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Peoplehavebecomemoremobilewithadvancesintransportationtechnologies.Thishasledtohigher
useof cyberspace and social network sites, andpeoplehave started socializingover cyberspace
insteadofmeetinginphysicalspaces.Thisstudyanalysesthisprocessfroma“usesandgratification
theory” perspective and addresses how people’s sense of belonging to physical places changes
throughgratificationachievedincyberspace.Literaturewasreviewed,andatwo-phasefieldstudy
wasdesigned.First,samplesinvariousagegroups(n=105)wereaskedquestionsabouttheirsense
ofbelonging,cyberspace,andSNSusage;then,aquestionnaireofquantitativeandsemi-structured
qualitativequestionswasconductedwithyoungpeople(n=285).Asaresultofthisstudy,up-to-date
datawereobtainedaboutIstanbul’syoungpeople(18-30)andtheirrelationshipwithphysicalspace,
SNS,andcyberspace.Theoriginalcontributionofthisstudytoliteratureisthatwhilstaddictionto
cyberspacedrawsyoungpeopleawayfromaphysicalplace,theymaintainstronginteractionwith
theworld.
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INTrodUCTIoN

Late 20th-century technological developments led to widespread technology usage for both
transportation and communication. With the development of late 20th-century transportation
technologies, people compared to the past started traveling more and frequently changed their
homes.Inthepast,itwasonlypossibletocommunicatewithlovedonesinphysicalplaces;today’s
rapiddevelopmentofInternettechnologieshasremovedthislimitationandenabledlong-distance
communication(Douglas,2015).

Thereisastrongcorrelationbetweenpeople’srateofmobilityandlifecyclestages(Dieleman,
2001).Thehousingmobilityrateof18-30-year-oldsisquitehigh,directlyrelatedtotheirinability
todevelopasenseofbelongingtospecificplaces(Markoc&SariHaksever,2019).

SNSshademergedasameansbywhichuserscancometogethertosocialize(vanderKaay&
Young,2012).Youngpeoplehavebuiltdailyhabitsontechnologicproductsmuchfasterthanolder
adults(Vaterlausetal.,2015).

Thisstudy’sfindingssupportpreviousstudiesregardingthesensesofbelonging,cyberspace,
andSNS,andmakesacontributionpertainingtothesenseofbelongingthatyoungpeopledevelop
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withphysicalspacesandcyberspace.Itsuggeststhat18-30-year-oldsusecyberspaceandSNSsmost
actively,thishypothesisisverifiedthroughthe(n=105)initialpilotstudyconducted.Thesecondphase
hypothesisstatesthatyoungpeopleusecyberspaceandSNS;tofilluptheirsparetime,enjoyvisual
content,andachievegratification.Totestthis,asurveywasconductedwith18-30-year-oldsresiding
inIstanbul,usingqualitativeandquantitativequestions(n=285).Dataobtainedwereassessedfrom
thestandpointofUsesandGratificationTheory(UGT),andcomparedexistentliterature.

BACKGroUNd

Sense of Belonging
Theconceptofasenseofbelongingisdefinedastheemotionalconnectionthatapersonhaswiththeir
physicalsurroundings,andithaspositiveoutputsonparticipationinsociallifeandhealth(Kitchenet
al.,2012).Aspeopledevelopasenseofbelongingtoaplace,theirqualityoflifeimprovesthrough
improvementintheirphysicalandpsychologicalwell-beingandincreasedsatisfactionwithsocial
relationshipsandphysicalsurroundings(Tartaglia,2012).

According to Pinkster and Boterman (2017), the sense of belonging felt to a living space
developsaspartofone’srelationshipwithneighbours.Housingevokesasenseofsafety,physical
andpsychologicalcomfort;itistheplacetowhichpeopledevelopthehighestsenseofbelonging.

Oldenburg(1991)hasidentifiedthe“thirdplace”asaplace(suchascoffeeshopsorlibraries)
thatpeopleregularlyvisitbesidestheirhousesandworkplaces,wheretheymeetandcommunicate
withtheirfriends,andothers(Mehta&Bosson,2010).Intimepeopledevelopasenseofbelonging
tothesethirdplaceswheretheyfeelcomfortable(Dolley&Bosman,2019).

Theconceptofasenseofbelongingtospaceandsocializationhastakenonadifferentdimension
inthelate20thcenturyduetotechnologyaspeoplespendmoretimeforsocializingincyberspace
(Delaney&Madigan,2017).Studiesrevealthattheadvancementoftechnologiesmayleadtosenses
ofbelongingaltering,which,inturn,mayaffecttheexperiencesrelatedtospace(Strayhorn,2018).

Cyberspace
Cyberspaceisaspacewithinatraditionalphysicalspace,whichmightbecomemoreimportantthan
thephysicalspaceitself(Batty,1993).Cyberspaceisacomputer-generatedspace;however,users
perceiveitasreal,althoughitisdifferentfromtheactualphysicalworld(Chalmers,2017).Guttentag
(2010)suggeststhatsomevirtualexperienceshavethepotentialtoreplacephysicalvisits.

Some studies discuss the motivation kindled by Cyberspace from the perspective of “Uses
andGratificationTheory.”DigitaltechnologiesenablemoreconvenientaccesstoCyberspace;as
aresult,peoplearenowmoreconnectedtooneanotherandfeelgratificationthroughthisformof
communication(Tengetal.,2016).Thisnewconceptofplaceinthevirtualworldisone,which
everyonewillbeabletoaccessinthefuture(Guttentag,2010).

Youngpeoplespendthemosttimeonline(Markoc&SariHaksever,2019).Youngpeoplefeel
morecomfortableinCyberspace(Bryce&Fraser,2013),andinCyberspace,peopletendtoshare
theirrealopinionsandactmorefreelythantheywouldinreallife(Chan,2014).

Cyberspace’sextensiveusehasledtotheemergenceoftwodifferentliteraryapproaches.The
firstclaimthatpeoplespendingmoretimeonlinethanofflineaffectstheirrelationsinreallifeleads
toisolationandcompromiseswell-being(Kuss&Griffiths,2011).Thesecondstatesthattimespent
inCyberspaceimprovespeople’ssocialrelationsandstrengthenstheirexistingfriendshipsreduces
lonelinessandgenerateshighersatisfaction(Takahiraetal.,2008).Further,peoplewhofeellonely
anddepressedspendexcessiveamountsoftimeinCyberspace(BrooksandLongsreet,2015),whilst
thosewhoareusuallyshyaremoreoutgoinginCyberspace(Pitmann,2015).
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