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ABSTRACT

Entrepreneurship is a worldwide reality. Since the beginning of times and all 
around the world people have created businesses. Entrepreneurial orientation, from 
a macroeconomic perspective, allows income and employment generation, thus 
boosting growth. At the microeconomic level, it is a competition booster playing 
a central role in a globalized market. In this entrepreneurial ecosystem in which 
knowledge-based activity is the core booster of employment, economic growth, and 
competitiveness, universities and, in particular, entrepreneurial universities play 
either the role of knowledge production and dissemination. The present work aims to 
understand the role of education (formal and entrepreneurship) on entrepreneurial 
activity combined with heterogeneous individual characteristics and different cultures 
and geographies. Specifically, the study identifies substitution and complementary 
effects among both types of education according to individual taxonomies.
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Is Entrepreneurship Education Key to All Entrepreneurial Initiatives?

INTRODUCTION

Entrepreneurship is a reality worldwide. Since the beginning of times and all 
around the world people have created businesses. Entrepreneurial orientation, from 
a macroeconomic perspective, allows income and employment generation, thus 
boosting growth. At the microeconomic level, it enhances competition playing a 
central role in a globalized market.

Under the paradigm of a knowledge economy, Universities will reinforce 
innovation circles and promote regional development by means of teaching, research 
and knowledge transfer, its third mission. This mission is naturally influenced by 
the university culture and characteristics (Etzkowitz, 2013).

In this entrepreneurial ecosystem in which knowledge-based activity is the core 
booster of employment, economic growth and competitiveness, Universities and in 
particular, entrepreneurial universities play either the role of knowledge production 
and dissemination (Drucker and Goldstein, 2007).

Over the last three decades, the role of entrepreneurship in both the macroeconomic 
and the microeconomic dimension has been widely explored, mainly due to the 
recognition of its impact in growth, and more recently in sustainability (Wakkee 
et al., 2019).

A branch of research concentrates in the identification of country asymmetries, 
considering of paramount importance drivers and hindering factors to the 
entrepreneurial activity (Freytag and Thurik, 2007). And, another branch of research 
concentrated in the role of formal and informal skills as leverage for innovation 
development (Henry et al., 2005; Karimi et al., 2012).

The analysis of the determinants of entrepreneurial initiative, with particular 
emphasis in competence acquisition, allows the Academia and the policy makers 
addressing individuals’ preferences and incentives. This appraisal allows answering 
questions on the linkages between entrepreneurial initiatives, job market preferences, 
income generation, occupational and choices, human capital accumulation, labour 
market structure, family dynamics, business emergence, economic stability and 
sustainable growth.

Nevertheless, the role of general and specific competences, acquired by formal and 
entrepreneurial education respectively, at country level, controlled for other relevant 
factors affecting the entrepreneurial initiative, is still scarce. To our best knowledge 
this quantification has not been done so far. The present chapter will measure the 
role of education (formal and entrepreneurship) on entrepreneurial activity combined 
with heterogeneous individual characteristics, and cultural differences.

Specifically, the study identifies substitution and complementary effects among 
both types of education according to individual taxonomies. Empirical analysis will be 
constructed based on a logistic regression using the Global Entrepreneurship Monitor 



 

 

17 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/is-entrepreneurship-education-key-to-all-

entrepreneurial-initiatives/263390

Related Content

Measuring E-Marketing Mix Elements for Online Business
Sam Kin Mengand Chris Chatwin (2012). International Journal of E-Entrepreneurship

and Innovation (pp. 13-26).

www.irma-international.org/article/measuring-marketing-mix-elements-online/70579

Transformation of Russian Military Enterprise in the Geopolitical During the

Putin Era
Fei Wu (2021). Global Perspectives on Military Entrepreneurship and Innovation (pp.

262-282).

www.irma-international.org/chapter/transformation-of-russian-military-enterprise-in-the-

geopolitical-during-the-putin-era/272351

E-Entrepreneurship and Innovation in Franchising
Ye-Sho Chen (2019). International Journal of E-Entrepreneurship and Innovation (pp.

1-12).

www.irma-international.org/article/e-entrepreneurship-and-innovation-in-franchising/218278

Factors Affecting Women´s Involvement in the Governance of Family Firms:

The Role of the Generational Stage
Annalisa Sentuti, Gail Denisse Chamochumbi Diazand Francesca Maria Cesaroni

(2020). Handbook of Research on the Strategic Management of Family Businesses

(pp. 63-84).

www.irma-international.org/chapter/factors-affecting-womens-involvement-in-the-governance-of-

family-firms/249345

Communicating With Customers Using Artificial Intelligence: Enhancing the

Digital Experience – An Industry Report
Aldo van Weezel (2019). Journal of Media Management and Entrepreneurship (pp.

87-89).

www.irma-international.org/article/communicating-with-customers-using-artificial-

intelligence/220052

http://www.igi-global.com/chapter/is-entrepreneurship-education-key-to-all-entrepreneurial-initiatives/263390
http://www.igi-global.com/chapter/is-entrepreneurship-education-key-to-all-entrepreneurial-initiatives/263390
http://www.igi-global.com/chapter/is-entrepreneurship-education-key-to-all-entrepreneurial-initiatives/263390
http://www.irma-international.org/article/measuring-marketing-mix-elements-online/70579
http://www.irma-international.org/chapter/transformation-of-russian-military-enterprise-in-the-geopolitical-during-the-putin-era/272351
http://www.irma-international.org/chapter/transformation-of-russian-military-enterprise-in-the-geopolitical-during-the-putin-era/272351
http://www.irma-international.org/article/e-entrepreneurship-and-innovation-in-franchising/218278
http://www.irma-international.org/chapter/factors-affecting-womens-involvement-in-the-governance-of-family-firms/249345
http://www.irma-international.org/chapter/factors-affecting-womens-involvement-in-the-governance-of-family-firms/249345
http://www.irma-international.org/article/communicating-with-customers-using-artificial-intelligence/220052
http://www.irma-international.org/article/communicating-with-customers-using-artificial-intelligence/220052

