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ABSTRACT

Thisarticledescribeshowtheenvironmentisasignificantpartoftoday’sworld.Themediahasthe
responsibilityofeducatingtheaudienceabouttheprevailingenvironmentalissuessuchaspollution,
globalwarming,andclimatechangeastheythreatenthehumankindandsustainabledevelopment.
Environmentalcampaignsplayamajorroleincreatingawarenessaboutenvironmentalissuesandits
adverseeffectsonpeople.Thisarticleexaminesthecontentofenvironmentalcampaignsintraditional
andsocialmedia.Italsointendstofindouttheimpactofthosecampaignsontheenvironmental
awarenessofdifferentcross-culturalsectionsofpeople.ThearticleisdesignedbasedontheTheory
ofPlannedBehaviouraccordingtowhichhumanactionisguidedbyanumberoffactors.Afew
centralizedsocialmediacampaignstogetherwithselectedcampaignsonradio,printandtelevision
were takenfor thestudy.Todeterminetheeffectivenessandimpactof thesecampaigns,content
analysisandsurveyswereconducted.Thefindingsrevealedthatthecampaignshadmanypositive
benefitsandanumberoffactorswereinfluencingthepromotionofenvironmentalawareness.The
studytestedafewfactorsbasedoncommunicationtheoriesanddiscussionsweredrawn.
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INTRodUCTIoN

Afewdecadesagoourenvironmentwastotallycoveredwithgreeneryintheformoftrees,grass,
forest,etc.Wedependontheenvironmentforourbasicneedssuchasfood,shelter,clothing,andwater.
Butnowtheenvironmentisunderthreatduetovariousfactors.Forexample,abundantgroundwater
wasavailableafewdecadesagobuttodaymosthouseholdsbuywaterfortheirdailyneeds.Water
maynotbeavailableeventobuyafterafewdecades.Whereareweheadingtointermsofwater
resourceswhichareessentialforthesurvivalofhumanbeings?Herearisestheconceptofsustainable
development.Itisnotthematterofwateralone.Environmentalsoconstitutestheairwebreathe,soil,
theplantsandanimalsaroundusandmuchmore.Theadventofurbanizationandindustrialization
hascontributedmoretothepresentenvironmentalconditions.Today,thepricelesswaterispricedand
theagriculturalproductionisless.Rainfallisinadequate,andanincreasedstateofdeforestationand
adversechangeinclimateisobserved.Air,water,andsoilpollutionhasincreasedrapidlywhichin
turnhasincreasedthefrequencyofnaturaldisasterssuchasfloodsandcyclones.Itishightimethat
wewakeupandsaveourenvironment.Overaperiod,peoplehavebecomeinsensitivetowardsthe
environmentwithoutrealizingthathumanactivitiesarethemajorcauseforenvironmentaldegradation.
Hencecreatingawarenessaboutthedepletionofnaturalresourcesanditseffectsonenvironmentis
vitalforachievingtheSustainableDevelopmentGoals.
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MAJoR ENVIRoNMENTAL ISSUES

Globally,thealarmingenvironmentissuesfacedbymostofthecountriesirrespectiveofitseconomic
conditionareglobalwarming,ozone layerdepletion,andvarious formsofpollutionsuchasair,
groundwater,andsoil.Also,lossofbio-diversity,extinctionofwildlife,nuclearwastesandradiation
issues,beingnegativeextractionsofdevelopmentalactivities,arethreateningtheenvironment.

DevelopingcountrieslikeIndiaareexpectinganunprecedenteddroughtasaresultofdestruction
offorestanddegradationofagriculturalland,depletionofresources(water,mineral,forest,sand,rocks
etc.),andenvironmentalpollution.Thishasresultedinpublichealthdegradation,lossofbiodiversity,
increasednumberofdisasters,climatechange,etc.

ENVIRoNMENTAL dEGRAdATIoN

Environmentaldegradationoccursasaresultofenvironmentaldown-throwthroughdepletionof
resourcessuchasair,water,soil,elementsandcompoundsleadingtothedestructionofecosystem
(Kapur,2016).Environmentaldegradationcanspoiltheland,waterandtheair.

The major factors that contribute to environmental degradation could be rapid growth of
populationinacountry,whichadverselyaffectstheenvironmentandresources(Anand,2013).Dueto
anincreaseintheglobalpopulationgrowth,thereisanincreasingpressureontheworldwidenatural
resourcesincludingairandwater,arableland,andrawmaterials.Thereareanumberofcausesfor
environmentaldegradation themostofwhicharebasedonhumanactivitysuchasurbanization,
industrializationanddeforestation(Daniel,2011).Migrationisyetanotherphenomenonasaresult
ofdeprivedemploymentopportunitiesinruralareas.Movementofpeoplefromruraltourbanpaves
thewayforemergingmegacitiesandexpansionofurbanslums.

Pollutionisalsoamajorfactorincausingenvironmentaldegradation.Whenrubbishortrash
from factories andhouseholds aredumped in the environment, it pollutes the landand the soil.
Theprimaryandsecondarycontributorstoairpollutionworldwideareindustriesandautomobiles
respectively(Kay,1999).Globally,itwasfoundthatenvironmentaldegradationisthemaincause
formajorhealthdisorders(Donohoe,2003).

ENVIRoNMENTAL EFFECTS

Duetoenvironmentaldegradationtherearelotsofenvironmentaleffectsonoursurrounding.They
areclimatechange,naturaldisasters like tsunamiandearthquakes.Naturaldisastersconstitutea
veryimportantenvironmentalproblemintoday’sworld.Theadverseeffectsofdisastershavegot
anintimidateeffectonthegrowthanddevelopmentofanation.Thetsunamiorgiantwaveaffected
coastalareasinIndia,Malaysia,Myanmar,andThailand,Bangladesh,MaldivesandSriLankaon26
December2004.Withatollof227thousandand1.8milliondisplacedpeoplespreadoveradozen
countries,itisbyfartheworstnaturaldisasterofitskindinrecordedhumanhistory(Athukorala,
2012).Themore frequent causesof tsunamiareunderwaterdisturbances: avolcaniccollapse, a
landslideoranearthquake.

India was the third country severely battered after Indonesia and Sri Lanka. The State that
severelyaffectedbytsunamiareTamilNadu,Puducherry,Kerala,AndhraPradeshandtheAndaman
andNicobarIslands.TsunamicausedhugedestructionandlossoflifeandpropertyintheTamil
Nadustate.Fisherfolkweretheworstaffectedastheylivedalongtheshoreandcouldhardlyescape.

CLIMATE CHANGE

Climatechangehasbecomeaglobalburningissueofconcerninrecentyearsduetoanincreased
severityandfrequencyofclimatictrendsandthroughsomedisastrousevents(IPCC,2012).Thecauses
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