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ABSTrAcT

Visualanalyticsisincreasinglybeingrecognizedasasourceofcompetitiveadvantage.Yet,limited
researchhasexaminedthefactorsderivingitorganizationaladoption.Byintegratingthetechnology
acceptancemodel(TAM)withthetask-technologyfit(TTF)model,thisresearchdevelopedamodel
forvisualanalyticsadoptioninbusinessenterprises.Totesttheresearchmodel,datawascollected
throughaquestionnaire surveydistributed to400businessprofessionalsworking inavarietyof
industriesinJordan.Collecteddataweretestedandanalyzedusingstructuralequationmodeling(SEM)
technique.FindingsofthisresearchconfirmedtheapplicabilityoftheintegratedTAM/TTFmodel
toexplainthekeyfactorsthataffecttheadoptionofvisualanalyticssystemsforwork-relatedtasks.
Specifically,theresultsofthisresearchdemonstratedthatthetask,technology,andusercharacteristics
arefundamentalandinfluentialantecedentsofTTF,whichinturnhasasignificantpositiveeffecton
theperceivedusefulnessandperceivedeaseofuseofvisualanalyticssystems.Additionally,there
aresignificantpositiveeffectsfromperceivedusefulnessandperceivedeaseofusetowardusers’
intentiontoadoptvisualanalyticssystems,andafirmrelationshipbetweenperceivedeaseofuse
andperceivedusefulnessofvisualanalyticssystems.Togetheralltheseconstructsexplain59.9%of
thevarianceinuser’sintentiontoadoptvisualanalyticssystemsattheworkplace.Findingsofthis
researchprovideseveralimportantimplicationsforresearchandpractice,andthusshouldhelpinthe
designanddevelopmentofmoreuser-acceptedvisualanalyticssystemsandapplications.
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INTrodUcTIoN

In today’s business milieu, visual analytics has emerged as a technological innovation offering
analyticalcapabilitiestoprovideusersatdifferentorganizationallevelswithinformationandinsights
for their decision-making activities (Sharda, Durus, & Turban, 2015). Enterprises continuously
accumulateanabundanceofrawdata,andtheirabilitytoproducesmartdecisionsisinpartbasedon
theirperspicacityandefficiencyinanalysingandinterpretingdata(Clarke,Tyrrell,&Nagle,2016).
Ifcriticaldataarenotpresentedandtheirinsightsareuncovered,itbecomesincreasinglylikelythat
enterpriseswillmakeweakdecisionsasaresultandwillfallbehindtheircompetitorswithgreater
proficiency in data analysis and management (Stodder, 2015). As enterprises are engaged with
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data-drivendecision-making,thisalsorequiresthatbusinessusersbecomecomfortablewith,and
sophisticatedin,usingdatatoguideandinformtheirdecisions.Inthiscontext,visualanalyticsroleto
supportbusinessdecisionsbecomesparamount,asitenablesenterprisestoextractrawdataandpresent
theminameaningfulwaythatgeneratesthemostvalue(Maheshwari&Janssen,2014).Moreover,
visualanalyticsispromptingaculturalshifttowardanalytics-drivenenterprisesbyempoweringa
broaderrangeofbusinessuserstoexploremoredataanddiscovernewinsightsthattheycanemploy
readilytoimprovebusinessstrategies,processes,andcustomerengagement(Stodder,2015).

Visualanalyticsisdefinedasaprocessofanalyticalreasoningfacilitatedbyinteractivevisual
interfaces(Thomas&Cook,2006).Itisemergedfromtheneedtomoredeeplyanalyzedata,and
itstrivestosupporttheanalyticalreasoninganddecision-makingprocessbycreatingsystemsthat
maximizethehumancapacitytoperceive,understand,andreasonaboutcomplex,dynamicdataand
situations(Adagha,Levy,&Carpendale,2015).Inadditiontotheirinvitingvisualinterfaces,visual
analyticssystemsoftenincorporateforecasting,modeling,statistical,what-if,andpredictiveanalytics
(Keimetal.,2008).Thesecapabilitiesgiveusersmorepowerandcontroloveranalyticdiscovery,
enabling them toprogress furtheron their own, in a self-service fashion, rather thandepending
onITdevelopers’intervention(Chinchor,Cook,&Scholtz,2012;Stodder,2015).Consequently,
nontechnicalbusinessusersacross theenterpriseareenabled toanalyzeanddrive insights from
datasetsofincreasingsizeandcomplexity.Thiscanbeimportantinlargerenterprises,wherethereare
oftenconsiderableITapplicationbacklogs,aswellasinsmallandmidsizeenterprises,wherethere
isalackofextensiveITsupportfordataanalysis(Stodder,2015).Thesecapabilitiesareexpectedto
enhancetheflexibilityandadaptability,andsubsequentlyanenterprise’slong-termcompetitiveness
andsurvival.

Whilebusinessenterprisesareclearlymotivatedtodeployvisualanalyticstechnologies,whatis
lessclear,andalsoofcentralimportance,foranenterpriseintroducingvisualanalyticstechnology
istobecognizantwiththefactorsdrivingitsuserstoacceptandadoptvisualanalyticssystems.
Despitethenumerouscognitiveandcommunicativeadvantagesofvisualanalytics,enterpriseshave
implementedvisualanalyticssystemsonlytofindthatthesystemsarenotusedordonotcontribute
valuetotheenterprise,accordingtoarecentsurveybyTheDataWarehousingInstitute(TDWI)
(Stodder,2015).Thesamesurveyrevealedthatbusinessusersstillspendalmosttwo-third(65%)of
theirtimeanalyzingdataintablesandtext,whileonly12%ofrespondentsrankedtablesas“highly”
usefulinhelpingthemtogleaninsightsandmakinginformeddecisions.Ithasbeensuggestedthat
suchfailuresarecausedbyover-relianceonITanddatascientistsintheenterprise(Stodder,2015).
However, the challenges of adopting visual analytics do not merely depend on the enterprise’s
technologicalabilities,butonhowwellvisualanalyticssystemsandapplicationssupportor‘fit’the
needsoftheenterpriseandthework-relatedtasksofitsusers(Chinchoretal.,2012).

Despitethegrowingpopularityofvisualanalyticstechnologyamongacademiaandindustry,
insufficientempiricalresearchhasbeenreportedonthefactorsthatmightexplainitsadoptionamong
businessusersattheworkplace(Bresciani&Eppler,2015).Toexplorethisissue,weintegratedtwo
well-establishedmodelsofworkplacetechnologyadoptionandevaluatedtheirappropriatenessto
predictvisualanalyticsadoption.Specifically,wedevelopedandexaminedamodelthatincorporates
thetechnologyacceptancemodel(TAM)(Davis,1989),whichfocusesonattitudestowardusinga
particularIT,withthetask-technologyfit(TTF)model(Goodhue&Thompson,1995),whichfocuses
onthematchbetweenusertaskrequirementsandavailablecapabilitiesoftheIT(Yadegaridehkordi,
Iahad,&Ahmad,2016).Toourknowledge,thisstudyisthefirsttosuggestutilizingintegratedTAM/
TTFforvisualanalyticsadoptionattheworkplace.Thekeypurposeofthisstudyistodetermine
themeritsoftheseworkplacetechnologyadoptionmodelsinmodelinguser’sacceptanceofvisual
analytics.Findingsof thisstudyrevealed interesting insights intoanunderstandingof thevisual
analyticsadoptionamongbusinessusers,andthusshouldbeusefulforresearchersandpractitioners
whenformulatingappropriatestrategiestoincreasethesuccessrateofvisualanalyticsinitiativesin
theirenterprises.



 

 

20 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/article/visual-analytics-adoption-in-business-

enterprises/216491

Related Content

Towards Smart Service Networks: An Interdisciplinary Diagnostic Framework
Yan Wang, Yehia Taherand Willem-Jan van den Heuvel (2015). International Journal

of Information Systems in the Service Sector (pp. 38-59).

www.irma-international.org/article/towards-smart-service-networks/121615

Provision of Web 2.0 Services by Interoperable GIS-Powered Local

Administration Portal Systems
Anastasios Tsitsanis, Sotirios Koussourisand Rob Peters (2011). Interoperability in

Digital Public Services and Administration: Bridging E-Government and E-Business

(pp. 201-217).

www.irma-international.org/chapter/provision-web-services-interoperable-gis/45790

A Simulation Study to Derive the Optimal Cycle Length for Feeder Transit

Services
Shailesh Chandra, Chung-Wei Shenand Luca Quadrifoglio (2013). Implementation

and Integration of Information Systems in the Service Sector (pp. 142-162).

www.irma-international.org/chapter/simulation-study-derive-optimal-cycle/72548

Cost Effective Approaches for Content Placement in Cloud CDN Using

Dynamic Content Delivery Model
S. Sajitha Banuand S.R. Balasundaram (2018). International Journal of Cloud

Applications and Computing (pp. 78-117).

www.irma-international.org/article/cost-effective-approaches-for-content-placement-in-cloud-

cdn-using-dynamic-content-delivery-model/207843

Application and Design of Surface Acoustic Wave Based Radio Frequency

Identification Tags
Han Taoand Shui Yongan (2010). Service Science and Logistics Informatics:

Innovative Perspectives  (pp. 97-112).

www.irma-international.org/chapter/application-design-surface-acoustic-wave/42637

http://www.igi-global.com/article/visual-analytics-adoption-in-business-enterprises/216491
http://www.igi-global.com/article/visual-analytics-adoption-in-business-enterprises/216491
http://www.igi-global.com/article/visual-analytics-adoption-in-business-enterprises/216491
http://www.irma-international.org/article/towards-smart-service-networks/121615
http://www.irma-international.org/chapter/provision-web-services-interoperable-gis/45790
http://www.irma-international.org/chapter/simulation-study-derive-optimal-cycle/72548
http://www.irma-international.org/article/cost-effective-approaches-for-content-placement-in-cloud-cdn-using-dynamic-content-delivery-model/207843
http://www.irma-international.org/article/cost-effective-approaches-for-content-placement-in-cloud-cdn-using-dynamic-content-delivery-model/207843
http://www.irma-international.org/chapter/application-design-surface-acoustic-wave/42637

