
Copyright ©2017, IGI Global. Copying or distributing in print or electronic forms without written permission of IGI Global is prohibited.

DOI: 10.4018/978-1-5225-2050-4.ch009

Chapter 9

160 

The Creative Economy 
in Balkan Countries

ABSTRACT

The competitiveness of territories requires creative abilities to support innova-
tion, performance as well as the capacity of catching and anticipating emerging 
needs in the society. The creative process through which the territorial resources, 
knowledge and culture are used, exploited and configured to match needs as well 
as to achieve congruence with the changing business environment is the crucial 
process for competitiveness. This is much more relevant for economies of develop-
ing countries which are continuously struggling to reap the benefits of globalization 
as well as to grasp the new opportunities for competitiveness. This chapter aims 
to provide a snapshot of the creative economy of Balkan countries, by using a set 
of indicators to capture the different dimensions related with the core elements of 
creative economy. Considering a large set of indicators and statistical data analyses 
the measurement framework proposed in this chapter is composed of 32 measures 
classified in 7 dimensions.
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INTRODUCTION

In the new economic age companies need to be more and more flexible, agile, in-
tuitive, resilient and creative in order to face the increasing complexity turbulence, 
and pace of change of the competitive environment (Schiuma, 2011, 2014). The 
global trends are transforming companies competitiveness and are challenging 
organizations to continuously change and renew themselves both by absorbing 
the external change, in accordance with an adaptive approach, and by nourishing 
transformational processes in order to proactively project and induce changes in the 
external environment (Schiuma, 2011). The new competitive dynamics are shift-
ing the economy from a system based on natural resources and physical inputs to a 
system driven by knowledge, ideas, creativity and innovation (Florida and Tingali, 
2004). As the economy moves from a post-industrial knowledge economy, from 
an economy solely based on the production of goods to an economy significantly 
fuelled by ideas and innovation, the role of creativity in shaping and fuelling that 
growth can no longer be ignored (Policy Research Group, 2013).

Competing in this increasingly global and demanding scenario by using traditional 
recipes of economic growth have failed the test of time (Florida & Tingali, 2004). In 
fact, nowadays, the traditional rational- and efficient-based way of managing business 
is no longer sufficient to guarantee profits and sustainable competitive advantages: 
it is more and more important to consider the ability to use creativity for support-
ing innovation capacity and performance improvements as well as the capacity of 
catching and anticipating emerging needs in the society (Schiuma, & Lerro, 2014). 
This poses incredible pressure on cities and regions looking to attract new talents, 
generate innovation and spur economic growth (Florida & Tingali, 2004).

While, ‘factor mobility’ increases and people, capital, money and ideas are free 
to move about the world to settle where they are most valued (Hartley et al., 2012), 
the competition of territories is mostly a matter of their capacity to attract, retain and 
exploit talented and creative individuals and to stimulate their interactions, knowledge 
sharing and creation. Landry (2000) and Florida (2002) stress the strategic need 
to develop attractors for mobile factors, in competition with territories worldwide.

Recently diverse practitioners and researchers have argued about the role of cre-
ativity based innovation as a driver for innovation and performance improvements, 
highlighting the potential impact of the adoption and integration of creativity-based 
processes in the competitive strategies of business. In this prospect, the notion of 
the creative economy, as a generator of economic growth, has become the central 
consideration of economic competitiveness of the countries and regions.

The creative process through which the territorial resources, knowledge and 
culture are used, exploited, configured to match needs and to achieve congruence 
with the changing business environment is the crucial process for competitiveness. 



 

 

17 more pages are available in the full version of this

document, which may be purchased using the "Add to Cart"

button on the publisher's webpage: www.igi-

global.com/chapter/the-creative-economy-in-balkan-

countries/174378

Related Content

Managing Retention as a Stratagem for Employee Job Satisfaction and

Organizational Competitiveness in the ITeS Sector
Chandra Sekhar Patro (2022). International Journal of Human Capital and

Information Technology Professionals (pp. 1-20).

www.irma-international.org/article/managing-retention-as-a-stratagem-for-employee-job-

satisfaction-and-organizational-competitiveness-in-the-ites-sector/305232

Extreme Interviewing to Find Team Oriented Programmers
Clement J. Boebel, Richard Sheridanand Thomas Meloche (2005). Managing IT

Skills Portfolios: Planning, Acquisition and Performance Evaluation  (pp. 232-250).

www.irma-international.org/chapter/extreme-interviewing-find-team-oriented/25935

Dimensions of Team Distribution within a Software Team
Eric M. Wilson (2011). Distributed Team Collaboration in Organizations: Emerging

Tools and Practices  (pp. 182-211).

www.irma-international.org/chapter/dimensions-team-distribution-within-software/53409

What Turkish Women Need to Advance in Academia
Ceren Deniz Tatarlar (2022). Eastern Perspectives on Women’s Roles and

Advancement in Business (pp. 1-14).

www.irma-international.org/chapter/what-turkish-women-need-to-advance-in-academia/297694

Taxonomies of Debiasing Methods in Procurement Processes
Kübra Tokatc en (2024). Overcoming Cognitive Biases in Strategic Management and

Decision Making (pp. 212-235).

www.irma-international.org/chapter/taxonomies-of-debiasing-methods-in-procurement-

processes/339146

http://www.igi-global.com/chapter/the-creative-economy-in-balkan-countries/174378
http://www.igi-global.com/chapter/the-creative-economy-in-balkan-countries/174378
http://www.igi-global.com/chapter/the-creative-economy-in-balkan-countries/174378
http://www.irma-international.org/article/managing-retention-as-a-stratagem-for-employee-job-satisfaction-and-organizational-competitiveness-in-the-ites-sector/305232
http://www.irma-international.org/article/managing-retention-as-a-stratagem-for-employee-job-satisfaction-and-organizational-competitiveness-in-the-ites-sector/305232
http://www.irma-international.org/chapter/extreme-interviewing-find-team-oriented/25935
http://www.irma-international.org/chapter/dimensions-team-distribution-within-software/53409
http://www.irma-international.org/chapter/what-turkish-women-need-to-advance-in-academia/297694
http://www.irma-international.org/chapter/taxonomies-of-debiasing-methods-in-procurement-processes/339146
http://www.irma-international.org/chapter/taxonomies-of-debiasing-methods-in-procurement-processes/339146

