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ABSTRACT

Conventional agriculture produces negative impacts on the environment and human health. To
reduce such impacts, other forms of agriculture such as organic agriculture have emerged. One
waytoencouragethistypeofagricultureistoincreasetheconsumptionoforganicproducts.This
articlepresentstheperceptionofconsumersoforganicandconventionalvegetables.Inaddition,the
estimateddemandfororganicandconventionallettuceinthecityofCaliColombia.Theperception
wasobtainedwithaninterviewandfocusgroupsofconsumersofsaidproducts,andthedemand
throughaneconometricstudycarriedoutwithinformationfromtwosupermarketsinthecity.The
resultsrevealedthatthedemandfororganicvegetablesisinfluencedbythelittleinformationthat
existsofthiskindofproductsandalsoduetothehighpricesinthemarket.Consumersoforganic
vegetablesexpresstheirpreferencesfortheseproductsbasedonconsiderationssuchashealthcare,
sensitivitytothefarmers,andprotectiontotheland.Inthedemandbehavioroforganiclettuce,prices
haveaninfluenceof40%oftheunitsdemanded.
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1. INTRODUCTION

Agricultureisasectorthatgeneratesnegativeimpactsontheenvironmentandhumanhealthasa
consequenceofbadagronomicpracticesandtheuseofpesticides.Therefore,farmersarerequiredto
improveagriculturalpracticesandreducetheuseofpesticides.Toachievethis,itisimportantthat
consumersincreasetheconsumptionoforganicproductsinordertoencouragethistypeofproduction.
Thiswouldbenefitnotonlyconsumers,buttheenvironmentandfarmers.Currently,thetrendoffood
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consumptionisdirectedtowardshealthcareandtheenvironment.Oneexampleisthereductionof
animalproteinconsumptionandtheincreaseinvegetableconsumption.Amongtheseconsumers
sensitized to the careofnature, animalwelfare andhumanhealth standoutvegans, vegetarians
andreducetarians.Ontheotherhand,consumersthatarereducingtheconsumptionoffoodswith
ahighvolumeofbiochemicals,preservativesorgeneticallyalteredisgrowing.Theproductionand
consumptionoforganicfoodsisaworldwidetrend.However,“Thecountryislaggingbehindtherest
oftheworld,becausewhileinColombiathereare47,281thousandhectaresfororganicfarming,in
Argentinathereare2million”(Fedeorgánicos,2018).AccordingtoFedeorgánicosdeColombia,thisis
agreatopportunityforproducerstoincreasethenumberofcultivatedhectaresofthistypeofproduct.

Andthatiswhyitisrelevanttoknow,whattheworldconsumersthinkaboutthis.Whenstudying
organicproductsinEurope,Hoefkens,VerbekeandAertsens(2009)foundthatorganicvegetables
areperceivedbyconsumersaslesscontaminant,morenutritious,healthierandsafercomparedto
conventionalvegetables.Thegapbetweenperceptionandevidenceisgreateramongadultconsumers
withrespecttochildren.Theperceptionisstrongerwhenthefrequencyofconsumptionisgreater.

Inthesameway,Magnusson,Arvola,Hursti,Aberg(2001)foundthatthemajorityofSwedish
consumersandinparticularwomenandyoungrespondents(18-25years),reportpositiveattitudes,
butthefrequencyofpurchaseislow.Atotalof13%statedthattheyregularlybuyorganicmilk.
Thefigurescorrespondtoorganicmeat(13%),potatoes(16%)andbread(8%).Themostimportant
purchasecriterionwasthegoodtasteandtheleastimportanttheecologicalproduction.Organicfoods
wereperceivedasmoreexpensiveandhealthierthanthoseproducedconventionally.Higherprices
areamajorobstacletobuyingorganicfood.

Likewise,Magnussonetal.(2001)foundresultsthatindicatethatconsumerattitudes“towards
organic food, in Naples, Italy, particularly towards the attribute of health and the environment
arethemostimportantfactorsthatconsumersexplained”, inthemakingofdecisionsinfavorof
organicproducts.Consumerswhotrytofollowahealthyandbalanceddietinlifearelikelytohave
morepositiveattitudestowardsorganicproductsandtowardstheenvironment,inducingagreater
likelihoodandintentiontobuyorganicfood.InthecaseofNorthandCentralAmerica,according
totheUnitedStatesDepartmentofAgriculture(USDA),informationonthenutritionalbenefitsof
organicproductsandtheecologicalawarenessofconsumersisthemainincentivethatincreasesthe
demandfor theseproducts.Theworlddemandfororganicproductsgrewbetween20%and30%
peryear.AndinthecaseofMexico,organicagricultureisanexpensivebutincreasinglyprofitable
business.IninformationfoundintheBlogoftheDelegationoftheSecretaryofAgricultureand
RuralDevelopment(SADER),Coahuilastatesthat“In2016,262.000tonsoforganicproductswere
producedinMexico,whichplacesusasthefourthproduceroforganicfoodsworldwide”.(Ministry
ofAgricultureandRuralDevelopment-SADER,2018)(Financialnews,2013)

Basedontheabove,themainobjectiveofthisarticleistheanalysisofconsumerperception
regardingthepurchaseandconsumptionoforganicvs.conventionalvegetables,ontheonehand;
andontheother,estimatingthedemandbehavioroforganiclettucein2014,basedonsalesstatistics
fromtheLa14andCarrefourstoresinthecityofCali(Colombia).Thearticleisstructuredinfive
parts:introduction,conceptualframework,methodology,resultsandconclusions.

2. CONCEPTUAL FRAMEwORK

Inordertolocatethesubjectunderstudyfromaperspectiveoftheoreticalguidelines,aconceptual
frameworkwasdevelopedbasedontopicsthatareassociatedwithorganicagricultureandconsumer
behavior,consideringstructuralmodelsoftheirattitudesandmicroeconomictheoryofdemand.

2.1 Organic Agriculture
OrganizationssuchastheFoodandAgricultureOrganizationoftheUnitedNations(FAO,2016)
affirmsthatorganicagricultureisaproductionsystemthattriestomakethemostoftheresourcesof
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