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ABSTRACT

Employerratingplatformsareanimportantsourceofinformationforpotentialcandidatestocollect
andprovideinformationabouttheemployer.Theinformationisbeneficialanddifferenttoofficial
company information.The research investigates the reasons touseemployer ratingplatformsby
individuals.Trustisimportantfortheexchangeofinformationanduseofemployerratingplatforms.
Theanalysisofempiricaldataobtainedinsurveyhasbeendonewithindicatorsofcentraltendencyor
location.ForempiricaldataanalysisitusedANOVA,t-testandSpearmancorrelationcoefficientto
investigatethesignificanceofdifferencesinevaluationsbetweendemographicgroups.Theresearch
hasbeendonebyasurveyof514participantswhoarelivinginGermany.Theresearchprovidesthe
resultthattheuseofemployerratingplatformsdependsondemographicfactors.Themainresultis
thatpeopletrustemployerratingplatforms.Theyareawarethattheycanbemanipulatedwiththe
informationatemployerratingplatforms.
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INTRodUCTIoN

Employerratingplatformsprovideinformationabouttheemployer:companyculture,benefitsor
leadershipstyle.Ratingplatformsforproductsorhotelsforexampleareverypopularanduseful
forindividuals.Theseplatformsprovideadditionalinformationfromtheperspectiveofemployees,
customersandguests.Theypresenttheirpositiveornegativeexperiencesorshareideasaboutproducts
orservices,ongainedexperience.Thevalueoftheinformationatratingplatformsisthatmanypeople
evaluateaserviceorproduct(Li&Bernoff,2011;Miguéns,Baggio,&Costa,2008).Thepower
ofratingplatformsis therecommendation,ofproducts,companiesorservicesandtheinfluence
ofotherpeople.Thepersonwhosharesorprovidestheinformationonthosepagesisindependent
fromthecompanyandhasapersonalperspective.Thispersoncancreateanopinionleadershipin
thecommunityandbeamotivatortouseemployerratingplatforms(Chen,Fay,&Wang,2011).
Employerratingplatformsprovideadditionalinsightsintocompanieswhichareinterestingforpotential
candidates.Individualsbelieveandtrustinratingplatformsmorethaninotherinformationchannels
(Shu&Chuang,2011;Bernoff&Schadler,2010).Theresearchinvestigatesthetrustofindividuals
inemployerratingplatformsbecausethecurrentresearchconcentratesonotherratingplatforms.
Theknowledgeaboutcompaniessupportsthedecisiontoapplyornottoapply.Theemployerrating
platformisasoftwarebasedtoolintheinternet.Thenewtechnologicalopportunitiesprovidethe
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opportunitytodistributeinformationtomanyindividualsquicklyandeasilyworld-wide.Employer
ratingplatformsareakindofsocialmediaandaveryusefultoolforthehumanresourcesmanagement
(Kluemper,Mitra,&Wang,2016;Carr&Hayes,2015).Thatmakesemployerratingplatformsan
interestingtoolforemploymentseekingindividualstocollectinformationabouttheemployer.The
power of the employment rating platform is the effective and efficient exchange of information
withoutanycontrol.Theproductmarketingdepartmentsknowthepowerofratingplatformsandthat
anegativeevaluationcouldcreatefundamentaldamagesforthecompany.Employerratingplatforms
areabeneficialchanneltoexchangeinformationquicklyandeasily(Nikitkov&Sainty,2014).Rating
platformshavethepotentialtocreatecommunitieswhodiscussviaratingplatformstheadvantages
anddisadvantagesofemployerforexample.

Socialmediachangestheemploymentseekingprocess.Theinternetcreatesnewopportunitiesand
placestofindanemployer(Sander,2013).ThelabourmarketinGermanyischanging.Thedemand
foremployeesisincreasingandthenumberofskilledemployeesisdecreasing.Thedemographic
changesleadtoagapbetweenemployeesandopenpositionsonthejobmarket.Individualshavethe
opportunitytochoosetheiremployer.Thecompanieshavetomotivateindividualstoapply.They
needagoodemployerbrandingthatpeopletakeunderconsiderationtoapply(Sivertzenetal.,2013).
Companiesneedskilledemployeestobesuccessful.

Therearedifferentreasonstouseemployerratingplatforms.Onereasontousethoseplatforms
istrust.Individualsneedtrusttouseemployerratingplatforms.Untrustedinformationisnotvaluable
andusablefordecision-making.Ifpeopledonottrustemployerratingplatforms,thentheplatform
wouldnotbeused.Peoplehavetobelievetheinformationonratingplatformsortheywouldnotuse
theinformationtomakeadecision(Carpiano&Fitterer,2014).Individualsprovidetheirconfidential
information.Theprovided informationcanbedangerous for thewhistle-blower.The individuals
who present their information need to trust the employer rating platform. The company cannot
investigatecontributorwhoprovidestheinformationandthatisimportantforthecurrentemployee
andpossiblefutureemployee.Thedataprotectionguaranteeisimportantforindividualswhoprovide
theinformation(Burt,2001;Lee,Park,&Lee,2015).Anotherreasoncanbethatpeopleexpect
benefitsfortheirprovidedinformation.Someratingplatformsprovidevouchers,giftsorpointsto
motivateindividualstoprovideorevaluateinformation.Individualswhoprovideinformationexpect
obligationse.g.thatotherpeopleprovideusefulinformationinthefuturetoo.Somepeoplehavethe
desiretohelportowarnotherpeople.Theysharetheirknowledgetoprovideanadvantagetothe
community,tosupporttheirfriendswithbeneficialinformation.Thereasontoshareinformationcan
bethesympathyandfriendlinesstootherpeople(Bohnetal.,2014;Lin,2001).Thatresearchtopic
isculturalinfluencedandhastobeunderconsiderationfortheanalysisoftheresults.Theresearch
isconcentratingonGermany.

EMPLoyER RATING PLATFoRMS AS TooL FoR 
THE EMPLoyMENT SEEKING PRoCESS

Trustisthepredictionofsituationsinthefuturebasedonstatementsfromindividuals.Thereliability
ofpromisedstatementsisimportanttocreatetrust.Trustisdevelopedontheexperiencewithother
individualsandthehistoryoftherelationshipinfluencethetrust.Trustisanimportantpartofsocial
capitaltheoryandareasontouseemployerratingplatforms(Bakkeretal.,2006).Individualswould
notuseemployerratingplatformsiftheywouldnottrustthecontentofthosepages.

Thesocialcapitaltheoryexplainstheexchangeofinformationwithincommunities.Peoplewho
arelivinginacommunityhaveoftenthesameculturalbackground.Companieshaveacultureandthe
companycouldbelikeacommunity.Thesimilarnormsandethicalstandardsmaketheexchangeof
informationmoreeffectiveandefficient(Williams&Durrance,2013).Thatreducestheinformation
transactioncost andmakes themembershipwithincommunitiesmorevaluable.Theuserof the
employerratingplatformsareakindofcommunity.Theyexchangeinformationviatheemployerrating
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