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ABSTRACT

This chapter analyzes the formative aspects, trends, and initiatives that some faculties and schools are 
developing as an experimental part of a new educational ecosystem. It´s proposed to reflect on journalism, 
fundamentally, as a scientific discipline, whose teaching is endorsed and justified in the universities of 
world prestige where the realization of applied research of journalistic models with emerging technologies 
through medialabs is promoted. All this without prejudice to ethical principles, the use and contrast of 
sources, quality in writing and illustrations, created and produced in digital platforms and multimedia.

INTRODUCTION: CURRENT CONTEXTUALIZATION OF JOURNALISM

The evolutionary processes of society are demanding to the media more rigor and professionalism in 
their publications. The Technologies of Information and Communication (TIC) and, specifically, Inter-
net and databases, which engulf the concept of “Big Data” and data journalism, provide a great ability 
to process, compare and analyze from a critical point of view all the welter of content of information.

It´s clear that we have entered an era of rapid change in all areas of information: from the sources 
to the public, from the traditional genres to new technologies. In the same time we attended to see how 
new media emerging, in a scenario where the protagonist is also the user as part of the emerging new 
audience. Blogs, wikis, applications for touch devices and social networks are giving way to a new 
communication model that revolutionizes the market paradigm of information and communication of 
the content industry.

In another order of ideas, transmedia storytelling, the mobile journalism, journalism and enterprise 
journalism data, all of them new journalism emerging environments, come to create a scenario where is 
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necessary to propose and rebuild new training schemes in the faculties of communications. Those new 
journalism emerging environment doesn’t affect the essential concept of new journalism.

With over two century of existence, journalism has been impacted by the Technologies of Informa-
tion and Communications and modifies their structures. First, journalism is not the job that inculcated 
us in the practical exercise where anyone, with studies or not, could exercise in this field. Journalism is 
not a refuge for all the persons, who having studies a field of knowledge and professionally dedicated to 
it, in their spare time they also devoted to the “office” of journalist. Journalism should stop being this 
refuge. It is time to establish end create professional associations that defend the interest of thousands 
of graduates in this area of communications that spent a lot of years learning in university classrooms. It 
is possible that a graduate in journalism, professionally exercised, could devote in their free time to the 
office of attorney knowing only some laws, or to the office of doctor reading only a guide? Obviously, 
the answer of this question is no. So, what happens with journalism? Perhaps, the time spent studying 
by the lawyers, psychologist, sociologist and architect is not the same?

When a field of knowledge is recognized as a scientific discipline, we talk about an indicator of prog-
ress and cultural development of a society. In this context, Medicine, that began as an empirical practice 
that reached its greater knowledge in universities classrooms to become what is represent today, is just 
one example of this progress (Flores, 2014). Obviously, we cannot compare medical science studies to 
studies of Journalism and Communications.

As says Abdul Waheed Khan (2007)1 in the foreword of the study titled “Model Curricula for Jour-
nalism Education”, journalism has become one of the pillars of democracy. This is a fact that nobody 
doubts it, in the same time that we cannot ignore them:

Journalism and educational programs that enable people to use and improve their journalistic skills are 
essential tools to support key democratic principles that are vital to the development of all countries. 
(UNESCO, 2007) 

In this context, it should discuss the current state of journalism studies and, specifically, the adequacy 
of the training implanted in the Faculty of Communications or the Journalism Schools. In additions 
to this, we must start form the fact that journalism is not a job, it is a regulated profession such us for 
example the lawyer, sociologist, philosopher or psychologist. Many people persist to assign it as a job 
because they do not know that UNESCO2 has identified as a discipline of knowledge. In conclusion to 
this, it is necessary to adapt the “communicative recipe” of journalistic training to the paradigm shift 
as a result of the constant evolution of the Internet and other digital technologies. Contrary, we resign 
ourselves to get depressed. According to Felix Ortega (2013):3

Times have changed and the profession of communicator and journalist must adapt to changing consumer 
habits and new industry profitability derived from the information and communications technology. 
Renew and adapt, or languish and die.

This study is part of a broader analysis of research on training and developing services in the competi-
tive project “Innovation and experimentation of New Narratives and Media with Disruptive Emerging 
Technologies”4.
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