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ABSTRACT

Thisexploratorystudyexaminestherelationshipbetweenpersonalitycharacteristicsandcontextual
factorswiththeirassociationtotheattitudes,theperceivedbehavioralcontrol,andsubjectivenorms,
whichdeterminedigitalentrepreneurialintentions(DEI)ofstudentsatQatarUniversity.Italsoseeks
totesttheassociationbetweenentrepreneurialknowledgeandDEIforthestudiedgroupofstudents.
The integratedresearchmodelwascreatedbycombining the three introducedTPBmotivational
driversandthelevelofdigitalentrepreneurialknowledgeasanadditionalmotivationalfactorrelated
toDEIforstudentsatQatarUniversity.Atotalof203studentscompletedthedigitalentrepreneurial
intentionquestionnaire.Theresultsshowthatstudents’attitudestowardsdigitalentrepreneurship
arenotassociatedwiththeirpropensitytowardsrisk-takingandlocusofcontrol.Italsofoundthat
socialandculturalviewsnotrelatedtothestudents’DEI.However,perceivedsupportandperceived
barrierswerefoundtohaveastrongrelationshipwithQatarUniversitystudents’perceivedbehavioral
control.Therefore,thisstudycontributestoidentifyingthecriticalmotivationalfactorsassociated
withdigitalentrepreneurshipamonguniversitystudentsanditprovidesinformationthatcouldbe
usefulforpolicy-anddecision-makers.
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1. INTRoDUCTIoN

Inlightoftherapidgrowthofdigitalactivitiesindifferentindustries,theuseofdigitaltechnologies
inbusinessprocessesislikelytobemostattractivefordifferenttypesofentrepreneurshipactivities.
RunningbusinessesinthistypeofdigitalenvironmentmeansutilizingtheInternetanddigitalnetworks.
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Thisinvolvementprovidesentrepreneurswithexceptionalopportunitiestocreatetheirownventures
basedonelectroniccommercemodels.

1.1. Significance of Study
The intersection between the newly introduced technologies and entrepreneurship has created
interestingquestionsforresearcherswhostudythisrelationshipaswellasthecreationofthisnewterm
(DigitalEntrepreneurship)anditscharacteristics.Thereisagreatinterestindigitalentrepreneurship
(DE)researchduetothegrowingnumberofentrepreneurswhohaveestablishedtheirbusinesses
usingtheInternetandtechnology.However,scholarsintheentrepreneurshipresearchfieldhavenot
yetstudiedtheconceptofDE’spracticesintheMiddleEast,especiallyintheGulfCountries(GCC).
Thus,thereisagreatinterestinstudyingtheconceptofDEinGCC,particularlyinStateofQatar,
andfurtherresearchonthissubjectisdefinitelyneededtoenrichthebodyofworkonthistopic.This
wouldcontributetoprovidingaclearunderstandingoftheprocessesassociatedwithDEinQatar.
Indeed,sincethenumberofinformationtechnology(IT)innovationsandtechnologyprovidersis
increasinginQatar,moreentrepreneursarepayingattentiontoDE.

1.2. objective of Study
Very few previous studies have addressed the motivational factors associated with digital
entrepreneurshipintentions(DEI)amonguniversitystudentsinQatar,ingeneral,andQatarUniversity
students,morespecifically.Inlightofthisgap,thisstudyaimstoidentifyandevaluatethemotivational
factorsthatdrivetheDEIofQatarUniversitystudents.Italsoseekstoevaluatetheassociationbetween
entrepreneurialknowledge(EK)andthestudents’intentionstoengageinDE.Finally,thisstudyalso
aimstodeterminedifferencesinthedemographicfactorsthataffectthestudents’DEI.

2. THEoRETICAL BACKGRoUND

2.1. Entrepreneurship and Digital Entrepreneurship
Researchers have considered that entrepreneurship can encompass the identification of business
opportunitiesandhowtodeveloptheseopportunities,sotheycanbetransformedintoprofitable
goodsorservicestoaddvaluetothemarket.Researchershavealsoinvestigatedtherisksandrewards
associatedwiththesetypesofopportunities.

Inlikemanner,DEisanevolvingconceptthatdiffersfromtraditionalentrepreneurship.DEwas
studiedformanyyears,andmanyconceptualstudieshavebeenconductedtodetermineitsunique
characteristics.Ingeneral,DEhasbeenviewedasasubsectionoftraditionalentrepreneurshipinwhich
someorallofwhatisphysicalinatraditionalbusinessisdigitalized(Hulletal.,2007).DEarises
fromtheprocessofadigitalbusinessstartupinthemarketoranewinnovativeideathatresponds
toachangethatisimplementedusingtechnology.Researchershaveuseddifferenttermstodescribe
DE,suchase-entrepreneurship,webentrepreneurship,Internetentrepreneurship,andDE(Guthrie,
2014).Carrierelal.,(2004)referredtoDEascyber-entrepreneurship.Inadditiontoaddressinghow
informationissold,previousstudieshaveconsideredthetermtoencompasstheentirebusinessprocess,
includingproduction,marketing,anddistribution.Hence,DEdeploysentrepreneurialactivitiesthat
areassociatedwithacertain levelofdigitalization(Guthrie,2014). Inotherwords,DEinvolves
creatingnewvalueswithdigitalproductsorservices,inadigitalmarketplace,inadigitalworkplace,
usingdigitaldistributionchannels,orsomecombinationofallofthese.

TheEuropeanCommission(2015)definedDEasconvertinganexistingbusinessprojectintoa
technologicalprojectbycreatingdigitaltechnologyorusingittoconductbusiness.ThistypeofDE
isviewedasasubcategoryoftraditionalentrepreneurshipbecauseitscharacteristicsaresimilartothe
traditionalform.However,itdiffersfromtraditionalentrepreneurshipinthewaythatentrepreneurs
markettheirproductsusingthepoweroftechnology.Severalotherdefinitionshavebeenintroduced
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