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ABSTRACT

Technology can be a useful tool to educate students. Online courses take advantage of these tools and 
provide students with the flexibility to complete the courses remotely. However, student perceptions of 
online classes will not be the same as they complete the course remotely, rather than interacting with 
other students and the instructor in a traditional classroom. This study seeks to better understand the 
factors of the online course environment and examines the impact that various online environmental 
factors have on student satisfaction. This study identifies factors that affect students’ satisfaction toward 
the online class. These findings should help instructors teaching online classes concentrate more on 
factors that are considered to be important to their students.

INTRODUCTION

There continues to be a steady increase in online course enrollment over the last decade. 27% of public 
institution students, 23% of private non-profit institution students, and 60% of private for-profit students 
are enrolled in at least one distance education course (Allen et al., 2016). Advances in communication 
technologies, such as ubiquitous availability of the Internet, have opened new avenues for continuing 
higher education. These advances have allowed educators to provide for and satisfy individual variations 
in learning. Colleges and universities around the world now offer higher education courses to students 
online.

Work and family commitments, increased course offerings, greater availability of technology, and 
the growth of an international online community are among the factors contributing to the growing 
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popularity of online courses. This gives more flexibility to students as they pursue their education 
goals, and resolve issues that may hinder education, such as the commute time to and from campus as 
well as the ability to communicate with others. The removal of the physical barriers to higher education 
through online courses not only provides the opportunity for postsecondary education to many people, 
but it also provides the flexibility for people to meet their educational needs at various stages in their 
life (Koller, 2015).

Although the origins of distance learning can be traced to the postal service and correspondence 
courses, online classes take distance learning to an entirely new level. The instantaneous interaction 
capabilities of the Internet lower barriers to enrollment and participation. Instead of waiting for days 
or even weeks while correspondence travels through the postal system, today’s online learners have 
the opportunity to communicate much more rapidly using tools including email and real-time chats. 
Furthermore, streaming video and access to other resources allow for easy sharing of files including 
students submitting their work.

The increase in online course offerings and enrollment can be tied to necessity. Higher education 
institutions have faced changes in their student demographics in recent years as more and more students 
no longer fit the traditional profile of a young, full-time, in-residence student. As the demographics 
change, so do the education needs. There is a higher demand for more flexible and convenient methods 
in obtaining a higher education. Also, there is a demand by organizations today for a more technologi-
cally savvy workforce. Even if traditional methods are preferred, there is a need to teach students to 
incorporate technological proficiency into their everyday education.

With these types of considerations, educational institutions are looking into incorporating online 
capabilities into their courses. However, there are questions regarding the ability of institutions to afford 
the cost of successfully implementing and coordinating online courses, and the appropriateness of online 
learning in meeting institutional goals. Furthermore, the benefits that online courses can provide may be 
dependent on the individual; what may be beneficial to one student may be a hindrance to another. For 
example, some students may not find online courses beneficial to their educational needs and prefer the 
person-to-person interaction of a traditional course. Others may find the convenience of online courses 
as an important factor in their course format decisions. These and other factors can be highly influential 
to decisions to provide a desirable online course.

Since students have perceptions about online courses that influence their subsequent decisions whether 
or not to take online courses, it is important to understand the factors that surround perceptions of benefit 
toward an online course setting. Designers of higher education courses can better create course options 
and curriculum for their students that address higher education needs. The purpose of this paper is to 
understand the factors that affect a student’s perception of online courses as well as the factors that are 
perceived as important for online courses. In pursuit of this objective, this paper first discusses prior 
studies that address issues related to online courses and students’ perceptions. This is followed by the 
study’s methodology. Next, the results of the factors correlated with satisfaction are identified and dis-
cussed. In conclusion, the usefulness of the significant factors which can be utilized by those in higher 
education is discussed as well as future research development in this area.

Although previous research has considered many factors influencing online student satisfaction, no 
prior studies revealed the specific factors which contribute to overall satisfaction. By identifying and 
studying such factors, this study strives to suggest areas on which educators may focus to improve the 
satisfaction levels of their online students and the success of their online programs.



 

 

9 more pages are available in the full version of this document, which may be

purchased using the "Add to Cart" button on the publisher's webpage:

www.igi-global.com/chapter/technology-infused-education/171939

Related Content

A Systematic Review of Game Designs and Outcomes of Serious Games Targeting Different

Groups in Language Learning
Yukun Hou (2023). International Journal of Technology-Enhanced Education (pp. 1-19).

www.irma-international.org/article/a-systematic-review-of-game-designs-and-outcomes-of-serious-games-targeting-

different-groups-in-language-learning/323454

Student Engagement Awareness in an Asynchronous E-Learning Environment: Supporting a

Teacher for Gaining Engagement Insight at a Glance
Abdalganiy Wakjiraand Samit Bhattacharya (2022). International Journal of Technology-Enabled Student

Support Services (pp. 1-19).

www.irma-international.org/article/student-engagement-awareness-in-an-asynchronous-e-learning-environment/316211

Lawful Trojan Horse
 (2020). Applying Internet Laws and Regulations to Educational Technology (pp. 1-40).

www.irma-international.org/chapter/lawful-trojan-horse/254871

Influencing Factors for Adopting Technology Enhanced Learning in the Medical Schools of

Punjab, Pakistan
Shazia Iqbal, Shahzad Ahmadand Ian Willis (2018). Online Course Management: Concepts,

Methodologies, Tools, and Applications  (pp. 1275-1288).

www.irma-international.org/chapter/influencing-factors-for-adopting-technology-enhanced-learning-in-the-medical-

schools-of-punjab-pakistan/199267

Student Expectations on Service Quality as a Determinant of Service Planning and Marketing for

Higher Education Institutions in Tanzania
Majiyd Hamis Suru (2021). International Journal of Technology-Enabled Student Support Services (pp. 17-

36).

www.irma-international.org/article/student-expectations-on-service-quality-as-a-determinant-of-service-planning-and-

marketing-for-higher-education-institutions-in-tanzania/308462

http://www.igi-global.com/chapter/technology-infused-education/171939
http://www.irma-international.org/article/a-systematic-review-of-game-designs-and-outcomes-of-serious-games-targeting-different-groups-in-language-learning/323454
http://www.irma-international.org/article/a-systematic-review-of-game-designs-and-outcomes-of-serious-games-targeting-different-groups-in-language-learning/323454
http://www.irma-international.org/article/student-engagement-awareness-in-an-asynchronous-e-learning-environment/316211
http://www.irma-international.org/chapter/lawful-trojan-horse/254871
http://www.irma-international.org/chapter/influencing-factors-for-adopting-technology-enhanced-learning-in-the-medical-schools-of-punjab-pakistan/199267
http://www.irma-international.org/chapter/influencing-factors-for-adopting-technology-enhanced-learning-in-the-medical-schools-of-punjab-pakistan/199267
http://www.irma-international.org/article/student-expectations-on-service-quality-as-a-determinant-of-service-planning-and-marketing-for-higher-education-institutions-in-tanzania/308462
http://www.irma-international.org/article/student-expectations-on-service-quality-as-a-determinant-of-service-planning-and-marketing-for-higher-education-institutions-in-tanzania/308462

