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ABSTRACT

SMEs in Malaysia are dominated by Bumiputera that represent more than 50% of the Malaysian SME’s 
population. However, there are many challenges faced by Bumiputera SMEs such as limited skilled workers, 
lack of creativity and knowledge. In this point of view, considering the specific human capital approach, 
the value, uniqueness, creativity, innovativeness and proactiveness are the most relevant features for 
innovation performance. To have an excellent innovation performance is to have an innovative culture 
where entrepreneurs needs to have creative employees which simultaneously improve the innovation 
performance in Bumiputera SMEs. This study focuses mainly on owner-manager of Bumiputera SMEs. 
It provides useful pointers to entrepreneurs and policy makers on the importance of specific human 
capital, innovative culture and enhancing innovation performance in Bumiputera SMEs.

INTRODUCTION

Small and medium enterprise (SME) plays an important role in Malaysia economic development. The 
government of Malaysia has constantly recognized that SMEs is a major factor in injecting investment 
and transforming Malaysia into a developed nation by 2020. According to Small and Medium Industries 
Development Corporation, the sectors in SME is based on the annual sales turnover or number of full 
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time employees. There are two sectors which divided into; manufacturing, manufacturing related services 
and agriculture industries; and services (including ICT) and primary agriculture (SMECorp., 2015).

According to SMECorp, 98.1% (591,883 of total business establishments) of the SMEs are in the 
services sector, 95.4% in the manufacturing sector and only 76% is in the agricultural sector (SMECorp., 
2015). The SME provides 59.5% of the nation’s employment and despite having 99.2 percent of the total 
number of business establishments in Malaysia it contributes to merely 1/3 or 32% of the nation’s GDP 
(National SME Development Council, 2012). In year 2010, according to National SME Development 
Council (2012), SMEs performance showed many positive indicators such as increase in sales, increase 
in new orders, introduction of new products, business expansions within the country and even expansion 
to other countries. Based on technical analysis by Malaysia data from SME Masterplan 2012-2020, six 
key areas influence the SMEs performance. These six performance keys are:

1.  Innovation and technology adoption.
2.  Human capital development.
3.  Access to financing.
4.  Market access.
5.  Legal and regulatory environment.
6.  Infrastructure.

These keys serve as the benchmark that would encourage SMEs to enhance their productivity and 
performance (Masterplan S.M.E, 2013). However, SMEs in Malaysia dominant by Bumiputera where 
represented more than 50% of the Malaysian SME’s population because Bumiputera is known as a son 
of the soil in Malaysia as compared to Chinese, India and other races (Awang et al, 2009). According to 
11th Malaysia Plan, only 37.4% or 241,281 of the total 645,136 SMEs were owned by Bumiputera and 
90.7% or 218,930 of Bumiputera SMEs are micro enterprises (11MP). Unfortunately, Bumiputera SMEs 
continually fail to secure larger share and they only can manage to share less than 20% of the Malaysian 
economy as well as the GDP of Bumiputera SMEs in 2015 was only about 16% (ETP Annual Report, 
2014). Based on EPU (2015), There is a need to grow Bumiputera SMEs to match non-Bumiputera SME 
contribution to the GDP by year 2020 to at least a 50:50 ratio.

In order to continuous effort to increase the growth and to achieve the contribution of 20% GDP by 
year 2020 as well as includes encouraging the participation of Bumiputra SME’s in the 12 National 
Key Economic Areas (NKEAs). Therefore, TERAJU launched a programme known as TERAS which 
is aims to increase the Bumiputera SMEs’ participation in the economy by enabling SMEs to scale up, 
accelerate their growth and could compete in the open market (ETP Annual Report, 2014). In addition, 
the promotion of Bumiputera into business is often seen as a socioeconomic initiative engineered by the 
Malaysian government. The respective policies under the New Economic Policy (NEP) and National 
Development Policy (NDP) sought to enhance and intensify the participation of Bumiputera economic 
and business ventures (Zainol & Daud, 2011). Therefore, 11th Malaysian Plan aims to strengthening the 
Bumiputera socio-economic development focusing on areas such as equity ownership in the corporate 
sector as well as asset ownership (11MP). It was intended to work in concert with New Economic Model 
(NEM) as a comprehensive development approach that is based on growth in equity to ensure all com-
munities in Malaysia will obtain the benefits from economic development and the nation’s riches (NEM, 
2012). Apparently, government efforts to inculcate and inspire Bumiputera SMEs to become a game-



 

 

17 more pages are available in the full version of this document, which may

be purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/innovation-culture-as-a-mediator-between-

specific-human-capital-and-innovation-performance-among-bumiputera-

smes-in-malaysia/177741

Related Content

‘Digital Inclusion’: Are We All Talking about the Same Thing?
Cristina Kiomi Mori (2011). ICTs and Sustainable Solutions for the Digital Divide: Theory and Perspectives

(pp. 45-64).

www.irma-international.org/chapter/digital-inclusion-all-talking-same/46710

Agile Talent Management: Mediating the Relationship Between Agile Competency and

Organizational Agility
Priti Vivek Nigamand Purvi Avantilal Chavla (2022). International Journal of E-Adoption (pp. 1-18).

www.irma-international.org/article/agile-talent-management/314279

Promoting Voluntariness on Technology Usage in Organisations: A Mobile Technology

Perspective
Renatus Mushiand Said Jafari (2016). International Journal of ICT Research in Africa and the Middle East

(pp. 38-48).

www.irma-international.org/article/promoting-voluntariness-on-technology-usage-in-organisations/170414

Corporate Strategies in a Digital World: Supply Chain Management and Customer Relationship

Management- Development and Integration-Focus
Purva Kansaland Keshni A. Arora (2005). Digital Economy: Impacts, Influences and Challenges  (pp. 359-

380).

www.irma-international.org/chapter/corporate-strategies-digital-world/8379

Factors Influencing E-Commerce Growth: A Comparative Study of Central Asian Transition

Economies
Farhod P. Karimov (2011). International Journal of E-Adoption (pp. 29-43).

www.irma-international.org/article/factors-influencing-commerce-growth/61333

http://www.igi-global.com/chapter/innovation-culture-as-a-mediator-between-specific-human-capital-and-innovation-performance-among-bumiputera-smes-in-malaysia/177741
http://www.igi-global.com/chapter/innovation-culture-as-a-mediator-between-specific-human-capital-and-innovation-performance-among-bumiputera-smes-in-malaysia/177741
http://www.igi-global.com/chapter/innovation-culture-as-a-mediator-between-specific-human-capital-and-innovation-performance-among-bumiputera-smes-in-malaysia/177741
http://www.irma-international.org/chapter/digital-inclusion-all-talking-same/46710
http://www.irma-international.org/article/agile-talent-management/314279
http://www.irma-international.org/article/promoting-voluntariness-on-technology-usage-in-organisations/170414
http://www.irma-international.org/chapter/corporate-strategies-digital-world/8379
http://www.irma-international.org/article/factors-influencing-commerce-growth/61333

