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ABSTRACT

Animations are an important communication tool that impacts the lives of people via mass media. The
fundamental attraction in the animations comes from their stories. Animation stories in fact are fictional
communication tools that reflect the cultural values of the societies. Cultural differences reveal themselves
in various characteristics such as the characters of the stories, the places the story take place, the lan-
guage being used, clothes, games, and songs. In this study, the cultural values of the animation stories in
Turkey are analyzed and its transmedia aspect is discussed. Therefore, the animation produced in Turkey
called Rafadan Tayfa was analyzed in terms of individualism-collectivism, power distance, masculinity-
femininity, and uncertainty avoidance sub-dimensions of “cultural dimensions” by Hofstede. The same
animation appeared before the viewers in different ways as a musical, book, movie, and play. In addi-
tion, it was determined that these works being produced were continuously broadcast on social media.

INTRODUCTION

Animation productions are produced and narrated in accordance with the cultural values of each country.
These productions, whose target audiences are generally children, are often broadcast on TV and internet
and impact the viewers. These animations, which are broadcast especially on different sites in internet
today, gain credit of many viewers and even translated in different languages to be broadcast in different
countries. Animation production of Turkey is recently shaped in comparison to Europe and America.
However, there are many successful animations that reflect the country itself.
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The most used animation scenarios from the rich content of the Turkish culture can be listed as
Keloglan Tales, Nasreddin Hodja Stories, Dede Korkut Stories, Evliya Celebi Stories and Hacivat and
Karagoz from Turkish shadow play. Narrations and characters created by different artists in different
times in Turkey are now broadcast on TRT and TRT Children channels of the official channel of the state
(Tas Alicenap, 2015). In addition to that, the same animations are rerun on different sites in the internet.

Animations are the most common examples of the recent storytelling/narration. Verbal narratives from
past through present turn into animation structures, preserve and even reshape and extend the memory
of the society. The union of cultural elements and narration techniques made animations functional and
added value to them.

Meanings in the narration go through various stages, and come into existence through commun-
ing with each other, opposing each other and turning into different structures. In the production of the
meaning, in addition to the “ability to use” in line with the tendencies and wishes of the creator, there
can be sanctions that impact the creator at any stage of the narration creation and enforce the person to
create a narration based on another person’s request. The complex and different conditions, in which
every person producing narration is, determine his strategy in creating narration and the narratives to be
produced will follow and be shaped by this strategy’s path (Rifat, 2009, p. 21, Yilmaz, 2014, pp. 55-77).

The narration is the conveyance of two or more events that are logically interconnected, that takes
place in time and are united under a consistent subject. While narration usually expresses the storytelling
of fictional or real events, post-modernists use the concept narration in a more general way, in a way to
involve statements claiming that is scientific. Narration theory focuses on the interaction between the
various layers of the narrative work and differentiates between the summary of the story and the structure
of the plot, areas of action controlled by different characters, how the information carried through the
narration is shaped and the relationship elements between the characters of the storyteller’s story world
and the events (Mutlu, 2012, pp. 27-28, Yilmaz, Cakir & Resuloglu, 2017,).

Producing references, symbols and myths in the creation of a common culture, the media interferes
with the community life so that the listener-reader-viewer section of the citizens acquires a new media
literacy. The meanings and messages transferred, created and spread by the media must be understood,
interpreted and criticized, and as warned by Douglas Kellner, the media must not assume the pedagogi-
cal responsibility. It is necessary to be conscious and prepared against the media’s claim of being a field
that determine the thoughts, desires, fears and behaviors and create the rights and wrongs and in short
the ethos (the understanding of ethics) of the society. If media is accepted to be a medium of accultura-
tion, through which the fundamental values, practices and institutions of the society are taught, its role
in the approach of identity including gender, character, class, race and ethnic background and the way
to understand the world and the self can be understood better (Tiirkoglu, 2015, p. 205).

The narration technique and the delivery of the animation stories, which came out as a result of
the unity of culture and elements, to the society are provided not via single medium but various media
platforms. TV, radio, social media tools of internet and other platforms are among the most important.
Animations that reflect the cultural values of the countries impact the society/societies and give them
direction via these communication tools. Therefore, the features of animation stories, their social value
and their broadcast on different media environments were handled in this study. In addition, Rafadan
Tayfa, which was produced in Turkey, was analyzed in this study.

149



17 more pages are available in the full version of this document, which may
be purchased using the "Add to Cart" button on the publisher's webpage:
www.igi-global.com/chapter/reflection-of-the-cultural-values-in-animation-

stories-into-transmedia/207427

Related Content

Digital Creativity: Embracing New Technologies for Architectural Innovation

loanna Symeonidou (2018). Handbook of Research on Form and Morphogenesis in Modern Architectural
Contexts (pp. 175-189).

www.irma-international.org/chapter/digital-creativity/198087

Representation, Design, and Management of Generative Algorithms for Architecture: The Case
Study of the Institute of the Arab World, in Paris

Massimiliano Lo Turcoand Yoseph Bausola Pagliero (2018). Handbook of Research on Form and
Morphogenesis in Modern Architectural Contexts (pp. 243-262).
www.irma-international.org/chapter/representation-design-and-management-of-generative-algorithms-for-
architecture/198091

Narrative Advertising in Destination Branding
Ayca Oralkan (2021). Handbook of Research on Narrative Interactions (pp. 346-358).
www.irma-international.org/chapter/narrative-advertising-in-destination-branding/270578

Digitalization of Labor: Women Making Sales Through Instagram and Knitting Accounts

Ceren Yegen (2019). Handbook of Research on Transmedia Storytelling and Narrative Strategies (pp. 234-
250).

www.irma-international.org/chapter/digitalization-of-labor/207432

Digital Storytelling as a Part of Participatory Culture in Communication and Public Relation
Practices

Yeliz Kuay (2019). Handbook of Research on Transmedia Storytelling and Narrative Strategies (pp. 271-
291).
www.irma-international.org/chapter/digital-storytelling-as-a-part-of-participatory-culture-in-communication-and-public-

relation-practices/207434



http://www.igi-global.com/chapter/reflection-of-the-cultural-values-in-animation-stories-into-transmedia/207427
http://www.igi-global.com/chapter/reflection-of-the-cultural-values-in-animation-stories-into-transmedia/207427
http://www.irma-international.org/chapter/digital-creativity/198087
http://www.irma-international.org/chapter/representation-design-and-management-of-generative-algorithms-for-architecture/198091
http://www.irma-international.org/chapter/representation-design-and-management-of-generative-algorithms-for-architecture/198091
http://www.irma-international.org/chapter/narrative-advertising-in-destination-branding/270578
http://www.irma-international.org/chapter/digitalization-of-labor/207432
http://www.irma-international.org/chapter/digital-storytelling-as-a-part-of-participatory-culture-in-communication-and-public-relation-practices/207434
http://www.irma-international.org/chapter/digital-storytelling-as-a-part-of-participatory-culture-in-communication-and-public-relation-practices/207434

