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ABSTRACT

Inthecurrentscenario,extremelylittleinformationexistsontheuses,benefits,and
limitationsofsocialmediaforhealthcommunicationamongthepatientsandhealth
professionals.Further,howitisaffectingthepatientbeliefsystemandbehavioriseven
lessstudied,butitisemergingontheresearchhorizonduetoitsgrowingsignificance
inthisdigitalage.Thisisareviewarticleusingasystematicapproach.Weperformed
asystematicliteraturesearchforpapersthataddresssocialmedia–relatedchallenges
andopportunitiesforpharmaceuticaldrugs.Itidentifiestheneedsthatpropelpatients
totakerecoursetoSMPs;thebenefitstheyderivefromtheseandtheirlimitations.
Thisreviewarticleconfirmsthathealthcareinformationprovidedbythesocialmedia
siteshasbeenfoundtobebeneficial inmanywaysfor thestakeholdersand that it
complementsexistingpatient-physicianinteraction.However,ithaslimitationsthat
needtobeexploredandunderstoodtoavoidillconsequences.
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INTRoDUCTIoN
Direct-to-consumer Promotion
Theprofileofthepatienthasundergoneamassivechangeinrecentyears.Theyare
confident,committed,curious,anddonothesitatetoaskquestionsabouttheirhealth
status.Toempowerthepatients,Direct-to-consumerpromotion(DTCP)hasplayeda
substantialrole.DTCPreferstothepromotionofpharmaceuticalproductsdirectlyto
thepatient(Guetal.,2011).Accordingtoastudy,59%ofpatientsprefertosearchfor
informationatSocialMediaorWebastheirprimarysource(Page,2018).Studyshows
thatsomeofthesocialmediaplatformsareusedmoreoftenthanothers.Accordingto
thestudythelevelofdigitalengagementassessedwasnotatallassociatedwiththe
firmsize.Mostofthefirmsdirecttheircommunicationtowardsthegeneralpublic
(Costaetal.,2018).

Anumberofpatientswhoarelookingforinformation,andreadingothersexperience
abouttheirownorthatoftheirlovedone’shealthissuesthroughsocialmediaisrapidly
growing.PfizerhasthemostactivesocialmediapagesonFacebook,andTwitter(Liang
andMackey,2011).SocialmediasiteslikeblogsofGlaxoSmithKline’sandFacebook
pageofAstraZeneca’s indicates for they are “intended forUS residents/customers
only,”buttherearenorestrictionstonon-USusers.Novartishasbuiltasocialmedia
platformcalledCMLEarth(ChronicMyelogenousLeukemia)forpatientssuffering
fromleukemia(around theworld).Thissiteallowsapatient toconnectwithother
patients,doctors,andonlinecommunities.

Now, Indian patients are also using social media for acquiring information on
medicines including prescription drugs. The e-patient concept is forcing doctors
andpharmaindustrytomodifytheirstrategyabouthowtobuildarelationshipwith
patients.Withthehelpofthese,apartfromseekingandsharinginformation,patients
alsoverifythecostofthemedication(Mukherjee&Jha,2017).

MeTHoDoLoGy FoR THe STUDy

In order to offer an impression of the impacts of social media promotion of
pharmaceuticaldrugsonpatientsandontheirrelationshipswithphysicians,systematic
literaturereviewhavebeenconducted.Toconductthesystematicliteraturereview,the
below-mentionedguidelineswerefollowedasprescribedbythePreferredReporting
ItemsforSystematicLiteratureReviews(PRISMA)(Moheretal.,2009).Theprocess,
thus,followedwas(a)toidentifypotentiallyrelevantresearcharticles,(b)Screening
ofthesearticlesonthebasisofkey-words,(c)eliminatingthenon-relevantresearch
papers(d)inclusionof13relevantpapersonDirect-to-consumer(DTC)promotion
and(e)arrivingat136relevantresearcharticles.

Toidentifytherelevantarticlesasearchwasmadeonthebasisoffourkeyterms.
Theseare:
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