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ABSTRACT

In the current organizational context, in which there is a fierce competitiveness and a constant need for
more timely, relevant, and reliable information to support the decision making and achieve the strategic
and operational objectives, continuous assurance has assumed an important role as a management goal
and in ensuring improved effectiveness of organizations. This chapter provides the concept of continu-
ous assurance, its objectives and components, and a model that allows both to evaluate information
systems with continuous assurance services and to help design the requirements of new ones. Finally,
some implementations are also presented providing a comprehensive understanding of the state of the
art and the benefits of continuous assurance.

INTRODUCTION

The concept of Continuous Assurance began to arouse much interest when in 1999 a joint committee of
the AICPA (American Institute of Certified Public Accountants) and the CICA (Canadian Institute of
Chartered Accountants) took up the issue of Continuous Assurance and defined it as a set of services
and technologies which enables independent auditors to provide written assurance on a subject issued
simultaneously with, or a short period of time after, the occurrence of events underlying the subject
(Vasarhelyi, Alles & Williams, 2010). Nowadays, the concept of Continuous Assurance is still relevant
due its contribution to the current organizational context, in which there is a fierce competitiveness and
a constant need for more timely, relevant and reliable information to support the decision making and
achieve the strategic and operational objectives.
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In this context of constant change and increasing competitiveness, seeking productivity gains and
improving management tools have been a core priority. Thus, Continuous Assurance has been asserting
itself and assuming an increasingly important role within organizations, with the function of management
support and, in general, to ensure the economic and efficient use of resources, areas where the effects of
the impact of new risk factors caused by the constant change, fierce competition and widespread access
to global information are more felt (Morais, 2008).

Continuous Assurance and Auditing are sometimes used interchangeably. However, assurance is a
much broader concept than auditing because whilst auditing is a systematic process of obtaining and
evaluating evidences on organizational data and transactions in order to verify their compliance to
standards, policies, or rules, assurance additionally includes professional services that ensure quality of
information or its context, for decision makers (Soltani, 2007).

This chapter provides the concept of Continuous Assurance, its objectives and components, and a
model which allows both to evaluate information systems with Continuous Assurance services and to
help design the requirements of new ones. Finally, some implementations are also presented providing
a comprehensive understanding the state-of-the-art and the benefits of Continuous Assurance.

BACKGROUND

Continuous Assurance is defined as the application of emerging information and communication tech-
nologies to the standard techniques of auditing, both mandatory periodic auditing and internal auditing.
In that view, Continuous Assurance is a new step in the evolution of transactional auditing from manual
techniques to automated methods. The term “continuous” does not mean real time, but to be effective
considering, respecting and being consistent with the pulse and rhythm of each organizational transac-
tion and process (Vasarhelyi et al., 2010).

Furthermore, Continuous Assurance emerges as a set of services which aims to restore the credibility
of auditing, simultaneously allowing organizations to meet the requirements of regulations. Hence, it
can diagnose the company’s viability and allegations of fraud and illegal acts, assessing the economy,
efficiency and effectiveness of organizations (Murcia, Souza & Borba, 2008; Vasarhelyi et al., 2010).

In 2006, a survey (PricewaterhouseCoopers, 2006) concluded that Continuous Assurance triggered
corporate sensitivity to its adoption because in 2005 only 35% had a continuous auditing or monitor-
ing processes in place or were planning to develop one, and this value increased to 50% in 2006. It is
interesting to observe that 56% of respondents said their continuous auditing processes include both
manual and automated elements, 41% indicated their processes are entirely manual, and 3% reported
having fully automated processes.

Another study by Institute of Internal Auditors and ACL (2006) also showed similar results: 36%
of surveyed organizations confirmed they implemented a Continuous Assurance approach in all their
business processes or simply in some selected areas, and 39% intended to implement in the near future.
However, it also states that regardless of the reasons that organizations may have had to neglect the
continuing auditing in the past, the recent regulations, the stimulus for real-time monitoring and re-
porting of financial information and the ability to automate the traditional audit methods have strongly
encouraged its adoption.

The issues discussed regarding the motivations which are driving Continuous Assurance include:
the growth of complexity and amount of data, the growth of electronic exchange of information and

430



11 more pages are available in the full version of this document, which may
be purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/continuous-assurance-and-the-use-of-

technology-for-business-compliance/212129

Related Content

Organizational Success and Failure Criteria in Virtual Team Maturity

Andrea Keil, Ralf Friedrichand Dirk Doppelfeld (2018). Developing Organizational Maturity for Effective
Project Management (pp. 169-200).
www.irma-international.org/chapter/organizational-success-and-failure-criteria-in-virtual-team-maturity/200206

Culturally-Bound Innovation in Romanian Teaching and Research Hospitals

Mihaela Cornelia Dan, Simona Vasilacheand Alina Mihaela Dima (2012). Organizational Learning and
Knowledge: Concepts, Methodologies, Tools and Applications (pp. 1476-1486).
www.irma-international.org/chapter/culturally-bound-innovation-romanian-teaching/58165

The Mind of Sustainability: A Mind Genomics Cartography

Dalma Radvanyi, Attila Gereand Howard R. Moskowitz (2020). International Journal of R&D Innovation
Strategy (pp. 22-43).

www.irma-international.org/article/the-mind-of-sustainability/258297

Study of E-Commerce Customer Review Capturing Process in the Indian Context

Som Sekhar Bhattacharyyaand Asmita Wani (2022). Handbook of Research on Current Trends in Asian
Economics, Business, and Administration (pp. 79-93).
www.irma-international.org/chapter/study-of-e-commerce-customer-review-capturing-process-in-the-indian-
context/288916

Modeling Multi-Criteria Promotional Strategy Based on Fuzzy Goal Programming

B.K. Mangaraj (2011). Implementing New Business Models in For-Profit and Non-Profit Organizations:
Technologies and Applications (pp. 246-265).
www.irma-international.org/chapter/modeling-multi-criteria-promotional-strategy/51509



http://www.igi-global.com/chapter/continuous-assurance-and-the-use-of-technology-for-business-compliance/212129
http://www.igi-global.com/chapter/continuous-assurance-and-the-use-of-technology-for-business-compliance/212129
http://www.irma-international.org/chapter/organizational-success-and-failure-criteria-in-virtual-team-maturity/200206
http://www.irma-international.org/chapter/culturally-bound-innovation-romanian-teaching/58165
http://www.irma-international.org/article/the-mind-of-sustainability/258297
http://www.irma-international.org/chapter/study-of-e-commerce-customer-review-capturing-process-in-the-indian-context/288916
http://www.irma-international.org/chapter/study-of-e-commerce-customer-review-capturing-process-in-the-indian-context/288916
http://www.irma-international.org/chapter/modeling-multi-criteria-promotional-strategy/51509

