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ABSTRACT

High earnings quality (EQ) is one of the company’s pillars of long-term success in building investor 
confidence. This study investigates whether or not corporate governance (CG) affects the EQ of non-
financial companies listed on the Saudi Arabian Stock Exchange known as Tadawul. This research study 
uses data from a sample of 482 firm-year observations of these companies in the period from 2009 to 
2013. The author adopts the Generalized Method of Moments (GMM) regression model. This research 
study contributes to the current literature by providing new evidence of the effect of CG on the EQ of the 
Saudi Arabian non-financial companies listed on the Tadawul. Specifically, not all CG attributes affect 
each company’s EQ in the same way. This study’s findings show that important CG attributes, which 
enhance the company’s EQ, are the number of the company’s independent directors, the separation of 
the dual role between the company’s CEO and chairperson, and the financial or accounting expertise 
of the members of the company’s audit committee members.

INTRODUCTION

The company managers’ efficient use of Corporate Governance (CG) practices allow the Board of Direc-
tors (BoD) to evaluate its monitoring role and help, also, to develop favourable perceptions among the 
shareholders of the quality of the company’s available financial information. The availability of reliable 
and accurate information enables the shareholders to make effective decisions about the company’s fi-
nancial performance (Afzal and Habib, 2018; Masulis and Mobbs, 2014). Despite the worldwide revision 
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and enhancement of Corporate Governance Codes (CGCs) and regulations, investors have experienced 
in previous years large numbers of CG violations through scams and financial frauds. More especially 
in emerging markets, policy makers and regulators try to achieve the global CG standards. However, the 
high number of financial fraud cases demonstrate the poor implementation of CG standards in emerging 
economies. This study attempts to examine empirically the effectiveness of CG standards on the EQ of 
Saudi Arabian non –financial companies listed on the Tadawul.

Earnings are one of the important factors used by shareholders when deciding whether or not to in-
vest in a company (Masulis and Mobbs, 2017). Additionally, the company’s earnings are more likely to 
be the basis of the salaries paid to its managers (Masulis and Mobbs (2016). Therefore, managers may 
be incentivised to use different accounting techniques in order to manipulate the company’s earnings; 
this is known as Earnings Management (EM)1 (Masulis and Mobbs,2017;Healy and Wahlen, 1998). 
Consequently, in order to protect and enhance the confidence of the existing and potential investors, 
it is important to detect and prevent EM. Therefore, in the context of Saudi Arabia, there is a need for 
companies to have effective CG standards in order to maximise their shareholders’ wealth and to increase 
both their growth and stability and the long term success of the Saudi Arabian economy. Consequently, 
in the light of financial crises and corporate scandals, much worldwide attention has been paid recently 
to CG standards. In other words, weak CG structures may provide companies’ managers to engage in 
behaviours that would result in poorer quality of the companies’ reported earnings. Such behaviours are 
a strong indicator of a serious break-down in business ethics and CG (Gonzalez and Garcia-Meca, 2014).

Therefore, in this study, the author investigates the effects of CG standards on the EQ of non-financial 
companies listed on Saudi Arabia’s Tadawul. The author used data from a sample of 482 firm-year ob-
servations of these companies in the period from 2009 to 2013. The findings provide four contributions. 
First, they add to the limited number of previous studies on CG and EQ in emerging markets and, more 
especially, in GCC countries. Consequently, this study’s findings present a more comprehensive picture 
of the relationship between CG and EQ. Second, in the context of Saudi Arabia, the findings evidence 
provide useful reference points for investors and corporations from other regions and, more especially, 
from developed countries. Third, the findings show that in emerging economies, while CG attributes are 
important, not all of them have a positive effect on companies’ EQ. Consequently, policymakers should 
customise CGC standards to match their market and cultural needs. Fourth, to the best of the author’s 
knowledge, this is the first Saudi Arabian research study that has used GMM regression analysis to 
eliminate from regular and tradition regression analysis shortcomings such as eteroskedasticity, serial 
(auto) correlation and endogeneity. This study’s results show that, in order to enhance the company’s 
EQ, the important CG attributes, are: the number of independent directors; the separation of the dual 
role between CEO and chairperson; and the financial or accounting expertise of the members of the 
company’s audit committee. However, the findings show that the company’s board meetings do not play 
an effective role in improving the management of the company’s EQ. In summary, this study’s findings 
demonstrate that efficient CG practices increase investor confidence and their faith in the transparency, 
accountability and integrity of the companies’ financial reporting. Also, in the context of emerging 
economies, this study’s findings should expand the existing literature by improving understanding of 
the CG attributes on companies’ EQ.



 

 

30 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/the-effects-of-corporate-governance-cg-on-

saudi-arabian-companies-earnings-quality/262320

Related Content

Analyzing Consumer Impulse Purchasing Behaviour Using Observational Data
Yuliia Kyrdoda, George Baltasand A.Malek Hammami (2018). International Journal of Food and Beverage

Manufacturing and Business Models (pp. 16-28).

www.irma-international.org/article/analyzing-consumer-impulse-purchasing-behaviour-using-observational-data/210635

Crisis Management and Risk Mitigation: Strategies for Effective Response and Resilience
Kagan Cenk Mizrak (2024). Trends, Challenges, and Practices in Contemporary Strategic Management

(pp. 254-278).

www.irma-international.org/chapter/crisis-management-and-risk-mitigation/336799

The Daughter's Career in Family Firms: A Reflection on the Cultural/Contextual Aspects
Filippo Ferrari (2019). Handbook of Research on Women in Management and the Global Labor Market (pp.

156-176).

www.irma-international.org/chapter/the-daughters-career-in-family-firms/230168

The Moderating Role of Gender on Pathos and Logos in Online Shopping Behavior
Vishal Verma, Swati Anandand Kushendra Mishra (2022). International Journal of Applied Management

Theory and Research (pp. 1-19).

www.irma-international.org/article/the-moderating-role-of-gender-on-pathos-and-logos-in-online-shopping-

behavior/288508

Gender-Based Leadership Barriers: Advancement of Female Faculty to Leadership Positions in

Higher Education
Valerie A. Storey, Amanda K. Anthonyand Parveen Wahid (2017). Encyclopedia of Strategic Leadership

and Management (pp. 244-258).

www.irma-international.org/chapter/gender-based-leadership-barriers/173525

http://www.igi-global.com/chapter/the-effects-of-corporate-governance-cg-on-saudi-arabian-companies-earnings-quality/262320
http://www.igi-global.com/chapter/the-effects-of-corporate-governance-cg-on-saudi-arabian-companies-earnings-quality/262320
http://www.irma-international.org/article/analyzing-consumer-impulse-purchasing-behaviour-using-observational-data/210635
http://www.irma-international.org/chapter/crisis-management-and-risk-mitigation/336799
http://www.irma-international.org/chapter/the-daughters-career-in-family-firms/230168
http://www.irma-international.org/article/the-moderating-role-of-gender-on-pathos-and-logos-in-online-shopping-behavior/288508
http://www.irma-international.org/article/the-moderating-role-of-gender-on-pathos-and-logos-in-online-shopping-behavior/288508
http://www.irma-international.org/chapter/gender-based-leadership-barriers/173525

