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ABSTRACT

Thisarticleexploreswhichantecedentsexplainintentionstoadoptamobilecoachingapp.Tothat
end,thisstudydescribesacoachingservicedesignedtoguide/encouragestudentsthroughouttheir
studiesinordertovalidateanewmodelofplannedbehaviorbasedontheTechnologyAcceptance
ModelandtheGoal-DirectedBehavioraltheory.Themethodologyincludedashortqualitativestudy
andanonlinesurveytoexaminethetheoreticalmodelwhichisbasedonscalestestedinprevious
studies.Theconvenience sample is composedof students (Bachelor andMaster/MBA)with the
resultsanalyzedusingstructuralequationmodellingtotesttheproposedmodel’scausalstructure.
Theresultsshowdifferentadoptionpatternsbygenderandtypeofschool.
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INTRodUCTIoN

Mobileappusehasincreasedsignificantly(Chen,Meserv&Gillenson,2012)sincetheintroduction
oftheWirelessApplicationProtocol(WAP)inEuropeandiModeinJapanattheendofthe20th
century,andthereleaseoftheBlackBerrysmartphoneintheUSin2002.Theseappsallowusersto
tradestocks,obtainpaperlessstorecoupons,receiveremindersfortodolists,anduseGPStofind
arrivalanddeparturetimesforpublictransportation(Chenetal.,2012).

Information-Oriented Mobile Applications (IOMA) are programs offering users timely,
personalized,and/orlocalizedinformationonmobiledevices(Chenetal.,2012).Consumeradoption
ofthesemobileappsisforecasttogrowsignificantlyasmobileprovidersopentheirplatformsto
third-partyapplications(Malhotra&Segars,2005;Chenetal.,2012).IOMAsrequireasmartphone
connectedtomobileInternetorlocalareawireless(Wi-Fi).

Thereisalargebodyofresearchoninnovationacceptancepatterns(Davis,1989;Davis,Baggozi
&Warshaw,1989;Venkatesh&Morris,2000;Venkateshetal.,2003),thoughthereislittleknowledge
ofhowconsumersadopttechnology-basedself-services(TBSSs)(Reinders,Dabholkar&Frambach,
2008;Claudy,Garcia&O’Driscoll,2015).Reinders,DabholkarandFrambach(2008)showthat
offering interactionwithanemployeeasa fallbackoptionoffsets thenegativeconsequencesof
forceduseofaTBSS.Claudy,Garcia,andO’Driscoll(2015)confirmthatreasonsforandagainst
adoptionarenot justoppositesof eachotherbut theyarequalitativelydistinct constructswhich
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influence consumers’ adoption decisions in different ways. The marketing field investigates the
factorsbehindconsumerintentionstouseTBSSs.Theseservicesandfactorsarelikelytogrowas
technologyadvances(Taylor&Strutton,2010;Shuster,Drennan&Lings,2013),especiallysincethe
traditionalattitudinalmodels(Dabholkar&Bagozzi,2002;Curan&Meuter,2005)failtorecognize
thatmosthigh-involvementbehaviors,suchasusingacredenceservice,aremeanstoachievegoals
(Schusteretal.,2013).

Credenceservicesareprofessionalservicesrequiringspecializedknowledgetoproduceandare
difficultforconsumerstoevaluate,evenaftertrial(Ostrom&Iacobucci,1995;Schusteretal.,2013).
Thesemodelsalsofailtoaccountfortheimpactofpre-factualappraisalsofoutcomes,whichareless
concreteincredenceservices(Ostrom&Iacobucci,1995;Schusteretal.,2013).Thisstudyaddresses
thesegapsusingamodelinspiredbythemodelofgoal-directedbehavior(MGB)(Perugini&Bagozzi,
2001),toovercometheseshortcomings(Schusteretal.,2013),andthetechnologyacceptancemodel
(TAM)(Davis,1989),toexamineconsumeracceptanceofaparticularTBSS–acoachingappto
helpstudentssucceedintheirstudies.

Successinhighereducationisimportantforgettingagoodfirstjob,forevolvinginorkeeping
one’s job. Undergraduate or graduate participation in education programs is highly competitive
(Davidenkoff,2014).Therefore,coachingfromprofessorsandpedagogicaldirectorsisquitenecessary,
and thedevelopment ofTBSSenables a potentially useful app-based coaching systemdesigned
especially for students. Academic institutions have widely adopted e-learning. Blended learning
combinesweb-basede-learningplatformswithclassroomteaching(Koutsabasis,Stavrakis,Spyrou&
Darzentas,2011).However,therearenoexistingcoachingappsforstudents.Asynchronouse-learning
increasescommunicationbetweenstudentsandinstructors,butthisisnotexactlycoaching.

Thisstudycontributestotheliteraturebybuildingonexistingknowledgeofconsumerdecision
making.ItalsobroadensthecurrentunderstandingofconsumeracceptanceofemergingTBSSusinga
modelbasedontheTAMandtheMGBtoovercomethelimitationsofcurrentattitudinalapproaches,
inadditiontoprovidingevidenceforemotions’usefulnessinTBSSacceptance.Theprincipalobjective
ofthisstudyistoidentifydriversfosteringtheintentiontoadoptsuchacoachingappinFrance.The
articleisstructuredasfollows.Firstly,thecontextofthespecificFrenchhighereducationecosystem
andtheoreticalframeworkarepresentedandafterthatthemodeloftheintentiontoadoptthemobile
coachingserviceisintroduced.Themethodologyisthendescribedalongwiththeoperationalizationof
theunderlyinghypotheses.Afterreportingthemainfindings,theoreticalandmanagerialimplications,
thepaperconcludesbyconsideringlimitationsandavenuesforfutureresearch.

CoNTEXT ANd THEoRETICAL FRAMEwoRK

Context
The French Higher Education Ecosystem
France’shighereducationsystemhastwomaintypesofinstitutions:UniversitiesandGrandesEcoles
(mainlyBusinessandEngineeringSchools).Universitiesarepublicandveryinexpensive,withopen
admissions that require abaccalauréat.MostBusinessSchools requirebaccalauréat too,plus a
contest,areexpensiveandprovidestudentswithcoachingfromfacultyandstaff.

TwentypercentofstudentsarecurrentlyinaprivateHigherEducationorganizationinFrance
andprivatesuperioreducationaccountsfor80%oftheincreaseinthenumberofstudentsoverthe
lasttenyears(Davidenkoff,2014).

ManyorganizationsintheFrenchHighEducationsystemcurrentlyusee-learningtools,blended
learning,andmassivelyopenonlinecourses(MOOCs).Inthiscontext,collaborativelearning,an
activeprocesswherelearnersenterajointactivityandadoptcommongoalstoperformtasksorsolve
problemsemergesnaturally.Ameta-analysisshowedthatcollaborativelearningeffectivelyincreases
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