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ABSTRACT

Thisarticleattempts tobuildabridgebetweentheexistingfactorand impactresearchonsenior
citizens’useofsocialmedia.Arandomsampleof392seniorcitizenswassurveyed,and109ofthem
weresocialmediausers.Thisarticleaimedtounderstandthereasonsforandthepotentialeffectsof
usingsocialmediaonone’sperceivedaffectionatesupport,socialcompensationandsocialpressure.
Theresultdemonstratedthatsocialmediacouldhelpseniorcitizensgainmoresocialcompensation
andsocialpressure,whileaffectionatesupportcouldbeacquiredonlyviafacetofacecommunication.
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INTRodUCTIoN

Comparedtothedigitalnative,seniorcitizensarerelativelyslowintheiradoptionofsocialmedia.
Theadoptionrateofsocialnetworkingsitesamongthegroupofage65orabovestandsatamere
43%,whichisonlyahalfofthe89%obtainedfromthegroupof18-29accordingtothePewResearch
InternetProject2013(Brenner&Smith,2013).Yet,ifwetakeintoaccountthefigureinthepast
fewyears,thisfigurecarriesmorethanitssuperficialmeaning.Theportionofage65+usingsocial
networkingsitesrisesfroma20%in2011tothecurrentlevel,representingoneofthefastestdeveloping
agegroup(Smith,2014).

Sincethesurgeinseniorcitizens’usageofsocialmediaisquitearecentphenomenon,research
workinthisareaislimitedinscopeandquantity.Previousstudiesonseniorcitizens’usageofICT
(Gatto&Tak,2008;Richardson,Weaver,&Zorn,2005)mayserveasreferencesforthecurrent
directionanddesignofthisresearch.Still,Iwouldliketomakeasharpdistinctionbetween“internet”
and“socialmedia”.Internetisamuchmoreencompassingtermwhoseumbrellacoversnotonly
socialmedia,butalsootherfunctionslikeemail,internetsearch,onlineshopping,etc.;socialmedia
ismorelimitedinitsdefinition,whichfocusesonsomeinteractionfunctionsenabledbytheinternet,
forexample,socialnetworkingandinstantdigitalcommunication.Therefore,researchfocusingon
senioradults’useofICTshouldonlyserveassupplementaryreferencesforthisstudy.

Morerelevanttothisstudyarethelimitedworksonsenioradults’useofsocialnetworkingsites
(SNSs).SNSsarenotequivalenttosocialmediafortheyareconfinedtowebsiteswhichmanifesta
networknatureandtakeonawebsitemodewhilethelatteralsoencompassesmobile-basednetwork
medialikeWhatsApp.However,forthesakeofsimplicityandthefactthatbothtermsinessence
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correspondtoEllison,Steinfield,andLampe(2007)’sconceptualizationofSNSsasonlinemediawhich
“allowindividualstopresentthemselves,articulatetheirsocialnetworks,andestablishormaintain
connectionswithothers”(Ellisonetal.,2007,p.1143),theywouldbetreatedasanequivalentconcept
inthisstudy.Fromadevelopmentperspective,manystudiesstartedoutwithanaimofunderstanding
whyseniorcitizensarereluctanttousesocialmedia.Lehtinen,Näsänen,andSarvas(2009)found
outthatmanyseniorcitizensrejectusingSNSssincetheyunderstandtheinternetasadangerous
place.Nimrod(2013)madeadescriptiveaccountoftheold-agesocialmediausers.Heidentified3
categoriesofusers,informationswappers,aging-orientedandsocializersandtheircorresponding
motivationforparticipatinginonlinecommunities.Thislineofresearchsharesthesamevisionof
designingoraccommodatinganelderly-friendlySNS.Towardtheotheredgeliesthestudyassessing
theeffectsandimpactofsocialmediaonseniorcitizens.Nef,Ganea,Müri,andMosimann(2013)
analyzed18articlesandconcludedthatSNSsallowedoldpeopletohavebetterintergenerational
communication.Leist(2013)demonstratedthatsocialmediacouldhelpseniorcitizensrelievestress
andincreaseperceivedfeelingsofcontrolandself-efficacy.

Thisstudyattemptedtofillthreegapsidentifiedfromtheliteraturereviewofpreviousstudies.
First,thoughmanystudiesexaminethefactorsbehindsenioradults’useofsocialmedia,noonetries
toexamineitusingausesandgratificationsapproach(U&G).Byincorporatingcurrentfindingson
theusesandgratificationsofsocialmedia,thisresearchaimedatprovidingamorecomprehensive
viewonwhatdriveseniorcitizenstousesocialmedia.Second,aswecouldseefromabove,research
ontheeffectsofuseofsocialmediaontheelderlyisverylimited.Mostofthemadoptaqualitative
approachandthuswereverylimitedintermsofthesizeofthesample.Third,currentworkseither
workedonthefactorsideortheeffectside,noworkhasbeenattemptingtobridgethetwosides.
Thisresearchaimedtobuildaframeworkthatexplainedthelogicandrelationshipsbetweenthetwo
sides.BasedonthepremiseofU&Gtheory,thisresearchusedthemethodofsurveytounderstand
howgratificationsrelatetoseniorcitizens’socialmediause;andtheimpactofsocialmediauseon
theirperceivedaffectionatesupport,socialcompensationandsocialpressure.

THEoRETICAL FRAMEwoRKS

Uses and Gratifications
U&Gtheoryaimstostudywhyandhowpeopleactivelyseekoutspecificmediatosatisfyparticular
needs(Katz,Hass,&Gurevitch,1973).Thetheorywasbuiltuponseveralunderlyingpremises.It
assumesthataudienceisactiveandtheirmediauseispurposive,theyseekoutthemediatosatisfy
individualneeds;and,audienceareabletoawareofinterestsandmotivesofsocialmediause(Katz,
Blumler,&Gurevitch,1974).U&Ghasbeenappliedindifferentstudiestoinvestigatethedemands
andobjectivesinusingacertainsocialmediumorsocialmediaasawhole(Smock,Ellison,Lampe,
&Wohn,2011).Park,Kee,andValenzuela(2009)studiedFacebookstudentusersandconcludedthat
theymainlyuseitforsocializing,entertainment,self-seekingandinformation.Facebookisalsofound
togratifytheneedsforpartakingsocialinteraction,meetingnewpeople,entertainment,expressive
informationsharing,escapismandsoforth(Smocketal.,2011).Forsocialmediaasawhole,Leung
(2013)concludedthatsocialmediaareusedforsocialandaffect,needtoventnegativefeelings,
recognition,entertainmentandcognitiveneeds.Theabovestudiesdrewsamplesmainlyfromthe
youngergenerationwhoareconsidereddigitalnatives,whomayhaveverydifferentpurposesand
waysofsocialmediausecomparedtotheelderly.Asmentionedbefore,nopreviousworkhasbeen
doneonsocialmediauseamongseniorcitizensusingU&Gtheory.

• RQ1:Whatgratificationscanbeidentifiedamongseniorcitizens’socialmediause?
• RQ2:Whatfactorscanpredictthegratificationsofsocialmediausers?



 

 

12 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/article/elderlys-uses-and-gratifications-of-social-

media/190805

Related Content

Smartphone Addiction and Sleep Quality Associated with Depression in

University Students in Japan
Satoko Ezoe, Tadayuki Iida, Ken Inoueand Masahiro Toda (2019). International

Journal of Cyber Behavior, Psychology and Learning (pp. 22-31).

www.irma-international.org/article/smartphone-addiction-and-sleep-quality-associated-with-

depression-in-university-students-in-japan/241848

Fear and Perceived Likelihood of Victimization in Traditional and Cyber

Settings
Jessica Maddisonand Debora Jeske (2014). International Journal of Cyber Behavior,

Psychology and Learning (pp. 23-40).

www.irma-international.org/article/fear-and-perceived-likelihood-of-victimization-in-traditional-

and-cyber-settings/120037

Improving Moral Behaviour in the Business Use of ICT: The Potential of

Positive Psychology
Candace T. Grantand Kenneth A. Grant (2016). International Journal of Cyber Ethics

in Education (pp. 1-21).

www.irma-international.org/article/improving-moral-behaviour-in-the-business-use-of-ict/166624

COVID-19: The Effects and Implications on Students Mental Health and

Wellbeing
Gillala Rekha (2022). Impact and Role of Digital Technologies in Adolescent Lives

(pp. 219-227).

www.irma-international.org/chapter/covid-19/291368

Spelling Practices in Text Messaging
Akinmade Timothy Akandeand Olayiwola Timothy Akinwale (2010). Handbook of

Research on Discourse Behavior and Digital Communication: Language Structures

and Social Interaction  (pp. 349-362).

www.irma-international.org/chapter/spelling-practices-text-messaging/42790

http://www.igi-global.com/article/elderlys-uses-and-gratifications-of-social-media/190805
http://www.igi-global.com/article/elderlys-uses-and-gratifications-of-social-media/190805
http://www.igi-global.com/article/elderlys-uses-and-gratifications-of-social-media/190805
http://www.irma-international.org/article/smartphone-addiction-and-sleep-quality-associated-with-depression-in-university-students-in-japan/241848
http://www.irma-international.org/article/smartphone-addiction-and-sleep-quality-associated-with-depression-in-university-students-in-japan/241848
http://www.irma-international.org/article/fear-and-perceived-likelihood-of-victimization-in-traditional-and-cyber-settings/120037
http://www.irma-international.org/article/fear-and-perceived-likelihood-of-victimization-in-traditional-and-cyber-settings/120037
http://www.irma-international.org/article/improving-moral-behaviour-in-the-business-use-of-ict/166624
http://www.irma-international.org/chapter/covid-19/291368
http://www.irma-international.org/chapter/spelling-practices-text-messaging/42790

