public interest, rather than using differentiated identities for
the roles people have in their daily business (NCC, 2004).

E-government is not a new concept. In the UK for example, the government issued
a consultation paper called Government.direct in 1996.  E-delivery has become a key plank
of government policy — for local as much as central government — and is essentially
a top-down development aiming for efficiency, speed and convenience, with meeting
consumer need as one goal. On the whole e-government services are passive —
consumers can find information and download forms, but there is limited interactivity.
E-government has the capacity to make services much more user-led, and to be much more
responsive, but has a long way to go to realize its potential (OECD, 2003).
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Responsive e-government is about the quality of interaction between public
administrations and their clients, including how far the needs of clients can be satisfied
within policy frameworks, the comprehensibility and accessibility of administration, the
openness of administration to client participation in decision making, and the availability
of redress. It is also about a different way of thinking and organizing services which will
require an overhaul of systems and professions.

Responsive government will need to take the e-government agenda several steps
further than merely providing online services. Crucially, if governments are to be
responsive they will need to engage consumers or clients at each and every stage of
policy development and determination. The OECD project on e-government started from
the point that e-government has the potential to be a major enabler in the adoption of good
governance practices, and that developing responsive administration is integral to its
achievement (OECD, 2001). The challenge is how to engage effectively and appropriately
with consumers in an ongoing two-way process.

KEY ISSUES FOR CONSUMERS
Generally speaking, consumers have limited interest in and experience of govern-

ment services — particularly central government services. Most consumers interact with
central government on an infrequent basis, and only when it is mandatory, for example
to pay taxes, apply for a passport, register a birth, marriage or death, or apply for a driving
licence — or for essential services such as health and social welfare. Contact with
administration at a local level is much more frequent. In the UK, it is estimated that local
authorities handle 80% of government-to-citizen transactions (Socitm, 2003).

Services that are delivered or experienced locally like refuse collection, street
lighting and policing are much more likely to register in the mind of the public than the
more remote and rarely experienced services of central government. E-government
programs, therefore, will need to overcome public disinterest if they are to attract
widespread support and public engagement.

Gaps in Trust and Confidence
There is broad agreement that the current lack of user trust and confidence,

especially among specific sectors of the population, is a significant inhibitor to the
widespread growth in use of electronic services in many OECD countries. The end of the
“dot-com” boom, coupled with the high profile given to failures and security breaches,
continues to exacerbate existing consumer concerns.

Many consumers will need to be persuaded of the benefits of dealing with
government electronically. In part this stems from the general reluctance to venture
online but governments are also going through what might be called a crisis of credibility
in their relations with citizens and consumers. There are questions about governments’
ability to deliver what consumers want or expect, or to be responsive to their needs. Also
in many countries the experience and history of government IT projects is not a happy
one with projects being well over budget or failing to deliver. In addition the steady
erosion of trust and confidence in institutions — public and commercial — and low voter
turnout in elections is seen as evidence of a more general apathy. This trend is widespread



 

 

16 more pages are available in the full version of this document,

which may be purchased using the "Add to Cart" button on the

publisher's webpage: www.igi-global.com/chapter/government-trick-

treat/28098

Related Content

To Cross or not to Cross the Boundaries?: A Reflection on Electronic Public Service

Integration
Kuan-Chiu Tsengand Lung-Teng Hu (2012). Electronic Governance and Cross-Boundary

Collaboration: Innovations and Advancing Tools  (pp. 1-22).

www.irma-international.org/chapter/cross-not-cross-boundaries/55171

Towards a Business Intelligence Governance Framework within E-Government System
Kamal Atiehand Elias Farzali (2012). Digital Democracy: Concepts, Methodologies, Tools, and

Applications  (pp. 325-340).

www.irma-international.org/chapter/towards-business-intelligence-governance-framework/67614

Electronic Government at the American Grassroots
D. F. Norris (2007). Encyclopedia of Digital Government (pp. 643-652).

www.irma-international.org/chapter/electronic-government-american-grassroots/11572

Participative Public Policy Making Through Multiple Social Media Platforms Utilization
Yannis Charalabidisand Euripidis Loukis (2012). International Journal of Electronic Government

Research (pp. 78-97).

www.irma-international.org/article/participative-public-policy-making-through/70077

Privacy Rights Management: Implementation Scenarios
Larry Korba, Ronggong Songand George Yee (2008). Electronic Government: Concepts,

Methodologies, Tools, and Applications  (pp. 1400-1412).

www.irma-international.org/chapter/privacy-rights-management/9792

http://www.igi-global.com/chapter/government-trick-treat/28098
http://www.igi-global.com/chapter/government-trick-treat/28098
http://www.irma-international.org/chapter/cross-not-cross-boundaries/55171
http://www.irma-international.org/chapter/towards-business-intelligence-governance-framework/67614
http://www.irma-international.org/chapter/electronic-government-american-grassroots/11572
http://www.irma-international.org/article/participative-public-policy-making-through/70077
http://www.irma-international.org/chapter/privacy-rights-management/9792

