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ABSTRACT

Cultureisnotstaticandtechnologicalinnovationshavegreatlychangedculturethroughouthistory,
nomoreso than in recentyears.Modernculture isverymuch influencedanddefinedbyrecent
technologyandmediause,primarilythroughsocialmediaapplicationssuchasFacebook,Instagram,
LinkedIn,SnapchatandTwitter.Althoughuseandimpactvaryaroundtheworld,globalizationbrings
thisculturalchangeintowiderandfasterchannels.Socialmediahastransformedthewaypeople
interactandlearninlocal,nationalandinternationaltermsaswellasevolvingnewsocialpractices.
Echochambers,filterbubbles,andfakenewsdominatetheinternetandpeople’slives,determining
andevenlimitingthecontentoflearningthatpeopleareexposedtoonsocialmediaplatforms.This,
initself,channelsculturalpracticeintohomogenizedtranchescreatingacyclicalinfluencewhich
feedsbackintoevolvingtechnology.Thisarticlesetsouttodiscussthecurrentculturalimpactof
socialmedia,itslimitationonlearningandsurfacetheethicalissuessurroundingitsuse.
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INTRodUCTIoN

Overyearsofdevelopmenttherehasbeenanincreasingimpactonsocietalculturefrommediasources
(Parry,2011).Interestingly,fewculturalmodelsembracetechnologicalinfluenceonculturalpractice
despiteitsincreasingpower.

Historicalperspectivesofthemediashowtheevolutionofthisimpact(Conboy,2002).Inthe
17thcentury,printmediaandpublicspeechwasingreatdemandbythemiddleclasses(Gitelman,
2006).Inthe1830s,theinventionandriseofthepennypressallowednewspaperstobeprintedmore
cheaplyandcontainmoreentertainingstories,beginningtheriseoftabloidsopeningaccessforthe
lesswell-offandcreatinganewmassaudienceofaverydifferentclass(Lule,2016).Then,with
electroniccommunication,beginningwiththetelegraph,amoreimminentandimmediateaccessto
newsandotherculturesdeveloped(Briggs&Burke,2001).Thesechangesinmediahavehadsocial
andculturalconsequences.Thiswasthebeginningofaworldofmediaopentoeveryone,allowing
formoreofthepopulationtoaccessthesamematerialandjointogetherinalargerculturalsystem.

Thepopularpress isbothcentral topeopleandpeoplearecentral to thepopularpress.The
popularpresshasadjusted todifferentculturesand times toaccommodate thedifferent interests
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ofpeople,businessandpolitics(Conboy,2002).Asthisevolvedintomoretechnicalmediainthe
1920’sprintmediahadtoadaptastelevisionandradiotookcenterstage.Oldformsofthemediado
notwitherbutinsteadevolveandcontinuetobecentralindaytodayculture(Parry,2011).Inthe
early20thcentury,filmandradiowereextremelypopular,allowingthemassestolistentothesame
eventsimultaneouslyandatthistime,theseinventionshelpedtoforgeacertainculturallifestylethat
seemedtobeincreasinglyinfluencedbyconsumerism.InAmerica,forinstance,therewerethree
majornetworkscontrollingninetypercentofthenewsandshows,withcriticsofthetimewarning
that television would heavily influence cultural norms and create a more homogenous society
(Lule,2016).BeyondthismediainfluenceisevidentgloballyinthecommercialbreaksonTV,the
advertisementslitteringFacebookpages,andtheuniversallyrecognizedcommercialbrandswhich
havebecomehouseholdnames.

Historically,peoplehadtowaitfordeliveryofthepostandinternationalphonecallswereonly
forthewealthy,butnowspeedy,internationalaccessistakenforgranted,somuchsothatwenow
expectinstantresponsesfrompeopleandourselves.Peoplehavesomanyglobalopportunitiesattheir
fingertipsandfriendswellbeyondlocalandnationalboundaries(Greenfield,2014).Inthepast,this
levelofaccessandspeedcouldnotbeimagined,butthetechnologicaladvancehashadanimpact
onemerginganew,modernculture(Jackson,2008).Inmodernsociety,mediathereforeneedstobe
greatlyconsideredasanimportantelementofculturalmakeupandwhentheorizingthecomponent
partsofculturalchangebecausemediais,ineffect,actuallychangingculture.Theeffectsofsocial
mediaallowingpeopletoinstantlycommunicatewithothersaroundtheworldandbeawareofand
absorbtheirdifferentcultures,havetobeconsideredwithinculturechangetheorybecauseoftheir
consequences,inadditiontonotingthatthetechnologyalsocreatesnewsocialhabitsinitselfinits
daytodayuse.

FACTS ANd FoRM

Mediaandtechnologicaldevelopments,fromtheradiotothetelevision,havechangedthewaysin
whichpeopleinteractandreceivenewsandtherefore,howtheythinkaboutthemselvesaswellashow
theyperceivetherestoftheworld.InApril2018overfourbillionpeoplewereonline,nowexceeding
overhalfoftheworldpopulation,(Statista,2018).Moreandmorepeopleareonlineandmoremobile
thaneverbefore(Nahai&Harlow,2012).In2014,everyminuteofeveryday,threebillioninternet
usersaroundtheworldsent204millionemails,uploaded72hoursofnewYouTubevideos,made
over4millionGooglesearches,shared2,460,000piecesofFacebookcontent,downloaded48,000
appleapps,spent$83,000onAmazon,tweeted277,000messages,andposted216,000newInstagram
photos(Keen,2015).Nowthefigureofonlineusershasincreasedtofourbillion,onlythreeyears
later,thesestatisticsbecomeoverwhelming.Indeed,269billionemailsweresentandreceivedin
2017andthisisexpectedtoriseto333billionby2022,(Statista,2018).

Internetusagehasincreasedenormouslywithmorepeoplereliantandaddictedtosocialmedia.
Onaverage,peoplespendtwotimesmoretimeonFacebookthanexercising(Lowisz,2014).Thisis
aculturalshift.Inthepast,mediahaspermeatedlifewithnewspapersandtelevisionprograms,but
thosewerelimitedandoftenatsettimes,butnow,peoplehaveaccesstoinformationandeachother
constantly,somethingthathasneverhappenedbefore.

InSeptember2012,anearthquakehitCostaRica,taking60secondstotravel250kilometers.
ThirtysecondsafterithittheepicenterofManagua,someonetweeted“temblor”,makingthenews
ofthisearthquaketravelaroundtheworldinstantly(Nolan,2012).Socialmediawassoprevalentby
thenthatsomeonethoughttotweetwhileexperiencinganearthquake,ratherthanfocusingonmaking
suretheyweresafe.Thisshifthashadatectonicimpactoncurrentculturalnorms.

Cultureformsthebasisofbehavior,thoughts,andfeelingsinadditiontoshapingthesocialnorms
peopleadhereto.Inthisgloballyconnectedworld,peoplearenolongerexposedtoonlyelements
withintheirownculture,buttoculturesbothnearandfar(Nahai&Harlow,2012).Thewidening
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