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ABSTRACT

There is volume of literature and growing studies on the roles and responsibilities 
of conventional mass media and to some extent computer-based social media in 
enhancing political engagement, mobilisation and participation in developed and 
emerging democracies such as Nigeria. However, a few studies exist that provide 
insight about the intersection between mobile-based social media platforms and politi-
cal mobilisation and participation in various democracies (liberal and non-liberal, 
developed and developing). It is therefore pertinent to examine such relationship 
especially from Nigeria’s perspective as emerging democracy that is struggling to 
mobilise and absorb people from all sectors and sections to ensure acceptance and 
institutionalisation of democratic ideals in the country. Thus, the focus of this chapter 
is to examine the roles, significance and application of mobile based social media 
platforms that can only be registered and used on mobile phones. The chapter also 
evaluated strategies and techniques required to enrich engagement, mobilisation 
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INTRODUCTION

There are volumes of scholarly literature that examined the relationship between 
conventional mass media and democracy in Nigeria and across the globe especially 
that democracy is the most widely propagated, practiced and relatively accepted 
system of government in the 21th Century. Democracy especially liberal, western-
style propagates inclusive governance from campaign, election and to the constitu-
tion of a government. This system of government flourishes through the power of 
media and its utilization.

According to Entman (1988) media irrespective of categorization - offline 
and online; old and new – especially news media are seen “as civic educator and 
guardian of democracy”. Thus, democratic political system utilizes soft power of 
media and other communication apparatus in order to mobilise able, disable, mar-
ginalized, vulnerable people among others such as women in order to understand 
and actively or passively participate in political processes. In other words, media 
make “democracy more direct and deliberative and represent community agenda” 
(Howard, 2006, pp. xxi).

In Nigeria for instance, media played significant role in ensuring that the coun-
try was liberated from the bondage of colonialism. Media was used to mobilise 
literate people for self-independence in the late 1950s up to 1960 when eventually 
Nigeria got her independence from British colonisers. This function of the media 
remains paramount in theory and practice. Since then media has been used as an 
instrument of mobilising people irrespective of gender differences, social status, 
regional background and belief system in order to participate in the process of 
democratizing Nigeria.

With regard to women mobilisation to participate in Nigerian politics, women 
are yet to be adequately involved through conventional media not even talk of new 
media. With little thing done via conventional media, these new media can add 
to it. Hence this calls for the utilisation of social media to mobilise more women 
who are few that have so far climbed to political zenith in Nigeria political system. 
Women who actively participate in politics at grassroots level as a result of media 
sensitization are very few and those who are permitted to participate in political 
discourse could have been much fewer.

and participation in democratic processes particularly in the Northern part of the 
country through these mobile-based social media. Thus political actors can use 
mobile based social media to engage and mobilise youth and women to participate 
keenly in political discourse, electioneering, policy formulation and implementa-
tion at various levels.
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