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ABSTRACT

ThisstudyexamineshowtheBigFivepersonalitytraitsandtheuseofsocialnetworkingservices
(SNSs)promotejobsatisfactionamongKoreanworkers.ThestudysampleisdrawnfromtheKorean
Education&EmploymentPanel(KEEP)for2011,whichgatherscomprehensivedataonKoreans’
individualdemographics,includinginformationregardingtheireducation,families,andworkand
personallives.Structuralequationmodelingisemployedtoexaminethemediationmodelbetween
Big-Fivepersonalityandjobsatisfactionofworkers.Fromasampleof1,646workersemployedin
Koreanworkplaces,theauthorsfoundthattheBigFivepersonalitytraitsweresignificantlyrelatedto
SNSusageandjobsatisfaction.SNSusagewasfoundtobeafactorindeterminingjobsatisfaction,
andSNSusagepartiallymediatedtherelationshipbetweenpersonality(extroversionandneuroticism)
andjobsatisfaction.Toimproveemployees’work-relatedattitudes,organizationsmustrecognizethe
growinginfluenceofSNSusageonthoseworkplaceattitudes.
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INTROdUCTION

SNSs areweb-basedplatforms throughwhichusers share personal profiles andmessageswhile
interactingwithothers.Overthepastdecade,thenumberofsocialSNSusershasgrownrapidly.
For instance,Facebookhas approximately1billion activeusers, half ofwhomvisit the site for
approximately20minutesperdayonaverage.Thus,SNSsofferuserstheopportunitytoformand
maintainsocialnetworksbasedonsharedinterestsandidentities(Boyd&Ellison,2007).SNSusage
thuscanhelpindividualsbuildandmaintaininterpersonalrelationswhileformingnewsocialnetworks,
therebyservingasasourceofemotionalsupportwhileenhancingpsychologicalwell-being(Ellison,
Steinfield&Lampe,2007).Althoughtheseoutcomescanbenefitemployeesandorganizations,few
studieshaveexaminedtheroleofSNSsintheworkplace.Therefore,weaimtoidentifyhowSNS
usageaffectsindividualjobsatisfaction,therebyhighlightingtheroleofSNSsintheworkplace.
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TheBigFivefactormodelassumesthatindividualpersonalitiesconsistoffivetraitsthatare
commonlyusedinpersonalityresearch(Judge,Heller&Mount,2002).Personalityissignificantly
related to the conceptof self-construal, the extent towhichworkers aremore likely toperceive
themselvesasindependentversusinterdependentwithothers.Personalitytraitssignificantlyaffect
themotivationsthatdriveSNSuse,asinteractingwithothersandmaintainingsocialrelationshipsare
closelyassociatedwithindividualmotivationstomakeself-presentations(Blumer&Doering,2012;
Wang,Jackson,Zhang&Su,2012).Personalityalsoaffectstheextenttowhichworkersevaluate
theirjobspositivelyornegatively.Neuroticworkerstendtohavenegativejobperception,asthey
feelanxiousandangryintheworkplace.Thepositiveaspectsofjobsaresalienttoextrovertedand
agreeableworkers,whotendtobeactiveininteractionsandalsopromotetrustingandcooperative
relationships with working colleagues. SNS usage facilitates interpersonal communication and
promotes self-presentation mechanisms, which can be useful and helpful to foster positive job
perceptions(Kathryn,Stephanie&Katherine,2010).Onthecontrary,SNSusemayincreasethe
gapbetweenthetrueandexpressedself,elevatingthepossibilityofdepression,anxiety,andsuicide
(Brooks&Longstreet,2015).Hence,SNSuseaffectstheintenttomakeself-expressions,whichthen
intervenesintherelationshipbetweenBig-fivepersonalityandjobsatisfaction.

The present study was conducted in Korea as it has been recognized as the most digitally
connectedcountryintheworld(Kwak,Choi&Lee,2014).In2011,theInternetuserateinKorea
wasrecordedat78.0%,accountingforapproximately37.2millionpeople;moreover,66.5%ofthese
userswerealsoSNSusers(KoreaInternet&SecurityAgency,2014).OftheseSNSusers,theuse
ratesforindividualsintheir20sand30sare89.7%and70.8%,respectively,indicatingthatyounger
individualsprefertouseSNSsasacommunicationtool.KoreanInternetusersarehighlymotivated
toparticipateinSNSsbecauseKoreanshavestrongpsychologicalmotivationstoextendtheirsocial
capital.Thus,itismeaningfultoexaminewhetherSNSusepromotesjobsatisfactionamongKorean
individuals,whichthenmaybeextendedtocross-culturalresearch.

THEORy ANd HyPOTHESES

The Big Five Personality Traits and SNS Use
Self-construal isacrucialelement inSNSuse,associalmediumssimultaneously facilitateself-
expression and multilateral interactions (Kim, Kim & Nam, 2010). SNSs allow individuals to
selectivelypresentpositiveaspectsoftheself(Shim,Lee-Won&Park,2016).Whenindividuals
definethemselvesasinterdependentwithothers,theyhavehighermotivationtoengageinortoavoid
postingpositiveprofilesonline.TheBig-Fivepersonalitiesarecloselyassociatedwiththesenseofself
(Shimetal.,2016).SNSusersconstructandrepresenttheselfinmultipleways.Big-Fivepersonalities
affectsindividuals’tendencytomakeself-expressionsabouttheirworth,whichdetermineindividual
motivationtoconstructandmaintainself-imagesonSNSs(Shimetal.,2016).

Workerswithhighextroversiontendtobemoreoptimisticandsociable,gregariousandoutgoing
(Judgeetal.,2002;Wille,Hofmans,Feys&deFuyt,2014).Extrovertsaremore likely toenjoy
socialactivitiesandhavemoredevelopedsocialcapitalthanintroverts.ExtrovertsviewSNSasan
opportunitytomakepositiveself-presentationsandtoextendtheirsocialnetworks,whichincreases
individualmotivationtoengageinSNSactivities(Amichai-Hamburger,Wainapel&Fox,2002).
Workerswho exhibit openness to newexperiences aremore likely to satisfy their curiosity and
explorenewperspectives,andpursuegenuineinterestintherolesinwhichtheyareinvolved(Wang
etal.,2012;Willeetal.,2014).ThroughSNSuse, individualscanorganizeandestablishonline
communities,whichfacilitateacquisitionandexchangeofknowledgeandinformationaboutshared
interests(LjepavaOrr,Locke&Ross,2013).Workerswithhighopennesstoexperiencecansatisfy
theirintellectualcuriosityandexperimentwithnovelideasthroughSNSs,whichcanbeopportunities
toexpressandsatisfyself-interests.
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