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ABSTRACT

Thisarticlepresentstheresultsofanexploratorystudyoftheuseofbusinessintelligence(BI)toolsto
helptomakedecisionsabouthumanresourcesmanagementinPortugueseorganizations.Thepurpose
ofthisarticleistoanalyzetheeffectiveuseofBItoolsinintegratingreports,analytics,dashboards,
andmetrics,whichimpactsonthedecisionmakingtheprocessofhumanresourcemanagers.The
methodology approach was quantitative based on the results of a survey to 43 human resource
managersandtechnicians.Thedataanalysistechniquewascorrelationcoefficientandregression
analysisperformedbyIBMSPSSsoftware.Itwasalsoappliedqualitativeanalysisbasedonafocus
grouptoidentifytheimpactsofbusinessintelligenceonthehumanresourcesstrategiesofPortuguese
companies.Thefindingsofthisstudyarethat:businessintelligenceispositivelyassociatedwith
HRMdecision-making,andbusinessintelligencewillsignificantlypredictHRMdecisionmaking.
TheresearchalsoexaminestheprocessoftheinformationgatheredwithBItoolsfromthehuman
resourcesinformationsystemonthedecisionsofthehumanresourcesmanagersandthatimpacts
theperformanceoftheorganizations.Thestudyalsogivesindicationsaboutthepracticesandgaps,
bothintermsofhumanresourcesmanagementandinprocessesrelatedtobusinessintelligence(BI)
tools.Itpointsoutthedifferentfactorsthatmustworktogethertofacilitateeffectivedecision-making.
Thearticleisstructuredasfollows:aliteraturereviewconcerningtheuseofthebusinessintelligence
conceptandtoolsandthelinkbetweenBIandhumanresourcesmanagement,methodology,andthe
mainfindingsandconclusions.
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1. INTRodUCTIoN

Inthepresentcontextofincreasingglobalization,rapidtechnologicaladvancement,andthemove
towardsaknowledge-basedeconomy,companiesneedtobecometechnologicallyempoweredtoact
incompetitiveenvironments.

ThisarticlepresentstheBIconceptanalysisappliedtohumanresourcesmanagement,identifying
practicesanddimensionsthatarecrucialforthedecision-makingprocessoforganizations.Themain
contributionoftheresearchistheproposalofamodelthatappliestheBItoolstotheHumanresources
managementeffectivedecision-makingprocess.

Thisarticle,originallypublishedunderIGIGlobal’scopyrightonDecember13,2019willproceedwithpublicationasanOpenAccess
articlestartingonJanuary14,2021inthegoldOpenAccessjournal,InternationalJournalofBusinessIntelligenceResearch(converted
togoldOpenAccessJanuary1,2021),andwillbedistributedunderthetermsoftheCreativeCommonsAttributionLicense(http://cre-

ativecommons.org/licenses/by/4.0/)whichpermitsunrestricteduse,distribution,andproductioninanymedium,providedtheauthorofthe
originalworkandoriginalpublicationsourceareproperlycredited.
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BusinessIntelligencehelpsorganizationstousetheinformationtogainacompetitiveadvantage
overcompetitors. It combinespeopleskills, technologies,andbusinessprocesses tomakebetter
strategicbusinessdecisions.Thetechnologiesandapplicationsincludedatamanagementmethods
forplanning,collecting,storing,andstructuringdataintodatawarehousesanddatamartsaswell
asanalyticaltasksforquerying,reporting,visualizing,generatingonlineactivereports,andrunning
advancedanalyticaltechniquesforclustering,classification,segmentation,andprediction.Adata
warehouse focuses on enterprise-wide data, and data mart is restricted to a single process or a
department,suchasHumanResources(HR)department.

BI helps organizations to face growing difficulties in analyzing essential data to manage
organizationalchanges.Thesechangeshavehadasignificantimpactontheroleofthehumanresources
management(HRM),increasingstrategicemphasisandalignedwithbusinessstrategies(Mishra&
Akman,2010;Parketal.,2004).Itiscrucialtobeabletomeetthemarketneedswithwell-qualified
employees(Hustad&Munkvold,2005).

IThaveallowedincreasedflexibility,speed,andqualityofdecision(Ball,2001;Kashive,2011;
Mishra&Akman,2010)inHumanresourcesManagement.Today,organizationswishingtocompete
intheknowledge-basedeconomycanuseITasapowerfultooltostrengthentheircapacityandalso
managementactivities(Hempel,2004;Snelletal.,2002;Tansley&Watson,2000;Teoetal.,2007).
MishraandAkman(2010)notethatorganizationscompetitiveadvantageisseekingtoimplement
targetedactionsfortheimplementationofITinthecriticalareaoftheHRfunction.

Organizationsusuallydevelopandimplementinformationsystemstoaddressspecificbusiness
needs like as to help decision-makers resolve complex problems, respond to crises, and seize
opportunitiesneeds(Martinsons&Chong,1999).AnimportantinnovationwithintheHRMfunction
istheuseofIT,whichhasledtothedevelopmentofcomputer-basedhumanresourcesinformation
systems(HRIS).Hendrickson(2003)observesthatHRISisthe‘backbone’ofcontemporaryHRM
function.

HRISisaconceptwhichutilizesthedevelopmentofITforeffectivemanagementoftheHR
functions(Hendrickson,2003).Thiskindofsystemcanacquire,store,manipulate,analyze,retrieve,
anddistributeinformation(Haines&Petit,1997;Hendrickson,2003;Kavanaghetal.,1990;Kashive,
2011; Tannenbaum, 1990). It combines two critical resources in a knowledge-based economy
whichcanaffecttheoverallperformanceofabusiness:peopleandinformation(Martinsons,1994;
O’Daniell,1999).

2. BUSINeSS INTeLLIGeNCe

2.1 Business Intelligence Concept
TheconceptBusinessIntelligence(BI)wasreportedbyHansPeterLuhn(1896-1964)tobedefined
as“theabilitytograsptherelationsofthefactspresentedtoguidetheactiontothedesiredgoal.”
HowardDresnerFor(1989)considerstheBIasanumbrellatermtodescribe“conceptsandmethods
toimprovebusinessdecision-makingsupportedonsupportsystems.Theideaincludesthearchitecture,
tools,databases,applications,andmethodologies(Raisinghani,2004).It0llowinteractiveaccess
tothedata(sometimesinreal-time)andprovidestomanagersandanalyststheabilitytoconducta
properanalysis(Turbanetal.,2008).Ingeneral,theBIistheevolutionaryprocessinwhichthedata
issubjecttoitstransformationintoinformationandthenintoknowledge.Thedatarepresenttheraw
material(OLTP),whichafterselection,processingandincorporationofsummarizationtechniques
(ETL)arestoredindatabasesandtablesthemselvesanalysissystem(DataWarehouse),givingthe
variousstakeholdersknowledgemoreextendeddatathroughthemultipleanalyticaltechniquessystem
andvisualization.

Today’shighlycompetitiveandrapidlychangingbusinessenvironmentrequiresagilityfrom
organizationsandhigh-qualitydecisions.Withtherightcapabilities,BIplaysanessentialroleto



 

 

10 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/article/business-intelligence-for-human-capital-

management/245661

Related Content

Fintech Ecosystem and Banking: The Case of Turkey
Yakup Söylemez (2020). Handbook of Research on Strategic Fit and Design in

Business Ecosystems (pp. 332-353).

www.irma-international.org/chapter/fintech-ecosystem-and-banking/235580

An End-User Metadata Model on Object and Element Levels for Business

Intelligence Users
Yuriy Verbitskiyand William Yeoh (2016). International Journal of Business

Intelligence Research (pp. 50-58).

www.irma-international.org/article/an-end-user-metadata-model-on-object-and-element-levels-

for-business-intelligence-users/172038

Management, Monitoring, and Mining of Service Knowledge
Jay Ramanathanand Rajiv Ramnath (2009). Co-Engineering Applications and

Adaptive Business Technologies in Practice: Enterprise Service Ontologies, Models,

and Frameworks  (pp. 299-332).

www.irma-international.org/chapter/management-monitoring-mining-service-knowledge/6598

Customer Satisfaction in the Context of Online Gaming Service: The Hedonic

Experience Factor
Jiming Wu (2014). International Journal of Business Analytics (pp. 63-80).

www.irma-international.org/article/customer-satisfaction-in-the-context-of-online-gaming-

service/117549

Business Intelligence in the Bayou: Recovering Costs in the Wake of

Hurricane Katrina
Gregory Smith, Thilini Ariyachandraand Mark Frolick (2010). International Journal of

Business Intelligence Research (pp. 21-29).

www.irma-international.org/article/business-intelligence-bayou/43679

http://www.igi-global.com/article/business-intelligence-for-human-capital-management/245661
http://www.igi-global.com/article/business-intelligence-for-human-capital-management/245661
http://www.igi-global.com/article/business-intelligence-for-human-capital-management/245661
http://www.irma-international.org/chapter/fintech-ecosystem-and-banking/235580
http://www.irma-international.org/article/an-end-user-metadata-model-on-object-and-element-levels-for-business-intelligence-users/172038
http://www.irma-international.org/article/an-end-user-metadata-model-on-object-and-element-levels-for-business-intelligence-users/172038
http://www.irma-international.org/chapter/management-monitoring-mining-service-knowledge/6598
http://www.irma-international.org/article/customer-satisfaction-in-the-context-of-online-gaming-service/117549
http://www.irma-international.org/article/customer-satisfaction-in-the-context-of-online-gaming-service/117549
http://www.irma-international.org/article/business-intelligence-bayou/43679

