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aBstract

One of the repercussions of the ever-rising 
popularity of knowledge management is a sudden 
increase in the number and range of knowledge 
management tools available on the software mar-
ket. This can present a problem for organisations 
that are required to sift through the vast number 
of tools in the hope of finding one that meets their 
requirements. Moreover, guidelines describing 
how to go about selecting a commercial knowledge 
management tool do not currently exist. There-
fore, the aim of this chapter is to present a set of 
guidelines to aid the evaluation and selection of a 
commercial knowledge management tool. In order 

to achieve this, a methodology is proposed that 
outlines factors and issues that could be taken into 
consideration during the selection of a knowledge 
management tool. Furthermore, an overview of 
criteria specific to knowledge management tools 
that can be used to evaluate and ascertain the 
features present in a knowledge management tool 
are also suggested. 

IntroductIon

Knowledge management has attracted a great 
deal of interest in the past few years. However, 
this appears to have focused on the organisa-
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tional and human aspects (Davenport, 1996). The 
technical aspect of knowledge management has 
been acknowledged, but few academic studies 
have ventured beyond this point. While research 
efforts have been centred on the organisational 
and human issues of knowledge management, 
software vendors have been busy bombarding 
the market with various knowledge management 
tools. Consequently, an overwhelming number 
of knowledge management tools exist on the 
software market (Angus et al., 1998; Davenport 
and Prusak, 1998; Silver, 2000). This is not im-
mediately perceived as being problematic since 
the greater the choice, the more competitive and 
dynamic the market. However, the overwhelming 
alternatives can make it difficult for organisations 
to select a suitable knowledge management tool 
that adequately meets their requirements. This is 
further complicated by the fact that, while some 
of these tools have been designed specifically as 
knowledge management tools, others have been 
re-packaged, re-labelled and re-marketed as 
knowledge management tools (Angus et al., 1998). 
Other disciplines and even areas within informa-
tion systems and computing have overcome this 
problem by creating a set of guidelines that aid 
the selection of suitable software tools. In light 
of this, it appears feasible to provide a similar 
facility for knowledge management tools.

Therefore, the motivation for this research 
stems from the lack of guidelines available for 
the selection of knowledge management tools. 
The purpose of this chapter is to demonstrate a 
methodology that has been designed to aid the 
selection of a commercial knowledge management 
tool. The chapter begins by demonstrating how 
knowledge management tools fit into the broader 
context of knowledge management. Following 
this is an illustration of the methodology and a 
description of how it was designed. A part of the 
methodology involves the evaluation of candidate 
knowledge management tools. Therefore, an 
evaluation framework that could be used to achieve 
this is also described. The chapter concludes by 

reflecting on the methodology and discussing 
further work in this area.

knowledge ManageMent
tools In context

The area of knowledge management has been 
subjected to a great deal of controversy with 
regards to the lack of a common definition or 
concept. However, there does appear to be some 
consistency in relation to the components and 
the activities, often referred to as processes, 
which constitute knowledge management. This 
research can be classified under the ‘Technology’ 
component of knowledge management which is 
illustrated in Figure 1.

Figure 1 shows that knowledge management 
consists of two areas —knowledge manage-
ment activities and knowledge management 
components. The former, knowledge manage-
ment activities, is divided into the three areas of 
knowledge generation, knowledge organisation 
and knowledge sharing. These represent the 
primary activities that can take place, either in 

Figure 1. Knowledge management activities and 
components

 

Culture 

Technology 

Business 
Processes 

Generation 

Organisation 

Sharing 



 

 

15 more pages are available in the full version of this document, which may be

purchased using the "Add to Cart" button on the publisher's webpage: www.igi-

global.com/chapter/technical-aspects-knowledge-management/25178

Related Content

Integrating Heterogeneous Enterprise Data Using Ontology in Supply Chain Management
Kamalendu Pal (2019). Big Data and Knowledge Sharing in Virtual Organizations (pp. 71-102).

www.irma-international.org/chapter/integrating-heterogeneous-enterprise-data-using-ontology-in-supply-chain-

management/220785

The Challenge for Customer Service: Managing Heterogeneous Sources
Guy Saward (2000). Internet-Based Organizational Memory and Knowledge Management (pp. 57-81).

www.irma-international.org/chapter/challenge-customer-service/24674

Innovation Dynamics of Materials Technology: An Empirical Analysis and Recommendations
Masahiro Nakagawaand Chihiro Watanabe (2010). Intellectual Capital and Technological Innovation:

Knowledge-Based Theory and Practice  (pp. 131-151).

www.irma-international.org/chapter/innovation-dynamics-materials-technology/44320

Description Logic-Based Resource Retrieval
Simona Colucci, Tommaso Di Noia, Eugenio Di Sciascio, Francesco M. Doniniand Marina Mongiello (2006).

Encyclopedia of Knowledge Management (pp. 105-114).

www.irma-international.org/chapter/description-logic-based-resource-retrieval/16939

Constructing Temporal Equivalence Partitionings for Keyword Sets
Parvathi Chundiand Mahadevan Subramaniam (2015). International Journal of Knowledge-Based

Organizations (pp. 1-18).

www.irma-international.org/article/constructing-temporal-equivalence-partitionings-for-keyword-sets/129071

http://www.igi-global.com/chapter/technical-aspects-knowledge-management/25178
http://www.igi-global.com/chapter/technical-aspects-knowledge-management/25178
http://www.irma-international.org/chapter/integrating-heterogeneous-enterprise-data-using-ontology-in-supply-chain-management/220785
http://www.irma-international.org/chapter/integrating-heterogeneous-enterprise-data-using-ontology-in-supply-chain-management/220785
http://www.irma-international.org/chapter/challenge-customer-service/24674
http://www.irma-international.org/chapter/innovation-dynamics-materials-technology/44320
http://www.irma-international.org/chapter/description-logic-based-resource-retrieval/16939
http://www.irma-international.org/article/constructing-temporal-equivalence-partitionings-for-keyword-sets/129071

