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ABSTRACT

Thisarticlepresentsacomparativeandanalyticalstudythatwascarriedoutforsixmassiveonline
open course (MOOC) platforms: Coursera, edX, Udacity, Canvas, FutureLearn and Riwaq. The
mainobjectiveofthisarticlewastoanalyzetheattitudes,perspectives,anddifferenttechnicaland
pedagogicalcharacteristicsoftheseplatforms.Thisanalysiswasachievedbyexaminingasampleof
16coursesfromtheseplatformsinthefieldsof:computingsciences,business,artandhumanities.The
resultsshowthedifferencesandsimilaritiesamongtheseplatformsintermsofinterfaceergonomics
and interface reliability, computing tools, informationsystems,costs, courseduration,varietyof
learningactivitiesandpedagogicalcomponents,evaluationtypes,socialinteraction,andthedegree
ofinstructors’participation.ThishashelpedustofinallychoosetheplatformonwhichourAdaptive
ConnectivistMOOC(ACM)approachcanbeapplied.
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INTROdUCTION

MoreandmoreMOOC(MassiveOnlineOpenCourses)platformsarebeinglaunched,asaresult
oftheincreasingnumberofMOOCs.Awiderangeofcoursesisoffered.Li,Wong,ChokandLee
(2014)reportedthatthereweremorethan60MOOCplatformsworldwidein2014.Theseplatforms
providedmorethan2,400courses,inpartnershipwithmorethan400Universitiesaroundtheworld
(Shah,2014).Forexample,bytheendof2014intheUS,thenumberofinstitutionsofferingMOOCs
tripledfrom2.6%in2012to8%(Allen&Seaman,2015;Wong,2015).

Afterashorttime,exactlyin2015,thenumberofMOOCplatformsexceeded80.Accordingto
datacollectedbythe“ClassCentral”in2016,58millionpeopleworldwidewereenrolledinthese
platforms,where6850ofthesecourseswereofferedinpartnershipwithmorethan700universities
(ClassCentral,n.d.).
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EachoftheplatformsprovidesMOOCsthroughitsownpedagogicalandtechnicalview.
So as to be able to decide on which platform our ACM (Adaptive Connectivist MOOC)
approach can be applied, an analytical study was carried out for six MOOC platforms
amongthemostworldwideknownones:edX,Coursera,Udacity,Canvas,FutureLearnand
Riwaq.Thisselectionfocusesmainlyontheexaminationofthetechnicalandpedagogical
perspectives, and the comparison of the main characteristics of each platform, in order
to give landmarks and justify why one of the platforms was particularly chosen for the
implementationoftheACMapproach.

OVERVIEw OF THE SIX PLATFORMS

Coursera
Coursera was founded in 2012 in the US, by two computing science professors from Stanford
University,AndrewNgandDaphneKoller.Courserahighlightsthelearningcharacteristicsthrough
thetransmission,themastery(throughrecordedvideoconferences,texts,etc.),thecomputer-generated
quizzes,thepeerassessmentsandtheblendedlearning(Coursera,n.d.-b).

Regardingpeerassessments,learnerscangetspecificcommentsfromtheirpeers.Theycanalso
benefit fromavaluable learningexperience,evaluatingeachother’swork.However, this typeof
assessmentrequiresthelearnerstoalreadyhaveathoroughunderstandingoftheircourses.

Courseraalsohighlightstheeffectivenessofblendedlearning,byprovidingitslearnerswith
anenhancedlearningexperience(Wong,2015).Ithasmorethan100partnershipswiththemost
prestigiousinstitutionsintheworld.Itoffersalargenumberoftopicsinalmostallthescientific
fields,withasimplesearchengine.

Onitswebsite,therearefewfreecourses,butmostonescostfrom$29to$99.Forcertain
courses,Courseragives7daysoftrialfreeofcharges,butonconditionthattheusergivesthenecessary
paymentdatasothattheycanwithdrawthefeesfromthelearner’saccount,ifthecourseregistration
isnotcanceledbeforetheendofthe7days.Whenalearnerfinisheshiscoursesuccessfully,hemust
paythenecessaryfeetoreceiveashareableelectroniccertificate.

Moreover,Courseraworkswithacademicpartnerstoofferflexibleandaffordableonlinedegree
programs.TheofferedcoursesareinthefieldsofBusiness,ComputingScienceandDataScience,
wherethedurationofstudyvariesfromonetothreeyears,withfeesfrom$15to$25,000foran
accreditedmaster’sdegree.

However,Courseraannouncesthatitoffersfinancialsupporttostudentswhocannotpaythe
costs.Byfillinginanapplicationform,thestudentwillbenotifiedifhisdemandisvalidated
(Coursera,n.d.-a).

EdX
Considered as the main competitor of Coursera, edX was founded by Harvard University and
MITin2012intheUS.ItwasbasedontheimplementationofinteractivepedagogiesinMITand
Harvard.Theplatformdesignwasbasedonpedagogicalfoundationssuchastransmissivelearning,
activelearningandself-regulatedlearning(edX,n.d.).Thecoursesoffersequencesofintegrated
pedagogicalmaterials,suchastexts,videosandquestions,toprovideaninteractivelearningand
convivialnavigation(Wong,2015).ItisoneofthelargestAmericanandglobalplatforms.Ithas
morethan50partners,includingprestigiousuniversities.Itcoversalmostallthescientificfieldsand
includesaverypowerfulthematicsearchengine.

Althoughitindicatesthatitistheonlynon-profitandopensourceMOOCprovider(edX,n.d.),
itofferssomecoursesforfree,butcertificatefeessometimesexceed$200($249foraprogramof
CloudComputingforEnterprisesofferedbyUniversityofMarylandfor8weeks).
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